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Located in Altea, this 
spectacular house defies 
gravity in a balanced 
symphony of curved 
and straight lines. 
Photo: Mayte Piera 

EDITORIAL  

A technological culture 
For years, culture and technology have traditionally been 

considered as two diverging – even conflicting – concepts. 
However, the globalization of trends, linked to the demands 
of markets, have, to put it simply, made way for the 
possibility and the need to search for an understanding 
between the sciences and arts. Architects, designers, 
property developers, construction companies, and clients 
seek beautiful, creative, original and technologically perfect 
solutions for all kinds of projects, from public buildings to 
private homes. Porcelanosa Group has certainly made 
a two-fold commitment – to substance and form: that is to 
say, to cutting-edge technology and first-class design. 

The good results obtained from the different markets, both 
the national market and international ones, are proof of 
the recognition achieved by the work of our eight brands, 
and in this recognition also lies our raison d’être, our 
business philosophy, and the foundations of a commitment 
that links us to the best professionals in the world. 
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ART  PROTAGONISTS  

Chus Martínez 
DIRECTOR OF BASEL’S INSTITUTE 
OF ART AT THE FHNW ACADEMY OF ART 
AND DESIGNAfter the end of the world 

THE PLANET hus Martínez is one of the most 
IN 2017 important names in Spain in theA collective 
exhibition at the Cworld of contemporary art. At
CCCB tackles present, she combines her position as what the world 
in the second Director of Basel’s Institute of Art at the 
half of the 21st FHNW Academy of Art and Design withcentury will be
like. countless projects as curator at museums 

and institutions in several countries. 
‘My Documenta experience helped me 

see the possibilities offered by artistic training 
as my career evolved. After three years  
of intense work managing Basel’s art school, 
I feel that it is now that my project is taking 
shape. It is important for me to see how 
the programmes of artists’ exhibitions 

‘This civilization is over. And everybody the generations that will be born and gradually unfold, with new interdisciplinary 
knows it.’ This disturbing sentence by grow in it. After the End of the World is relationships between the different creative 
philosopher McKenzie Wark is the leitmotiv made up of eight artistic and interactive forms. We are creating spaces, residencies 
of the exhibition at the CCCB in Barcelona: installations. Rosa Ferré is the CCCB’s and scholarships, together with specific 
After the End of the World. The show Exhibitions Director and directed the research units. 
analyses what our planet is like now after project in which artists Benjamin Grant, In my work it is essential to discover – and 
two centuries of Humankind’s intervention Natalie Jeremijenko, Charles Lim, be in contact with – the most extreme artists 
on nature’s systems. However, it is also Timothy Morton, Rimini Protokoll, Kim and thinkers. The exhibition Unbecoming, 
an exhibition on what we will be like in Stanley Robinson, Tomás Saraceno, curated by the Kunsthaus Hamburg 
the second half of the 21st century, and Superflux, and Unknown Fields Division Museum, with Tejal Shah as its protagonist 
about our society’s responsibility towards have participated. will be on until the end of this year.  

Shah is a radical artist of Indian origin 
who expresses herself through video, 
photography, sound, installations  
and performances. She is very interested 
in sexuality, gender, disability, and the 

BOOKS THAT ARE IMAGES, IMAGES THAT ARE BOOKS interrelation between human beings  
Until late January next year, Ivorypress will hold an exhibition of the and nature.’ 

photographs that are part of the Tummelplatz book, published
by Elena Ochoa. This is a virtual pop-up book, a work by the latest
winner of the Princesa de Asturias Prize for the Arts, William Kentridge:
a visual object that plays with three dimensions using 19th-century
stereoscopic photography processes. 

NEW WAYS OF EXPRESSION. A photograph of the
exhibition Unbecoming with work by Tejal Shah – an artist 
of Indian origin – for the Kunsthaus Hamburg Museum. 
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INTERIOR DESIGN 

Interiors with personality 
Award-winning interior designers Sandra Their latest project is the Eleven BCN 

Tarruella and her partner Ricard Trenchs have cocktail bar-terrace, located on the 
been working nonstop in Spain, Italy and NH Collection Gran Hotel Calderón’s 
Great Britain for twelve years. rooftop. Spectacular views surround 

a sober atmosphere with touches of 
colour and a transparent quality for some 
elements. The panoramic views take 
centre stage, together with the collection 
of photographs of people related to 
Barcelona’s history. Once again, a search 
for authenticity prevails; this is done 
by reflecting the origins of the premises, 
its functionality, the personality 
of the customers, and the different 
uses of its spaces, always with the 
indisputably unique hallmark of the 
Tarruella/Trenchs firm. 

LIGHT AND SHADOW 
The poetry of light and 
shadow is noticeable in every 
project by the architects
and the furniture and interior 

designers of the Mayice Studio. Their Rfc+ lamp collection caused a
sensation at Milan’s latest Design Fair, at the Rossana Orlandi Gallery, as 
well as at their latest exhibition in New York. This collection is made up 
of 13 pieces made in blown glass, produced by the Royal Glass Factory 
at La Granja, in Segovia. Marta Alonso and Imanol Calderón chose moulds
from over 4,500 historical designs that are the factory’s true hallmarks. 
Their fascination for materials and for the purity and tradition of glass can
be seen in each of their unique pieces. 

PROTAGONISTS 

Rosan Bosch 
INTERIOR DESIGNER 

Interior designer Rosan Bosch is changing 
the classic structure of classrooms, 
offices, work and living spaces with 

her playful approach and the notions of 
participation, collaboration, and barrier-free 
proactiveness. 

She has visited Madrid several times to 
collaborate with the students of Madrid’s IED 
[Istituto Europeo di Design]. On one of these 
visits, she told Lifestyle about the way she 
innovates. 

‘I was trained as an artist, that’s why it is 
very clear to me that the starting point for any 
new project should be to break moulds; we 
turn all established ways upside down. 

Definitively, design is a powerful tool for 
changing our environment and achieving 
a better society, but we must leave aside 
all prejudices when it comes to design 
and methodologies applied to work and 
educational spaces. 

An example of this are the offices of 
the Lego toy factory in Copenhagen, 
a successful challenge that I am now 
conveying to educational spaces, libraries, 
creative labs, even town halls. 

We spend many hours of our lives in 
offices, and our children spend long hours at 
school: it’s necessary to improve everyday 
life for everyone, and to offer ambiences that 
bring about positive emotions.’ 

LIVING SPACES. The designer creates 
spaces in which play and participation are 
the protagonists. 



  
- -
ARCHITECTURE  PROTAGONISTS  

Emily Ansek
DIRECTOR OF THE KUNSTHAL MUSEUM 
IN ROTTERDAM 

O n a special visit for the 25th 
anniversary of the Kunsthal 
Museum in Rotterdam, its Director 

Emily Ansek granted Lifestyle an exclusive 
interview in which she made clear some 
of the key aspects of the work she carries 
out inside this famous building by architect 
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‘I have been at the helm of this museum 

– that has no collection of its own – for ten 
years, and throughout this period, I have 
developed a line of action linked to culture 
and thought in a wide range of areas in order 
to reach a very diverse public. 

This building is among the first built by 
one of the great figures of contemporary 
architecture, Rem Koolhaas. His vision and 
personality can be felt in every room, in every 
constructive detail and in its interior design. 

The building was refurbished three years 
The Netherlands’ transparent Ministry 
It is difficult to imagine a Ministry, let alone officials and 3,000 employees as they 
a Ministry of Foreign Affairs, as an exposed move about inside. Created by the OMA 

ago by the OMA studio under the direction of 
architect Ellen van Loon – one of Koolhaas’ 

and open place whose interior can be seen 
from the outside. 
However, the new Netherlands’ Ministry 
of Foreign Affairs, located in The Hague, 
offers the sight – through the façades and 
roofs of this building that is a transparent 
box on the Rijnstraat 8 – of its senior 

architecture studio, the design was 
headed by Ellen van Loon. An intelligent 
and sustainable building where 
paper is not used, and whose security 
measures cannot be sensed or 
seen: invisible security for handling 
global destinations. 

“ART FOR PLEASURE” IN MADRID Hans Hoetink Fine Art 
generates inspiring dialogue among architecture, contemporary art,
and design in a single space. American architect Adam Bresnick,
together with his team, creates buildings and interior designs among
the contemporary artworks, furniture and objects from the 20th and

21st centuries on display at their
new headquarters on Madrid’s
Calle Serrano Anguita. Art for 
Pleasure is the firm’s motto: 
‘It is a statement of principles:
architecture and art seen as 
synonyms of pleasure, of
experience based on emotions,’
remarks gallery owner Hans
Hoetink enthusiastically. 

partners and direct collaborators. 
In 20 years, both our society and the way 

we visit museums have drastically changed. 
The museum needed updating without 
forgoing its essence, which was already very 
innovative at the time it was built. 

My work encompasses directing 
the exhibition schedule, financing and 
sponsoring, devising the general strategy and 
internal organization; I hugely appreciate  
the experience offered by the building; 
it is very functional yet displays art breaking 
moulds and interacts with viewers via 
different multiple activities.’ 

REM KOOLHAAS’ KEY POINTS. 
Or how the Kunsthal Museum in 
Rotterdam has been re-energized with 
new avant-garde ideas. 
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OPENINGS  

Porcelanosa Group 
in India 

Above, at the shop’s 
inauguration, from left to right: 
Silvestre Segarra Soriano, Vidur 
Arora (Marmo Home Director 
and Intersekt co-founder, Jose 
María Segarra Soriano, Ridhi
Arora (Marmo Home Director 
and Intersekt co-founder),
Raman Arora (CEO) and Frank 
Rubert Moner. 
Above opposite, some of the 
products displayed in the 
showroom, from flooring and 
wall coverings, including tiles
and wallpaper, to sanitary 
ware and products such as 
bath tubs, toilets, basins and 
bathroom fittings. 

The philosophy of expansion 
embraced by Porcelanosa Group 
continues with the opening of its first 
shop in India’s capital city, New Delhi. 

Marmo Home Private Limited is a 
2,790-m2 four-storey space located in 
the South Delhi district, and in the heart 
of an industrial area (Okhla) on its way 
to becoming, little by little, an important 
interior design and furniture hub thanks 
to the growing presence of high-end 
international brands. 

Under the name of Intersekt, this 
flagship showroom and shop has been 

created by Marmo Home to expand its brand reach and take advantage 
of its eighty-four-year-old legacy in order to create dream spaces. The 
building comprises four floors: the ground floor, with the Marmo Home 
display centre, and featuring an exclusive 650-m2 space for Porcelanosa 
Group; the first floor, with an Intersekt 650-m2 showroom; the second 
floor houses the corporate offices; and on the third floor is an exclusive 
280-m2 Porcelanosa showroom. The opening was attended  
by many outstanding architects such as Sachi & Parvez, Deepanjali 
Chawla of Visarg, Kapil Aggarwal of Spaces Architects@ka, in addition 
to the well-known lighting designer Harmeet Singh Issar, of Design 
Matrix. Also among the guests were representatives of the Spanish 
Embassy in New Delhi, and over 75 agents from our distribution 
network all over the country. 
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Porcelanosa 
arrives 
in Sydney 

The new Earp Bros showroom in Sydney 
presented the latest range of innovative 
solutions for ceramic surfaces as if it were 
a prêt-à-porter collection. ‘Everything has 
been created on a grand scale and designed 
with the needs of our architect and designer 
clients when it comes to choosing materials,’ 
explained Joint Managing Director Richard 
Earp. The space evokes an art gallery, has 
nine-metre ceilings and old industrial columns 
that were painted white to create a luminous, 
clean and ethereal 1,000-m² backdrop. 
Porcelanosa Group displayed its materials 
that have unique characteristics, from XLIGHT 
porcelain sheets by Urbatek to its stunning 
Venis timber tiles and high-performance 
technical porcelain flooring by Porcelanosa. 

From left to right, Michael 
Earp, Earp Bros co-owner; 
Frank Mantovan, 
Porcelanosa’s agent in 
Australia; María José 
Soriano, Managing Director 
of Porcelanosa; Silvestre 
Segarra, Vice President 
of Porcelanosa, and Richard 
Earp, Earp Bros co-owner. 
Above and below, elegance,
avant-garde design, 
and some of the select 
guests at the presentation 
cocktail party. 



- ARCHITECTURE & 
INTERIOR 
DESIGN 
AWARDS _t:_ 

---
PORCELANOSA Gcopo 

-

fiiNMI "'( ~=• Deloitte. ;;~I-to<, 0""'""'"' KERA;et Sepros 

C 
2018 AWARDS COMPETITION 

ommitted to innovation and development 
in the fields of architecture and interior design, 
Porcelanosa Group is organizing, for the eleventh 
consecutive year, its Porcelanosa Architecture 
and Interior Design Prizes. 

THE COMPETITION IS DIVIDED INTO: 
Future Projects. The prizes will be awarded to 
the projects that put forward the best solution 
for a given architecture problem in each of the 
following sub-categories: Professional: targeted 
to interior designers and architects. Students: 
addressed to interior design and architecture 
students at any design school, architecture 
school or university. 

Executed Projects. The prizes will be 
awarded to the best projects completed 
between January 2016 and February 2018 and 
that have predominantly used materials by the 
different Porcelanosa Group firms. 

Candidates can participate in both categories 
either individually or as part of a team and each 
candidate can enter up to three projects that 
must be well differentiated and clearly labelled. 

FUTURE PROJECTS 
A project for the showroom at Porcelanosa 

Group’s headquarters in Vila-real (Castellón). 
As the project must take into account the 
showroom area, once the participants have 
registered, the company will supply them with 
AutoCAD plans of the space. The concept, 
layout, display stands, spaces, etc. must be fully 
designed by the participants and must show 
the possibilities and potential benefits of the 
materials offered by the Group’s 8 firms. 

By filling in a simple form, the textures 
and archives from the different firms can be 
downloaded from the website in the chosen 
format/programme: www.porcelanosa. 
com/3dprograms/ 

The products to be used are: wall cladding 
and floor tiles by Venis and Porcelanosa 
(ceramics), L’Antic Colonial (wood, stone 
and mosaics), Urbatek (technical porcelain 
stoneware), Micro-Stuk by Butech and KRION®. 
Constructive systems, edging and Micro-
Stuk by Butech. Tapware, sanitary ware and 
bathroom fittings by Noken. Washbasins and 
accessories by L’Antic Colonial (natural stone), 
Noken (ceramics), Systempool (KRION®) and 

SPONSORS: 

Gamadecor (ensembles/furniture units). Kitchens 
by Gamadecor. Complementary elements in 
KRION®, such as countertops, tables, shelves... 

EXECUTED PROJECTS 
Any individual or business, no matter their 

nationality, who/that has completed their 
project within the indicated period, can enter 
the competition. All projects executed within 
the indicated period and that have used 
materials mainly by PORCELANOSA Group can 
participate. 

PANEL OF JUDGES 
The multidisciplinary panel of internationally 

recognized judges, is made up of: 
Luis Vidal, from luis vidal + architects. 
Rebecca Jones, from RD Jones. 
Ricardo Mateu, from UHA London. 
Pierre-Yves Rochon, from Pierre-Yves Rochon, Inc. 
Rafael Robledo, from Rafael Robledo Arquitectos. 

Last day for submissions is 
March 23, 2018. 
Interior Designers and   
Architects eligible. 

PARTNERS: 

AWARDS CEREMONY 
The 11th Interior Design and Architecture 

Prizes awards ceremony will take place in 
Madrid, on a date yet to be determined. 

The awards for the different categories 
will have the following recognition: a public 
announcement and the awarding of the 
prize. Information about the project on every 
information channel that PORCELANOSA Group 
has at its disposal: social networks, presence 
at exhibitions and showrooms in the company’s 
different local offices. The prizes will appear  
in specialized publications and will be 
disseminated in industry media, both national 
and international. They will also receive special 
attention on internet portals. 

FOR MORE INFORMATION PLEASE VISIT: Porcelanosa Interior Design. Tel. +34 964 53 45 45 / Fax: +34 964 52 71 30 www.porcelanosa-interiorismo.com
porcelanosa_interiorismo@porcelanosagrupo.com 

mailto:porcelanosa_interiorismo@porcelanosagrupo.com
http:www.porcelanosa-interiorismo.com
www.porcelanosa


-INTERVIEW 

Emilio Tuñón 
A SENSITIVE 

ARCHITECT 
2017 has been a year of prizes 
for architect Emilio Tuñón: 
to the FAD Prize of Architecture 
(awarded by Madrid’s Royal 
Collections Museum) has been 
added the International Spanish 
Architecture Prize (for his 
Gastropavilion ETH at Hönggerberg, 
in Zurich), awarded by The Council of 
Architects Associations of Spain. 
Text: MARISA SANTAMARÍA Photos: JAVIER SALAS 

Despite his international prestige and fame, nothing 
could be further from his mind than prizes, as he moves 
with ease in the simplicity of being fully involved in the hard 
work of architecture and teaching, undertaken with an 
elegance of spirit that brings him close to the needs and 
concerns of people – to their dreams and ideals, but also 
to reality and pragmatism. 
Right now, he has just inaugurated the Gastropavilion 
at the University of Zurich; in addition, he is designing 
the new building for the Helga de Alvear Foundation in 
Cáceres, while his work on Madrid’s Royal Collection 
Museum is coming to an end. 
We take a close look at the latest works by Emilio Tuñón – 
a sensitive architect – and his way of thinking. 

‘We are “architects of continuity”: 
we start from the collective unconscious and historical 

context, and focus on bridging the gap with what
is already in existence at any given moment.’ 



A YEAR OF AWARDS Outside the Gastropavilion at the Hönggerberg 
Polytechnic University of Zurich, in Switzerland. This work has earned 
the architect the International Spanish Architecture Prize awarded by the Council 
of Architects Associations of Spain. 
Below, interior of the restaurant Atrio, in Cáceres. 

How would you describe the evolution 
of your work since you designed the 
MUSAC [Museo de Arte Contemporáneo 
de Castilla y León: Castile and 
León’s Contemporary Art Museum] 
in León, considered to be one of the 
masterworks of contemporary Spanish 
architecture? 
Our work is always based on the different 
values and readings of a city as these are 
involved in the creation of architecture. At 
the MUSAC, we were asked to create a 
new iconography for the city. From that 
perspective, we can highlight – among others 
– three projects that are very different but 
have important common points that describe 
our evolution. One is the Royal Collections 
Museum, on which we have been working 
for twenty years. Then there is the Helga de 
Alvear Foundation, and the third is one we 
completed recently: our Gastropavilion at the 

University of Zurich. 
We believe in a kind of architecture that catalyses new 
spaces but creates common points and continuity with 
everything that already exists. We are ‘architects of 
continuity’: we start from the collective unconscious and 
historical context, and focus on bridging the gap with what 
is already in existence at any given moment. 

Throughout your career, constant attention 
can be noticed in the ties between architecture 
and interior design. What is your approach when 
working in each of these fields? 
Architecture is connected with interiors in the specific 
experiences of people. Interior spaces are being 
widely transformed by new materials and new ways of 
domesticity. In fact, the speed is now faster: in the past, 
trends changed every year, and interiors every 10 or 
15 years. Nowadays, these periods have significantly 
shortened. 
Fads, trends, are inherent to humankind, to people’s 
willingness or disposition to be inside spaces that have 
a relationship to one’s own contemporariness. Materials 
change, light changes, and the activities carried out in 
interior spaces change. 

‘Fads, trends, 
are inherent to 
humankind, to

people’s willingness 
or disposition to be
inside spaces that

have a relationship 
to their own 

contemporariness.
Materials change,
light changes, and

the activities carried 
out in interior 

spaces change.’ 
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DIVERSE CITIES, 
DIVERSE PROJECTS 
Some of the latest projects 
in Spain by this architect 
are in León (below): Castile 
and León’s Contemporary 
Art Museum (MUSAC); in 
Cáceres (above, opposite): 
the restaurant Atrio; and 
in Madrid (below, opposite): 
the Royal Collections 
Museum, in front of 
La Almudena Cathedral. 

‘Porcelanosa offers surprising possibilities 
in ceramic finishes, with sizes, durability and hardness 
that were unthinkable some time ago.’ 

Has your approach to construction changed in 
recent years? 
Our way of working focuses on a level way of looking at 
history: we are interested in materials which date back 
three centuries in order to incorporate them today, and we 
establish ties with new emerging technologies just as with 
any other element – we do not seek all things new as an 
end in themselves. Contemporary materials used in the 
old way, or old materials used in a modern way. The point 
is to maintain an ongoing relationship with materials, either 
old and traditional, or new. Concerning contemporary 
materials, Porcelanosa offers surprising possibilities in 
ceramic finishes, with sizes, durability and hardness that 
were unthinkable some time ago. 

An important part of your activity is teaching. 
After so many years of experience, which are the 
focal points and ideas regarding contemporary 
architecture that you intend to convey to your 
students? 
As a lecturer, I am interested in thinking critically with my 
students on the limits of the city, on the line between the 
historical and the contemporary city – a field in which 
there are many areas of opportunity – without distorting 
what is old or side-stepping official regulations. We 
can interconnect garden cities, socialist utopias, urban 
landscapes, or modern reflections on ecology… even the 
city seen as countryside, and the countryside seen as city. 

After very hard times for architecture in Spain, in 
what ways have architects’ viewpoints changed? 
Since 2007 in Spain, we have experienced – and we will 
still experience for more years to come – a way of creating 
architecture influenced by very tight budgets and the need 
for limited size. This has been very different in the rest of 
the world where large-scale architecture is still going on. In 
China, India, and even in some parts of Europe, there is a 
more pronounced optimism. 
Our wish is for this positive attitude to be take up again 
here, and that the limits of architecture and the limits of the 
city are revisited from our discipline’s standpoint. 

Are you optimistic about the future? 
I am now writing about Lina Bo Bardi and humanistic 
architecture, and our suggestions are very close to 
the concerns of people, too. We want our ideas to be 
understood as they are simple, clear and functional 
but, above all, we try to do things well, perform a public 
service. In addition, dreams are important, too, for they are 
very human but, in particular, they respond to needs and 
solve problems. / 
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ALTEA HILLS AND CASA DEL MAR 

Defying gravity
Valencia is its home, and Spain’s eastern coast the scenery where 

the RGB Arquitectos studio designs and builds dream projects that seem to 
float above the ground. In just a few years, it has earned the respect 

of professionals and the loyalty of its clients. 
Text: SARA MORILLO Photos: MAYTE PIERA 

Above left, exterior view of Casa Altea Hills, with Non-Slip Oxford 
Cognac floor tiles, 14.3 × 90 cm, by Porcelanosa. 

Above right, outside of Casa del Mar, with Non-Slip Oxford Cognac 
floor tiles, 14.3 × 90 cm, by Porcelanosa. 

Opposite, spectacular panoramic views from one of the rooms of Casa Altea 
Hills, with Non-Slip Oxford Cognac floor tiles, 14.3 x 90 cm, 

and Oxford Cognac skirting board, 10 x 44.3 cm, by Porcelanosa. 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

It was in 2002 when the RGB Arquitectos team laid 

the first stone of their company. Four years later, Ramón 

Gandía Brull and José Agustín Valls, with the support of 
Javier Borra, founded this architecture studio that is so 

successful in Valencia today. Over the years, 
the philosophy of this team – the search for excellence 

– has made it strong. RGB Arquitectos is a group 

of independent professionals – technical architects, 
engineers, and artists – at whose core is the excellent 
contact they have with their clients combined with state-
of-the-art architectural and interior design, without forgoing 

autonomy, reliability, and professional independence. 
They summarize it like this: ‘The relationship with our 
clients is the most important factor of the entire process. 
You need to be able to listen to them. We simply try to 

be professional and do our work as best as possible, 
endowing each project with something new: a detail, a 

constructive solution, a different look. But our principal 
commitment is to our clients. We create our projects 

for them, not for our own personal promotion.’ 

Left, general view of Casa Altea Hills, with the swimming pool in
the foreground. The floor is Non-Slip Oxford Cognac, 14.3 × 90 cm, 
by Porcelanosa. 
Above these lines, exterior structure of Casa Altea Hills: 
straight and curved lines that defy space and integrate the house into 
the Mediterranean nature and landscape. 



Below right, room and kitchen of Casa Altea Hills, 
with Oxford Cognac floor tiles, 14.3 × 90 cm, by Porcelanosa. 

Opposite, upper floor and a bathroom with Essence-C suspended toilet,
by Noken, washbasin taps, Irta bidet, and Noken Logic showerhead. 

The shower tray has Butech waterproofing systems and grids. 
The Oxford Cognac floor tiles, 14.3 × 90 cm, are by Porcelanosa, 

and the White Nara wall cladding, 33 × 100 cm, by Venis. 

A further pillar for them is excellence: a deep bond with 
partners and companies that, according to RGB’s founders, 
they regard as a part of their team. The success of this 
studio lies in its professional and personal sustainability 
rather than in the work in itself: ‘The secret is to go on 
working and sharing experiences with the people around 
us. From each and every project, we have learnt and 
drawn something positive. It is also important for us 
to have a work/family life balance.’ Throughout these 
fifteen years, RGB has left its mark on the surrounding 
architectural landscape. ‘Frankly, the results are good. 
Despite the crisis that seriously affected our sector, it gave 
us a great opportunity, which of course has involved a lot 
of effort.’ During their long and flawless path, they have 
developed solid ties with very significant suppliers such 
as Porcelanosa Group: ‘This has been an important 
relationship since the first home that we built. The 



 

 

 

 

 

 

 

 

 

 

 

 

experience has been a positive one. Porcelanosa Group 
has proved to be absolutely reliable and serious.’ 

A good example of this is a luxury construction in Altea 

Hills, a home that captures the essence of the landscape 

thanks to curved lines both inside and outside the building. 
The setting, due to the area’s topographical characteristics, 
became a dynamic and continuous factor that progressively 

took new forms depending on the variations of the terrain – 

as happened with the swimming pool and other areas of the 

house, for which they sought the utmost privacy. Luminosity 

and spaciousness are effects reinforced by the caressing sun 

during the day, and by a good use of artificial lighting at night. 
RGB Arquitectos are satisfied with the final result: 

‘The house, as compared with Casa del Mar, underwent a 
radical makeover. Our client had asked us for a big, ample 
space, and we achieved it via the exterior structure – a 
pergola transformed into side walls. A detail that, in the 
end, defined the intent of this project: a space unfurling 
towards the landscape.’ 

On this page, above, entrance to Altea Hills. Left, view of the 
house with the Mediterranean in the background. Above these lines, view 
of the first-floor terrace, in Oxford Cognac floor tiles, 14.3 x 90 cm, and 
Oxford Cognac skirting board, 10 x 44.3 cm, by Porcelanosa. 
Opposite, terrace with barbecue and swimming pool at Casa Altea Hills with 
Oxford Cognac floor tiles, 14.3 x 90 cm, and Oxford Cognac skirting
board, 10 x 44.3 cm, by Porcelanosa. 



 

 

=-

If the Altea Hills house involved a great range of 
resources, the other project – Casa del Mar – was similar 
in this respect. It posed a challenge that the team defines 

as: ‘A seafront house is a poisoned chalice: it looks 

so simple but you can’t afford to make a mistake. This 

made it a challenge. The obstacle was the plot itself 
as it has a very steep incline with land that crumbled 

away. We overcame this drawback with a series of 
special foundations to minimize damage to the structural 
character of the land. But there was another problem 

to solve: the Coastal Law and the changes in the 

Council’s regulations.’ Finally, the project needed different 
proportions, and work lasted for six years. Another 
big challenge in the construction of the house lay in its 

concept: ‘We had to build a house that would look light, 
like a continuous line (as if drawn without lifting the pencil 
from the paper), together with a series of glass planes 

which would allow the sea and the views of the marina 

to be enjoyed. And another point: the house was built 
without an owner. This was quite confounding, as we 

are accustomed to talking with the people who will use 

the space. To be honest, this was a very important, very 

ambitious and complex project.’ 
The architecture studio’s mark of quality is based on 

several pillars: excellent materials, its team’s talent, a 

group of highly qualified partners, and a commitment to 

avant-garde design. ‘The key for us is to ensure that our 
client is satisfied, and that the result reflects the initial 
plan. Now, too, we feel added pride by appearing in your 
magazine.’ / 

Over these lines (above), a bathroom in Casa del Mar with Noken 
Logic washbasin taps, Modul countertop, 80 × 45 cm, and Modul towel 
rack, by Systempool by KRION®. The wall cladding is Limestone 
Rodano, 31.6 × 90 cm, by Porcelanosa. The bathtub cladding is
Limestone Rodano Taupe Mosaic, 31.6 × 90 cm, by Porcelanosa. 
Kole countertop, 150 × 150 cm, by Systempool by KRION®.
The floor is in Oxford Cognac tiles, 14.3 x 90 cm, and Oxford Cognac 
skirting board, 10 × 44.3 cm, by Porcelanosa. 
Left and opposite, different angles of Casa del Mar. All exterior flooring 
was done in Non-Slip Oxford Cognac, 14.3 × 90 cm. 



asia
Avant-garde design 

Light, space, materials, art, culture. 
Four designers express themselves through their powerful 
works. Ben Wu is certain that design can change the 
world. Gwenaël Nicolas believes in universal meaning, in 
the harmony between all things ephemeral and enduring. 
Ray Chou, deeply influenced by China’s ancient culture, 
develops large-scale projects. Zeng Qiling creates 
wonderful spaces filled with light and colour. Together they 
represent a new wind that blows from the East. 

Above, serenity and 
minimalism at the 
Shanghai Huangpu
Beach Gardens by 
Chinese interior designer
Ben Wu, Director 
of the Hong Kong-based
W. Design studio. 



Ben Wu 
‘Our raison d’être is helping people 
design their ideal lives, 
and making life a masterpiece.’ 

Ben Wu is considered to be one of China’s great interior 
designers. He has been the Design Director of the W. 
DESIGN studio (Hong Kong) for fifteen years, and is the 
founder of W+S DECO GROUP. 

Wu’s most outstanding works include the Shanghai 
Hongqiao International Airport, the JW Marriott in Beijing, 
and the Portman House Jian Ye Li in Shanghai. He also 
designs furniture in the so-called New Chinese style, and 
some of his coveted creations are exhibited in museums 
and institutions like the Beijing Times Art Museum and the 
Ullens Center for Contemporary Art, in Beijing. 

After twenty years of experience, he has a global view 
of design, but one which is strongly influenced by his 
roots: ‘We believe that design can change the world 
and connect people through better spaces, better food, 
better experiences and better ways. Our raison d’être is 
helping people design their ideal lives, and making life a 
masterpiece.’ 

Ben Wu’s focus and sensitivity in the field of interior 
design is linked to a sharp analysis of his immediate environs and the kind of life that each 
space will afford. ‘I trust my own insight and sensitivity about matters of design. I am also a 
life-loving man, and enjoy observing different kinds of people all over the world. Moreover, 
every time I enter any space, I instinctively open my senses to capture the first impression 
it brings. This should be a “training method” derived from daily life, as little by little, it makes 
your perception become sharper.’ 

‘From neoclassical to Art Deco and today’s eastern style, my sensitivity to trends has 
become more and more attuned. In China’s interior design, this is about a sort of Qi which 
makes feeling more abstract and more sensual, different from the logic of western science. 
Design must be concerned with the feelings aroused by a space and must pay attention 
to them. The relationship between people, space, objects and time can be described as a 
feeling,’ explains Ben Wu. 

Ben Wu’s studio develops its own kind of innovation, partly based on Chinese philosophy 
and aesthetics that are highly refined and esteemed. To this, new contemporary concepts 
from the West are added, yet without losing sight of today’s international trends and the 
trends specific to China. 

‘China’s traditional aesthetics are a treasure trove from which our thought processes are 
drawn, and they are the source of our search – together with major contemporary western 
currents. We are also interested in new materials and cutting-edge technologies, and we 
consider the influence of international fashion trends on the Chinese people. This enables 
us to further our path towards innovation and and to explore deeper. 

‘I was very excited when I first saw the Porcelanosa products in the showroom at 
their headquarters in Spain. Porcelanosa is a brand that embodies innovation, design, 
and quality. I absolutely agree with their philosophy and their being a brand devoted to 
sustainable development and innovation in all its different materials and products. I believe 
that, in the future, the Chinese market will be able to acknowledge and welcome brands 
that respect consumers’ values and focus on design, while also using cutting-edge 
technology,’ says Ben Wu, enthusiastically. 

Left, Shanghai Huangpu
Beach Garden. 
Below, from left to right,
a detail of the Shanghai
Huangpu Beach Gardens; 
Beijing XuHui Phase
One; and another space
at the Beijing XuHui
Phase One. 



Gwenaël Nicolas 
‘The products created by Porcelanosa 
afford designers a lot of freedom, flexibility 
and possibilities for change.’ 

French designer Gwenaël Nicolas is fascinated 
by Japanese culture, the sense and sensitivity 
of which made him decide to change his 
outlook and move to Japan to live and work. 
More than twenty years have passed; his 
studio has become one of the most important 
in Asia and a steadfast bridge towards 
Europe. The spaces of Dolce & Gabbana in 
Milan and Tokyo and Louis Vuitton in London 
are among his latest works, in which his 
hallmark can be appreciated – a spectacular 
quality that is intimately linked to great levels of 
exquisiteness. 

His studio is called curiosity, CURIOSITY 
STUDIO, a word and a value that are inherent 
to the entire process of work by the designer 
and his team. Curiosity led Gwenaël Nicolas 

to cross the border from west to east, a continuous two-way path that reinforces his 
openness and creative vision when developing his projects. In this exclusive interview 
for Lifestyle he reveals some of his main interests, his way of understanding design, 
architecture, innovation, and his permanent desire to go further, explore, experiment and let 
himself be carried away by curiosity. 

‘You would think that people become wiser and more serene with experience, but it is 
the opposite for me: the more time I have devoted to my work, the more different people I 
have met, the more challenges I have undertaken have made me decide my way forward, 
and with a keen awareness that anything is possible,’ comments Nicolas. 

A constant challenge that he undertakes and that began with a decisive trip: ‘I came to 
Japan seeking a vision of the future as an alternative to the world we knew. I have always 
perceived the influence of the creators who have a universal sense of design – Issey Miyake 
and Rei Kawakubo – who create spaces, products, perfumes, graphic design, clothes... 
with a singular and interconnected vision. However, a new creation for my studio is a 
synthesis of hundreds of parameters: my influences are multiple and vital, as are those of 
the team that surrounds me. All details matter and everything must be well-grounded.’ 
His unique atmospheres and his sense of quality are known and recognized, and he is an 
important renovator of ‘luxury retail’. 

‘In the world of luxury, it seems that innovation is not expected and that a sense of 
traditional comfort must be maintained. Changing that preconceived idea has become our 
challenge.’ They focus this goal on controlling the space and on the time that will be spent 
in the space: ‘It is like the tempo of music; it is almost like choreography in which every 
movement should be harmonious,’ he explains. 

The success of his ideas is based on a balance of the ephemeral, constantly changing 
ideas and products, and the details that turn the experience into a very comfortable tempo. 
But nor does he forget about innovation, particularly when it comes to the materials that he 
considers to be a key element for the evolution of interior design. 

‘The products created by Porcelanosa afford designers a lot of freedom, flexibility 
and possibilities for change; they offer solutions to our frequent questions when we seek 
beauty, different sizes, colours, resilience, outdoor use… and other crucial aspects for the 
sustainability of the final work,’ affirms Gwenaël Nicolas. 

Designed by the Curiosity studio, 
on the left, the Tokyo Residence. Below, Chengdu
Moynat Store, with Parker floor by Porcelanosa 
and mosaic tiling by L’Antic Colonial. 
Below left, the Dolce & Gabbana shop in Milan;
and the Ginza Six Shopping Centre in Tokyo. 



Ray Chou 
‘I am deeply influenced by Chinese culture,
 its wisdom and the cultural legacy and heritage 
our ancestors left us.’ 

This year the prestigious 2017 Good Design Award was 
awarded to the Chinese studio VERMILION ZHOU GROUP. 
A national prize to ‘good design’ – a goal the company has 
pursued as a special mission since it was created in 2002. 
Today, it has completed over 600 projects in public urban 
areas, commercial premises, hotels, co-working spaces, 
and dwellings, with a contemporary vision that connects 
with Chinese tradition via artisanship and a particular 
understanding of living spaces. One of its founders, Ray 
Chou, studied interior design at Barcelona’s Polytechnic 
University and, together with his partners – Vera Chu and 
Garvin Hung – promotes a work philosophy focused on 
people and their way of life as key factors when it comes to 
creating and innovating. 

Some of his latest works are the Fountown Co-working 
Space and the Jiading Public Library in Shanghai. 

Ray Chou answers several questions about design for 
Lifestyle, about the ideas they convey in each interview 
with their clients and about each project: creative 

design addressed to people. ‘I am very aware of the social responsibility that we interior 
designers have. Too often, our understanding of spaces and aesthetics makes us design 
uncomfortable public spaces. We want most people – not just a few – to be able to enjoy 
life,’ he says emphatically. 

Ray’s career is deeply linked to China’s ancient culture and its contemporary 
developments. ‘I am deeply influenced by Chinese culture, its wisdom and the cultural 
legacy and heritage our ancestors left us. Perhaps, if you ask me to name a person, it 
would be Song Huizong (an emperor from the Song dynasty): his culture of aesthetics still 
endures and moves us.’ An emotion that can be seen in each ambience his studio designs, 
with a clear common thread that defines China’s perspective of design. ‘The beginning of 
industrial design in China was probably in 1980, but we have 5,000 years of history and 
culture that are imbued with much to be inspired by. It is a very fertile country for industrial 
design, and if you find the key to it, everything blooms. However, there has also been 
disproportionate growth: so, many changes compel us to go on learning, using the past as 
a starting point to try and reach a better situation.’ 

Ray Chou also has a European sensitivity that comes from his years as a student at 
Barcelona’s Polytechnic University – and particularly his understanding of innovation as an 
engine for change in interior design, too. 

‘In this era of globalization, technology leads to innovation. Innovation in design comes 
from a sensitivity and understanding of life and habitable spaces.’ 

When the Vermilion Zhou Group undertakes any project, it seeks to follow a professional 
line aimed at providing a good life experience, and this means being prepared to face 
constant challenges. 

‘Interior design varies a lot depending on different regions and cultures, but we all 
share the common goal of having a better life. In international trends we see constant 
technological advances, but for living spaces we can see that the idea of returning to a 
better experience of life is more important. 

‘For example, Porcelanosa is an innovative company that embraces constant 
technological challenges, and this has become a stimulus for designers; it enables you 
to have more ideas and give more options to clients and, thanks to its materials, we can 
evolve as professionals to provide more life experiences,’ says Ray Chou. 

From top to bottom, 
and from left to right, 
Guangzhou E-Park
Complex, with a great 
Silver Sea wall 
cladding by Venis. 
Fountown, a co-working
space. The Shanghai
Jiading Public Library. 
A detail of the Song
Art Museum. 



 

Zeng Qiling 
‘I like to gradually transform materials, and those 
by Porcelanosa are trustworthy and of quality, offering 
a singular and innovative difference.’ 

Zeng Qiling received this year’s Designer of 
the Year prize awarded by the 12th China 
International Exhibition of Architectural 
Decoration and Design for his exceptional 
work on large five-star hotels, leisure chains 
and shopping spaces scattered all over the 
country. In addition, he is the Design Director 
at the China State Construction Engineering 
Corporation and Director of the Design 
Academy of Environment and Art Design. 

Western winds from Europe left a deep mark 
on Zeng Qiling’s life and education from his 
beginnings as a student at Milan’s Polytechnic 
School of Architecture. Today he is considered 
to be one of the ten most influential designers 
in China; an eastern wind which is now starting 
to blow all over the world. Zeng Qiling’s creative 
message is first of all about a clear knowledge of 
the business, and about another tool he regards 

as essential: data analysis. This very precise methodology helps him understand the 
motives of his clients and of the public he targets. ‘Design generates value, but it is defined 
by a business model, particularly for my profile as a designer of commercial premises,’ 
states Qiling. 

Moreover, his creative sensitivity is geared to the generation of better experiences. 
‘Common sense and also sensitivity are needed for my work: I materialize ideas and 
interests from four different viewpoints: as a communicator, as a user, as an investor, and as 
a designer,’ he explains. 

The grand spaces that he creates are pervaded by colour and light – elements that 
change with the passing of time. ‘Light is the soul of my designs. Interiors come alive with 
light; it is like salt on food. I like to gradually transform materials, and those by Porcelanosa 
are trustworthy and of quality, offering a singular, innovative difference and special details. 
Once the basic materials have been established, light, water, and other ephemeral elements 
can be added to provide spaces with a new feel; these are what interest me, too: a good 
base and ephemeral elements.’ 

In line with this – and more closely linked to art – he is part of a creative duo with Li Hong, 
a recognized fashion and textile designer who works hand in hand with Qiling, and to whom 
he conveys the powerful connection between art and artisanship, with Nature as a constant 
source of inspiration. 

Some of the most recognized works by this tandem of designers are the Office Building 
of Sichuan Rural Credit Cooperatives, the Bank of Beijing (Xi`an Branch), the Chengdu 
Western City Center building, the Yunnan Qujing Eastern Plaza, the Yuelianhua bar, and 
the Wan Zi Fang coffee shop. Their hotels – all five-star establishments – are the Chengdu 
Xin Xin He International Financial Hotel, the Beijing Imperial City Hotel, the Hilton Guizhou 
Bailing Hotel, and the Chengdu Creative Dream Factory Hotel. 

Zeng Qiling and Li Hong integrate the symbiosis of eastern and western currents – the 
pragmatic and the poetic, technological advances and feats – together with the dynamics 
of the experience lived by people who feel a deep connection with their spaces. / 

Left, the Yunnan Dali 
Thai Accor Hotel. 
Below, from left to right, 
the Meliá Xian hotel 
and the Chengdu
Pengshui Shuiyun Jian
Holiday Resort. 



  

Above, outside 
La Cúpula restaurant and, 
above left, waterfall 
in the hotel gardens. 
Left, the solarium with viewsJARDINES DE NIVARIA HOTEL of the sea. The floor is 
in Non-Slip Tavola Foresta,
19.3 × 120 cm, by Venis. 

Renovated excellence 
The ImpulsArq studio undertook the makeover of Jardines de Nivaria, 

an innovative and singular five-star hotel located in Adeje, Tenerife, considered to be 
one of the ten best ‘eco-sustainable’ hotels in Spain. 

Text: MARISA SANTAMARÍA Photos: CARLOS A. SCHWARTZ 



Above, La Cúpula
restaurant with its warm 

lighting at night.
Below, the Tiffany bar, T he newly redesigned Jardines offering a revamped look for the entire whose cocktails are famous. 
Opposite, La Cascada de Nivaria hotel, in a New Art Deco hotel, a lighting project was designed 

bar and, below, the hotel’s style, combines the traditional using low-consumption lights,’Managing Director, 
Rafael Adrián, with his architecture of the Canary Islands he points out.

son: the hotel’s architect with a special focus on its botanical ImpulsArq began its creative Julián Adrián. 
garden that boasts lush, glorious process by simplifying all that looked 
native vegetation. superfluous, and by streamlining 

Certified materials, guaranteeing spaces: these were the first steps 
the quality of the building, were towards a comprehensive design. 
chosen for the architectural renovation The hotel’s strengths, such as 
and interior design of this hotel, gastronomy and wellness, were 
as the architect, Julián Adrián, enhanced at a later stage. 
explained to Lifestyle. ‘Improving something that is 

‘A full renovation was carried already excellent requires paying 
out in all the hotel’s rooms. The obsolete heating and air the utmost attention to every detail. Each part of the 
conditioning systems were replaced by new ones that are renovation was therefore designed as if the hotel were a 
more environmentally efficient. Moreover, with the idea of unique piece within a global strategy in which the Stone 



The spa is one of the most
emblematic and attractive 

areas of the hotel. 
Clockwise, the reception 

with its countertop
and walls in White Code 
XLIGHT, natural finish, by 
Urbatek – a material also 
used to clad the entrance. 

View of the relaxation room; 
and one of the corridors 
connecting the different 
spaces in the spa with

the water-jet courtyard, 
done in Non-Slip

Limestone Arizona floor 
tiles, 43.5 × 65.9 cm. 

Opposite, a spectacular view
of the spa’s swimming pool. 

Design interior design team also took part. The spa is 
the most intimate place, a refuge with an atmosphere 
of its own. Solandra, the main buffet restaurant, 
has a spectacular design expressed by dynamic 
shapes and a variety of spaces heightened by light. 
The Cascada bar is a large outdoor lounge that 
adapts to inclement weather as it is protected from 
the sun and rain, as well as strong wind. And finally, 
La Cúpula has fabulous panoramic views overlooking 
the surrounding landscape as well as the tall 
lighthouse that can be seen from everywhere,’ remarks 
Julián Adrian. 

The materials by Porcelanosa were vital for this 
makeover: ‘Generally speaking, the bathrooms 
were a bit outdated. In order to renovate them, a single 
idea of the space was chosen – a solution that unified 
them with all the bathrooms in the common areas by 



 

Right, the spa’s sensations 
shower area, with 

Armour Caramel mosaic, 
30 × 30 × 0.8 cm, 

by L’Antic Colonial; 
Non-Slip Limestone

Arizona floor tiles, 
43.5 × 65.9 cm. 

Opposite, pool bathroom 
with washbasins from 

the Pure Line collection 
by Noken. Non-Slip

Natural Cascais floor tiles, 
44 × 66 cm, by Venis. 

Oxo Spiga wall cladding,
31.6 × 90 cm, 

by Porcelanosa. 
The Solandra buffet with 

KRION® structure. 
Below, Soleil Round 170 

SX4 bathtub. 
Britania Gales floor 

tiles, 19.3 × 120 cm, by 
Porcelanosa, 

Gold Calacata wall tiles, 
31.6 × 90 cm, 

by Porcelanosa. 

using a combination of White Carrara Forest 
and Limestone Dover Spiga – which affords texture – 
with White PV Carrara Marble and White PV Marmi, 
which adds a fresh feel and light to everything. 

The XLIGHT material endows the spa with a serene
 look when seen from the outside, giving the reception 
area a seamless feel. The interior courtyard is done 
in Armour Caramel, a gold material that contrasts with 
the powerful sobriety of the black volcanic stone chosen 
for the spa’s interior. In the Solandra buffet, the use of 
KRION® offered maximum freedom to create this winding 
shape that adapts itself to the space and makes the most 
of it while also enhancing the light in a space with no 
daylight. In addition, Victorian Diamond Marmara-Mir 
materials were used to highlight key elements in this space 
such as the bread oven and stand.’ / 



 
 

Porcelanosa Group surprised 
us again with its imposing stand and a 

refined range of materials at Cersaie 2017, 
the most important international showcase 
for the latest trends in the ceramic tile and 

bathroom design sectors: Porcelanosa, 
with its revolutionary floors inspired by 

hardwoods. L’Antic Colonial, with its 
latest mosaic creations. Gamadecor, 

with innovative finishes for bathroom furniture. 
Venis, with its flooring inspired by the 

aesthetics of the classical world. Butech, 
with sophisticated systems for floor-level 
showers. KRION® by Systempool,

and all the technical possibilities that this 
unique material can be applied to. Noken, 

with the contemporary beauty of its 
bathroom line. Urbatek, with its prestigious 

XLight marble-inspired range. R S A I E  C E  
The flooring tiles of the Walnut 

Delaware Par-ker collection have a 
strong personality and combine the New products at the Bologna fair performance of ceramic with the

warm quality and natural look
of wood in very defined colours

and textures. 



  

 

 

 

 

 

CERSAIE PORCELANOSA CERSAIE L’ANTIC COLONIAL New products at the Bologna fair New products at the Bologna fair 

The firm showed its constant innovation and investment in I+D at Cersaie with its revolutionary The firm surprised the public at Cersaie with cutting-edge interiors. Its new mosaics enable a wide variety
and innovative Delaware ceramic floor tiles. Some were inspired by oak, of possibilities: Skyline, innovation with slate; Aqua, with a glazed gloss; Worn, a vintage look; and Form, 

maple and beech wood for a more natural style, while others by cement: the Bottega collection, with tiny geometrical shapes. The ceramic tiles in the Nazari and Touch Collections; Ocean Wood natural stone, and Downtown 
reflective crystals for interiors in a more industrial style. herringbone wood create ambiences of stunning beauty and strong personality. 

1. The Aqua mosaics appear
to float in a fresh and flowing 
ambience thanks to its reflections, 
Mediterranean colours, and the 
material itself. 
2. The extraordinary movement 
of the Dark Wave Skyline mosaic 
in black slate is achieved by its
uneven and raised undulations. It 
is designed to be used in modern, 
innovative spaces. 
3. Form mosaics offer multiple 
combinations and contrasts thanks 
to their two sizes and three different 
colours. The geometrical shapes
of one of them imitate an origami
bird, and another has a hexagonal 
design shaped like 3-D cubes.
4. A design that offers a unique 
option for vintage interiors, it is
available in four different models. 

1. The Delaware floor tiles fuse the 
warm and elegant look of wood
with the resilience and versatility of 
ceramic. Available in five different 
patterns that provide distinction 
and a personality of their own:
Walnut, Natural, Maple, Steel and 
Ash. These matte tiles have 
a glazed finish and are silky to 
the touch. They come in four
different sizes (29.4 × 180 cm, 
19.3 ×180 cm, 29.4 ×120 cm 
and 19.3 × 120 cm). In addition,
this new collection offers the 
possibilities of a Non-Slip finish and
the 19.3 × 180 cm size. 
2. The Bottega collection comes
in four different colours – Steel in 
the photo, but also in Limestone,
Taupe and Graphite – and offers 
ample possibilities as it is available
in different sizes: 120 ×120 cm 
to create an effect of continuity 
and spaciousness; 80 × 80 cm,
and 59.6 × 59.6 cm. 

1 1 2 

2 3 4 



  

 

 

 

  

 

 

 

CERSAIE GAMADECOR New products at the Bologna fair CERSAIE VENIS New products at the Bologna fair 

Its two new bathroom series – the Magma and Mertens collections – are the innovations The firm’s new collection follows the sector’s trends with new products inspired by the classical past (piacentina stone) 
by this firm for the Bologna Fair. Inspired by light and natural surroundings, they offer clean, exclusive spaces with added technology and futuristic performance as in Dayton – wall cladding and floor tiles with

combining furniture options made of granite as a protagonist. the hardness of natural stone and the properties of ceramic, ideal for both exterior and interior spaces. 

1 2 1 2 

3 

1. Furniture unit from the Magma 
series built on an aluminium-edge
structure covered with panels and 
doors of smoked glass. This model 

2. Gamadecor goes for a
washbasin in natural granite. This
material affords a sophisticated 
look, and a calm feel to the room. 

4. The different finishes of the 
Mertens series – in oak wood and 
ceramic wall cladding – mark the
difference. 

4 

1. The variety and combination 2. The look and texture of wood 4. Another wall cladding – Sydney
possibilities of the Dayton series and its mini-herringbone pattern Silver – provides added elegance 
when it comes to designing any offer luminosity and elegance to and allure to any room. Its design 
space are enhanced by its three the Maia Tanzania Almond wall is perfect for combining with other
colours (Graphite, Sand and Ash) cladding by Starwood. It comes in tiles, affording the ceramic even has interior lightning to allow you to 3. The Mertens series of wooden 

see what is inside. furniture is made up of separate 

3 

and three patterns (Croix, Duna and 12 colours and is suitable both for greater personality. 
units in natural oak veneer with a Deli) in two sizes: 33.3 × 100 cm bathrooms and dining rooms, and 
noticeably deep grain. This series and 45 × 120 cm. even bedrooms. 
combines several options for both 3. A worn look on robust and 
washbasin and countertop. striking tiles characterise Ontario

flooring and wall cladding, available
in two colours (Silver and Dark). 
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 CERSAIE KRION® by Systempool New products at the Bologna fair 

Systempool’s new products for Cersaie are based on the variety of possibilities 
of Krion® solid surfaces, such as the Pure by Yonoh bathroom collection that presents a fusion of different 

materials together with Krion® washbasins. The Line shower tray and the Terrazzo Series collection 
recover the technique of reusing materials. 

1. The Krion® washbasin is 
the most distinctive element in 
the collection. Pure, seamless 
and organic forms mixed with
geometrical and rectilinear elements 
create a functional, creative and 
bold set. 
2. Pure has elements combining 
open and closed storage units to
fit the size and functional needs of 
each bathroom. Choose from Oak, 
Ash, White and Walnut wood for 
the furniture, but also metallic end-
pieces and complements in black
and copper to create contrast with 
the impact of Krion®. 
3. These benches show one of 
the different choices available for 
the Terrazzo tile series, Bianco 
Classico: Krion® with large black
particles and tiny incrustations
of different colours over a white 
background, in a style that evokes 
marble. 

1 

2 3 

New products at the Bologna fair CERSAIE BUTECH 
Specialized in constructive systems, this firm presented at Cersaie its innovative ONE FLEX Premium, 

a high-performance adhesive for installing both flooring and wall cladding tiles,
as well as its new Shower Deck – floor-level slope-free shower trays – and its Micro-Stuk wall cladding: 

watertight and fireproof, while also very decorative. 

21 

3 1. The Shower Deck tray shower
is designed for the most exclusive
bathrooms. While looking like 
wood, it has ceramic characteristics 
such as a watertight system. Water 
drains through the joins between 
the ceramic tiles, affixed to rails. 
2. The high-performance Micro-
Stuk seamless cladding has a
great decorative value. Made 
with fine cement mortar and high
durability polymers, it represents 
the best example of chemical and
technological evolution. This new
material is characterized by its
extreme resilience and flexibility with 
minimum thickness. 
3. Another example of the floor-
level, slope-free Shower Deck, from 
the Manhattan series. The water 
safely drains through the joins of 
the ceramic tiles. 



  

 

 

 

 
 

 

 

CERSAIE URBATEK CERSAIE NOKENNew products at the Bologna fair New products at the Bologna fair 

The new palette of large-sized XLIGHT porcelain stoneware has yet again surprised The firm specialized in bathroom furnishings presented its Nature collection at Cersaie. 
everybody at Cersaie. These very thin tiles have nuances of marble, wood and cement, allowing limitless Influenced by a Nordic style and timeless design, it comprises a bathroom unit and a mirror together with 

designs for surfaces, and offer elegance and carefully crafted details. the new possibilities of the elegant Arquitect collection. 

1. Ewood XLIGHT suffuses 
ambiences with the warmth 
of wood and serene, pleasant 
sensations. Its large-sized porcelain 
stoneware tiles are available in the 
colours Camel, Honey and Nut. 
2. Golden White XLIGHT is 
remarkable and surprising: a brand-
new kind of marble with branch-like 
veins in grey, beige and gold on a 
soothing white background with 
delicately faded tones. 
3. Impressive black marble laced 
with countless subtle crackled veins 
in gold, Black Nylo XLIGHT has a
superb mirror glow finish.
4. With a warm feel, Beige Ars 
XLIGHT has fine intertwined 
veins overlapped in shades
of ivory that afford transparency 
and luminosity. 

2 1 

3 

1 

3 4 4 

2 

1. The entire ensemble is made 2. A cabinet hidden to the side of 4. The interior is divided into 
in natural oak veneer combined the mirror enlarges the capacity different compartments to store 
with ceramic tiles in calacatta of the Nature ensemble visual bathroom accessories. The 
marble finish. The elegance of this neatness, with rounded lines and background is covered with a 
collection lies in its Nordic and edges. textured laminate, creating a leather 
geometrically pure simplicity. 3. The Arquitect collection has look that provides the ensemble 

expanded with this suspended with a calm quality. 
furniture unit available in two sizes 
and in two colours, grey – in the 
photo – and black, that add extra
elegance and lightness. 



Above, an aerial view 
of the hotel’s facilities 
with several swimming
pools, and on the right, 
the terrace of a junior
suite loft, designed to be
enjoyed by couples. 
Opposite, the swimming
pool, accessed
directly from the 
apartments, in Natural 
Newport wall cladding,
59.6 × 59.6 cm, 
and Non-Slip Natural
Newport floor tiles, 
45 × 120 cm, both 
by Venis. 

HOTEL ZAFIRO PALACE PALMA NOVA 

The light of a
Mediterranean paradise 

The second hotel of the Zafiro Palace brand opens 
in Palma de Mallorca. Using the latest-generation materials by Porcelanosa, 

it stands for quality tourism and, together with the island’s light and natural 
colours, will take centre stage. 

Text: ROSA MARQUÉS 



Right, the hotel lobby
with large panes of
glass to illuminate every
detail: a functional and 
contemporary ambience
welcomes guests.
Below, the colourful and 
bright atmosphere of 
the Zafiro Lounge Bar, 
a space for relaxing and 
meeting up with friends.
A highlight in its café is
the Premium XLIGHT 
majestic cladding of
porcelain stoneware 
marble, 120 × 250 cm – 
and only 6mm thick –
by Urbatek. 

The last two seasons in the city of Palma clearly 
indicate this: every year, the island witnesses a growing 
number of visitors, breaking occupancy records. While 
these figures are of course celebrated by the hotel 
sector, its tourism model also believes in investment 
for reconverting ‘mature’ areas as well as ensuring 
sustainability. The aim is to pursue a suitable kind of 
tourism that will not destroy the essence of the island – 
and this calls for long-term investment. 

Amid these encouraging signs and the ongoing touristic 
excellence, a new resort has opened its doors, drawing 
from the long experience of a dynasty of Mallorcan 
hoteliers. The new brand, called Zafiro Palace, 
has inaugurated its latest establishment – a five-star hotel 

Left, the The Market buffet 
restaurant with table tops in 
Polished White Kala tiles, 
by Urbatek, 150 × 320 and 
120 × 250 cm, also used for 
the front decoration of this 
restaurant. 
Below, the Fizz Lobby Bar, 
whose bar was created in 
Taupe Dover Spiga, by 
Porcelanosa, for enjoying
a drink or a cocktail – an 
American concept that
is being warmly welcomed
by Europeans. 

then I had no doubt that it offered top quality and also just 
the right brands for each of our projects,’ says Plomer. 
‘Particularly Noken, Urbatek and Porcelanosa, whose 
results have shown to be exceptional.’ 

LIGHT IS THE STAR 
The design of the Zafiro Palace Palmanova relies on the 
Mediterranean’s light – the light that inspired the work of 
Joan Miró who made the island the centre of his creativity 
for a good part of his life. The hotel’s immense panes of 
glass allow daylight to enter and illuminate every detail, 
creating unique ambiences like the Fizz Lobby Bar in the 
hall, ‘a kind of space which is usually found in American 
hotels but a bold choice for a holiday hotel in a European 

– located in the southwest of the island: the Zafiro Palace 
Palmanova, whose DNA is the result of 
a perfect combination of hospitality, quality facilities, 
and services that are mostly targeted to families in the 
high season, and more focused on sports and wellness 
during the low season. 

‘By the time my father started his career in the tourism 
industry, this was already a widespread business in the 
Balearic Islands,’ says Antonia Plomer, owner of the new 
brand. ‘However, we were pioneers in creating hotels with 
a more modern structure, with more extensive garden 
areas, bigger swimming pools. In short, this is what has 
enabled us to have establishments which today, 
after 30 years, are still modern and can be adapted to 
current times thanks to the constant refurbishments 
done year after year.’ 

It is via this philosophy of ongoing and essential 
transformation and updating where Porcelanosa Group 
comes into play: ‘I had always regarded it as one of the 
best companies in the sector, but had never worked with 
the Group. Through a friend, I visited its facilities, and 



 

Right, entrance to the 
Zen Spa, with 
Arena Dover floor tiles, 
59.6 × 59.6cm, 
by Porcelanosa. 
Below, the spa’s 
swimming pool, one of
the most appreciated 
spaces in the hotel,
whose walls are clad 
with Avenue Dark Matt 
tiles, 59.6 × 120 cm, 
by Venis. 

Right, high-spout mixer
tap in a bathroom. 
Hotels bathtub taps
and bathroom 
accessories, all by 
Noken. White Natural 
Carrara wall cladding,
59.6 × 120 cm, 
by Porcelanosa, a 
special line inspired by 
marble. The XLIGHT 
ceramic wall tiling
provides unique warmth 
with its collection that 
is based on different 
woods and its large size,
120 × 250 cm. 
Opposite, a junior suite
in earthy colours with 
White Oxford floor 
tiles, 22 × 90 cm, by
Porcelanosa, and table 
top in White Natural 
Carrara, 59.6 × 120 cm 
– a special line inspired 
by marble. 

materials, while all bathroom fittings are by Noken. But 
speaking of relaxing, the true oasis of the hotel is its 
Spa. Here, Venis has left his mark with its Avenue Dark 
Matt walls cladding around the swimming pools. The five 
themed restaurants complete a quality experience at a 
hotel targeted to couples and families in the high season, 
but also – in order to diversify its offer – to wellness 
activities in the low season. This new, sustainable hotel 
concept, its contemporary materials and their functionality 
while being totally up to date regarding innovation and 
design, bear a name: Porcelanosa. Antonia Plomer attests 
to it: ‘We are so happy with the result that we are already 
working with its brands for our new project, the Zafiro 
Palace Andratx, which will open in 2019.’ / 

Antonia Plomer, 
the owner of 

Zafiro Hotels, with 
eleven 4- and 5-star 

hotels in Mallorca 
and Menorca. 

style’. The café bar here was done in Taupe 
Dover Spiga, by Porcelanosa, to entice guests 
to have a cocktail. At the Zafiro Lounge Bar, the 
choice of Premium XLIGHT large-size porcelain 
marble in glow finish by Urbatek provides an 
elegant touch to the ambience. 

‘We have created a type of resort that offers 
several swimming pools – some of them private 
– different types of rooms, top-floor terraces 
with Jacuzzis, Bali beds, adult-only areas... 
Everything is of quality and this complements 
the island’s vegetation and light: this can be 
seen in the rooms that convey serenity in which 
design elements like the White Oxford tiles by 
Porcelanosa add even more luminosity to the 

suites with private terraces, distributed in eight low-height 
buildings that surround the swimming pools. 
The bathrooms, in soft earthy colours are delightful and 
spa-like, and are an invitation to relax. The XLIGHT large-
size porcelain tiles by Urbatek, inspired by different 
kinds of wood, endow them with the elegance of fine 
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PROFILE  MARTHA THORNE 

Architecture 
equals life 

Martha Thorne is one of the most prestigious 
architecture experts in the world. An American 

by birth, she studied Art and Urban Planning in the USA 
– later on, Economics in London – until she 

arrived in our country twenty years ago. Now, she 
considers herself an all-round Spaniard. 

Text: MARISA SANTAMARÍA Photos. ALEX DEL RIO. 

T odays, she combines her work as the Executive 
Director for the Pritzker Architecture Prize with her position 
as the Dean at the School of Architecture and Design (IE) in 
Madrid. 

The future of her IE students and the evolution of 
architecture are always on the mind of this serene, reflective 
woman as she fights for the issues that she is concerned 
about such as gender equality and the inclusion of women 
in the sector, as well as increasing sustainability and 
functional balance in architecture. 

Another of her concerns is the development of innovation 
in the 21st century; for instance via the evolution of 
materials, and the continuous technological changes 
that lead to better quality and new ways of designing 
and making architecture. In October, she visited the 
Porcelanosa factory in Vila-real, Castellón, and was greatly 
surprised. 

Martha Thorne comments on her impressions of 
her visit to the Porcelanosa facilities. I didn’t expect 
such a futuristic, committed and sensitive display of 
resources. Besides the quality of the products and their 
advanced production systems, I was also surprised by 
the layout of the spaces that were very carefully and 
sensibly designed. When a company like Porcelanosa 
is so engaged with its common areas, it assures you 
that quality is also present in each action, each idea, 
with an approachable attitude towards a new kind of 
user and a respect for the natural environment. A notion 
of innovation can be noticed above all in established 
things: innovation as an obvious way of taking steps 
towards the future. 

When a company like Porcelanosa is so engaged with its common
areas, it assures you that quality is also present in each action,
each idea, with an approachable attitude towards a new type of user
and a respect for the natural environment. 
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Architects and designers have an important role
in the potential improvement of design, both in the
present and in the future. Steps forward should be
taken gradually as the ways of interacting with the

spaces change, and the same goes for lighting,
furniture… The creation of different ambiences via 

an ongoing innovation is essential. 

How do you describe your work from design 
to architecture, and from architecture to design? 
Timing in design is more fleeting, as production can be 
speedier, whereas in architecture, the time that passes 
from the idea, the commission, until its execution, is 
much longer. Good design and an effective selection of 
materials demand a special drive from the designer and 
the producer, who need to focus on improving products. 
This search must respond to the users’ physical and 
mental needs, and be sensitive to the natural environs via 
principles of sustainability. 

From her position as Director within the executive 
organization of the Prize par excellence in the field of 
architecture, the Pritzker, she is in touch with architecture 
projects from all over the world. Martha Thorne manages 
the whole process of nominations, and she works very 
closely with each member of the panel of judges, never 
giving her opinion of the candidates, and aims to look at 
every idea objectively. 

How would you define the current figure of the 
architect? There is a very deep review of the profession 
in these times of confusion and crisis: there are many 
models, and all of them are valid, both focused on 
earning much money or power, and those which try to 
give solutions to the succession of problems that are 
constantly emerging. 

What values do the judges consider important 
when it comes to granting a Pritzker Prize each year? 
I am accustomed to listening to the opinions of experts 
from all over the world and their discussions, and I can 
say that, on the one hand and above all, the judges of 
these prizes take into account, quality: quality that is 
linked to a historical legacy of excellence and that is 
brought to the present day. 
On the other hand, a spirit of service to people takes 
on great importance. The organization of living spaces 
that are more meaningful for everyone, more universal, 
connected with all things global as part of a process of 
economic, political and social commitment. 

What is your personal vision of architecture in 
the future? I hope for a stronger synergy with the 
community so we can develop, and that our society 
can make the most of the vast and in-depth knowledge 

interacting with the spaces change, and the same 
goes for lighting, furniture… The creation of different 
ambiences via ongoing innovation is essential. Interior 
design should aim to bring people together: physical 

BALANCE 
AND SYMMETRY 
Martha Thorne photographed 
in the interior garden 
at Madrid’s Instituto de 
Empresa (IE), on one 
of the few occasions when 
she is not engaged
in teaching or travelling
around the world. 

accumulated by architecture and its professionals. 
The city and its growth pose a challenge; the speed of 
change is enormous. 

What about interior design? Architects and designers 
have an important role in the potential improvement 
of design, both in the present and in the future. Steps 
forward should be taken gradually as the ways of 

spaces must be healthy, habitable, democratic, and 
sustainable. 

What is the legacy you would like to leave to the 
future professionals now at the architecture and 
design school of which you are the dean? The key 
messages revolve around the idea that there is not just 
one model of architect. In recent years, architects have 

an analytical and critical sense that is concerned about 
the mark we will leave on our world in the short, medium 
and long term. 
Responsibility on the part of professionals is important 
because they have a very specific influence on their 
society’s living experience, the spaces we live and dwell 
in, and their connection with our environment, with 

tended to focus on other aspects of the use of the city’s 
physical space, on new systems and solutions for urban 
centres and their surroundings. 
We try to build a collective and individual awareness, with 

mobility, green spaces, leisure, work: everything must  
be designed to be functional, but also beautiful 
for a kind of harmony that will improve everybody’s lives 
and coexistence. / 



 

HOTEL STAATS 

A benchmark 
of today’s design 

In Haarlem, one of the most stylish urban centres in Holland, a 
new space has just been inaugurated: the Staats boutique hotel, 

a recent project by the ESTIDA Dutch studio. The hotel and its 
restaurant, De Ripper, are already on the coolest list of must-visit 

places in this town to the west of Amsterdam. 
Text: SARA MORILLO 

T he street of Ripperdastraat is home to a pleasant Above, view of the De Ripper
restaurant with an open kitchen surprise. Located in the centre of Haarlem, the Staats and interior design that nods to the

boutique hotel (hotelstaats.nl) is the newest place to 17th century with Dark Polished 
Premium SAVAGE XLIGHT floorbe in this Dutch town. The architect who designed the tiles by Urbatek, 120 × 120 cm,

renovation of this former school is Michel Ruijgrok, Art and Signature Tile Cooper wall 
cladding by L’Antic Colonial, Director of ESTIDA. The hallmark of this well-known Dutch 7.5 × 15 cm.

interior design studio can be seen in the smallest details. Left, the classical, exposed-brick
façade of the hotel – which wasHighly-valued for the mise-en-scene of its contemporary once a school – now also houses

interiors, ESTIDA’s projects go beyond hotel spaces to concept stores and designer cafés. 
Opposite, the hotel’s interior also embrace restaurants, concept stores, designer cafés, design style is sober and elegant

beauty centres, offices and apartments. On this occasion, in a Nordic way and uses White 
Polished Premium KALA the studio created a hotel that is all about excellence in XLIGHT, 120 × 120 cm (large size),

architecture, plus an attractive restaurant that adds value and Black Polished Premium 
NYLO XLIGHT, 120 × 120 cm,to this new meeting point in the town of Haarlem. To do so by Urbatek.

it relied on the most prestigious companies in the sector, 
among which is Porcelanosa Group. 

http:hotelstaats.nl
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Right, a state-of-the-art 
bathroom in one of the 
rooms that combines vintage 
furniture and latest-generation 
materials with Black 
Polished Premium NYLO 
XLIGHT tiles, 120 × 250, cm 
– absolute black marble with 
mirror finish – by Urbatek,
and Dark Grey Newport
floor tiles, 59.6 × 59.6 cm, 
by Porcelanosa. 
Below, shower of one of the 
bathrooms in High-Tech 
Cosmos floor tiles in natural 
colours, 80 × 80 cm, by 
Venis; Wood Square Aged 
mosaic cladding by L’Antic 
Colonial on the washbasin 
wall, and Taupe Bluestone 
floor tiles, 80 x 80 cm, 
by Porcelanosa. 
Below right, floor-level shower 
in another bathroom with a 
more industrial style, featuring 
High-Tech Cosmos wall 
cladding, 59.6 × 59.6 cm,
by Venis, and the 
same tiles for the floor in a 
33.3 × 100 cm size. 
Opposite, the hotel restaurant, 
with the bar front in Gold 
Aluminium 3D Gravity
Hexagon Mosaic by L’Antic 
Colonial, and Atlantic Blue 
Star Krion® wall cladding by 
Systempool. 

With an eclectic style (and a love for detail), the 21 rooms 
offer 21 styles and flawless finishes thanks to the large-size 
Premium XLIGHT porcelain stoneware tiling by Urbatek in 
the rooms and corridors. The bathrooms walls are clad with 
natural wood mosaics by L’Antic Colonial, and the floors 
are done in STON-KER® ceramic tiles by Porcelanosa. 
For the showers, ESTIDA chose tiles by Venis, High-Tech 
latest-generation ceramic floors, also by Venis, and stone 
mosaic cladding by L’Antic Colonial. As one of the hotel’s 
attributes lies in its avant-garde character, its communal 
lounges and its bedrooms are a warm combination of 
vintage furniture and cutting-edge materials. The studio itself 
defines Staats as a veritable 3D concept store that highlights 
the impeccable quality and beauty of the materials provided 
by the different Porcelanosa Group brands. 

Great food is the speciality of the De Ripper restaurant 
(deripper.nl), whose finishes were conceived with the 
same precision: Premium XLIGHT porcelain stoneware 

Above, Michel Ruijgrok, cladding and flooring that look like marble by Urbatek, and STON-KER® ceramic floors by
Art Director at ESTIDA, Porcelanosa. The dining room has an open kitchen overlooking an elevated lounge. The and Claudia van den Berg,

former Marketing Director space is a mixture of influences whose special highlights are a connection with the style of 
at ESTIDA. the 17th century, and a heartfelt tribute to the old history-laden school that once inhabited 

this building. 
At the head of Staats, Claudia van den Berg, former Marketing Director of ESTIDA, 

shows her experience in the world of international hotels by leading a team of professionals 
who are exemplary both in service and kindness. / 

http:deripper.nl
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‘We support a
spirit of country
life, but adapted
in such a way
that it can 
surprise guests
accustomed 
to enjoying
sophisticated
aesthetics and 
high levels
of comfort.’ 

INTERVIEW  KIKO LAMATA 

Puebloastur,
the art of living
Talking about design, architecture, art, and hotel excellence 
with businessman and interior designer Kiko Lamata, 
General Manager of Nature Group, is a privilege. 
He welcomed us to Puebloastur, a five-star eco resort that 
has set the bar very high – and not just for Asturias. 
Photos: ALEX DEL RIO 

Could you define the Puebloastur hotel concept? Puebloastur is like a dream 
come true. An obsession for sharing the essence of a bygone lifestyle, and for 
showing the world everything that the people of this small Asturian village (Cofiño) – of 
no more than 20 inhabitants – discover each morning when they wake up and open 
their windows: paradise. 

Authenticity, tradition, and modernity have come together in a new hotel concept. 
Built in 2016 within the walls of a hundred-year old casona [an Asturian manor house], 
it was completely renovated and enhanced with various newly-constructed buildings 
in which chestnut wood and stone from local quarries successfully harmonize with the 
surrounding landscape, and with contemporary art and new materials. 

With Kiko Lamata (in the photo, in the 
resort’s marvellous winery) we toured 
a property where artworks (like the 
Newton sculpture by Salvador Dalí) 
coexist with the stunning landscape 
and five-star facilities. 

We support the spirit of country life, but adapted in 
such a way so that it can surprise guests accustomed 
to enjoying sophisticated aesthetics and high levels 
of comfort. We offer natural beauty in its purest state, 
together with cutting-edge technological elements. Ours is 
an emotional sort of tourism and so each detail matters. 

Apart from panoramic rooms (with impressive views 
over the Sueve valley) and our spectacular suites and 
junior suites, the resort has spaces devoted to health and 
wellness (outdoor infinity pool, heated swimming pool, 
hydrotherapy circuit, beauty and therapy centre, and 
the chance to discover the best local and international 
gastronomy at its two restaurants: Puebloastur Restaurant 
& Lounge, and El Halcón Gourmet. 

Asturcones horses [similar to ponies]; Xalda sheep; 
Asturceltas pigs (gochos); pinta fowl, or pitas [an Asturian 
breed of chicken]; geese... all of them live together on 
the nineteen hectares of the estate’s pasture, vegetable 
gardens and wooded areas that are dotted with 
important elements of traditional Asturian architecture: 
hórreos where grain, fruit and vegetables, meat and farm 
implements used to be stored, paneras for cereals, the 
wash house, windmill, etc. A village within a village. 

What is the role of architecture, design and art 
at Puebloastur? The eco-resort concept appealed to 
us from the start. We have a geothermal energy system 
– saving up to 70% in electricity – that gives us hot 
water and air-conditioning via natural means. We have 
traditional kitchen gardens and farm animals that provide 
us with top-quality vegetables, flowers, eggs, milk, cheese 
and meat, avoiding the pollution caused by industrial 
production and transport. We have our own spring 
water, and 100% of the hotel’s lighting is LED, with the 
corresponding savings all this entails. 

Avant-garde artistic expression – sculpture, painting 
and photography – is displayed here in a space that is art 
in itself. We have the honour of having Newton, an eight-
metre high bronze piece by Salvador Dalí that welcomes 
us as we step into the central square at Puebloastur 
and defines the metaphor that best helps understand 
the essence of this resort: ‘Newton, father of the natural 
laws of existence, is represented by a figure that looks 
towards progress and advancement.’ There are more than 
fifty works of contemporary art in Puebloastur’s indoor 
and outdoor spaces. From Spanish artists such as José 
Planes, Joaquín Vaquero Palacios, Jesús Díaz, ‘Zuco’, 
Ernesto Knorr... to international ones, like the Mexicans 
Tania Esponda Aja and Karla de Lara, or pieces of 
industrial design by Philippe Stark, Thierry Dreyfus, Marcel 
Wanders and Patricia Urquiola, among many others. 



 

‘We attach 
the utmost 
importance
to quality and
design and
I therefore 
believe that 
Porcelanosa 
is a great ally
for us.’ 

What are the key elements of Nature Group’s 
business project? The Group has five three-, four- and 
five-star hotel establishments in Asturias (Cangas de Onís, 
Covadonga, Torazo, Cofiño and Oviedo). Thirty-five years 
ago, we opened our first hotel in Cangas de Onís, where 
we were pioneers in the concept of creating a gourmet 
hotel in a village (Hotel Los Lagos Nature); there, the 
differentiating element was gastronomy. Then came two 
four-star hotels (the Gran Hotel Pelayo in Covadonga, 
and the Torazo Nature Hostería) targeted to families and 
couples with mid-range purchasing power. The group’s 
fourth hotel is the Hotel Nature Oviedo, a boutique hotel in 
the town centre, with which we entered the market aimed 
at business and urbanite guests. 

At Puebloastur, you have relied on Porcelanosa 
Group. What materials did you use, and in which 
rooms? A project where quality is the absolute key led 
us to choose our materials very carefully. In Porcelanosa 

Surrounding landscape outside 
and beautiful interior decoration 
designed by Kiko Lamata. The Dover 
Antique flooring by Porcelanosa 
in one of the resort’s restaurants and 
all bathrooms is spectacular. 

Group we found exactly the floor tiles we sought for all 
the rooms’ bathrooms in the hotel, as well as one of the 
restaurants. In most Asturian casonas, one can still find 
impressive floors of hand-decorated, early 20th-century 
hydraulic cement tiles. Given their fragility, this was not 
the ideal material for a hotel, so, we chose a porcelain 
stoneware floor that maintains the connection with 
Asturian tradition, but affords functionality and durability. 
That was how we chose the Antique collection by 
Porcelanosa. In addition, this quality ceramic flooring 
successfully retains the vintage aesthetics with the 

handcrafted appearance that we aimed for. 
For the main restaurant of the hotel, we 

also opted for a Porcelanosa floor. Dover 
Antique tiles provide just the feel we sought 
for a 200-m² space that combines furniture 
made of recycled elm wood with elements of 
steel and glass. Their great durability makes 
them perfect for such a busy restaurant, 
adding a nostalgic touch that always moves 
people. 

What can you tell us about your next 
projects? At Puebloastur we are already 
about to start the second stage of work which 
will include adding eight villas to the thirty 
rooms and suites that we have today. 

In 2018, we will also begin the renovation 
and total refurbishment of the Palacio de 
Nevares wineries, a few kilometres away 
from Puebloastur. There, we have thirty-two 
hectares of vineyards and apple orchards that 
in a couple of years will start yielding the first 
white wines and natural ciders. We are now 
working on the architectural design to fit the 
wineries with production rooms, cellar area, 
and a large space for wine tastings and other 
events. 

Will you still rely on the Porcelanosa 
Group’s brands? Of course we will. We attach the 
utmost importance to quality and design and I therefore 
believe that Porcelanosa is a great ally for us. We have just 
installed Porcelanosa products in our new restaurant in 
Oviedo (Nature Chigre) for all the flooring and bathrooms, 
in addition to the Dover floor tiles that we have used 
again in the bar area. The Starwood wood floor tiles were 
a great find and we have used them for one of the dining 
rooms as they afford great warmth and comfort. / 



According to Juan Antonio Villasante Cabañas, the 
architect who carried out the renovation, it actually began 
in late 1997, but it was only last year when the most 
significant and most visible renovation work started. ‘It 
was a complex renovation as the Club wanted to provide 
the Stadium with a new kind of façade. The goal pursued 
was to create something very emblematic using ceramic 
materials for cladding, flooring, walls, and of course, for the 
yellow façade that gives a new perspective to the square 
outside. The façade, all done with LED lights, changes 
colour, making the construction very dynamic and making 
the square more versatile and attractive.’ As you enter the 
stadium, very substantial changes can be noticed, starting 
with the pitch itself, whose sidelines are now wider so 
that both coaches and the public can move around the 
edges more comfortably during the matches. Juan Antonio 
Villasante says: ‘The work is well underway. On the north 

The Ceramic Stadium end, some grandstands still need to be clad. As for the
has successfully boxes, some spaces have been replaced and redistributed brought new life to the 

concept of a sports – now there are fewer of them but they are larger; the 
space. Its new facilities same happened with the casals [luxury private boxes] thatare a complex work of 

architecture and interior have been fully renovated.’ Each casal belongs to a Club
design, achieved thanks sponsor, but they are not lifetime properties: their tenure to the best ceramic 

materials. is renewed every year. However, turnover rates are low: 

THE NEW VILLARREAL FOOTBALL CLUB STADIUM 

A winning project 
The spectacular change of the old Villarreal Stadium – formerly known 

as El Madrigal, now the Ceramic Stadium – has brought new life 
to the concept of a football ground whose design is based on what the local 

economy revolves around: ceramics. 



Above, stairs leading up
to the VIP boxes. The interior 

walls of the stairs were 
clad in Silver Manhattan 

tiles, 19.3 × 180 cm 
and 29.4 × 180 cm, 

by Porcelanosa. 
Left, a view of the Porcelanosa 

casal and its direct access 
to the boxes and the pitch. 

Opposite, wall cladding
in the casal done 

in Limestone Toscana, 
45 × 120 cm, by Porcelanosa, 

floor in Bone Boston 
Ston-Ker, 80 × 80 cm, and 

the Emotion Snow XLIGHT 
furniture and door cladding tiles, 

100 × 300 cm, by Urbatek. 
The countertop is Basic 
Snow Nature XLIGHT, 

100 × 300 cm, by Urbatek. 

sponsors usually remain the same for a long time as they 
are a club made up of companies in the ceramics sector 
that feel they are part of the history and the future of the 
Villarreal Football Club. ‘Renovating a football stadium is 
a complex undertaking. We only have a month and a half 
available to work a year. Moreover, in this case, the kind of 
renovation chosen takes a long time. Perhaps the hardest 
thing was moving the sports centre that was adjacent to 
the building. Last year, it was demolished and that was 
how the square and the yellow façade – now the Club’s 
brand image – could be built and completed. The old 
sports centre is now being built somewhere else in the city. 
It’s a win-win situation.’ The interiors of the new Ceramics 
Stadium were also changed and now the materials make 
for a warm and modern ambience. We talked with Luz 
Lozano, the interior designer of this ambitious project, 
who said: ‘Changing the stadium’s name was Fernando 
Roig’s (the President) idea. He wanted to merge the “big 
showcase” of football with the importance of the ceramics 
sector by internationally promoting the image of the 
Villarreal Football Club and thereby creating shared views 
and collaboration with big ceramics companies, involving 
them and making them present in this project. For me, as 
product designer and interior designer, this challenge has 
been very important and rewarding: from contributing to 



 

On this page, above, the entire 
bathroom area was renovated with 
products by Porcelanosa Group. 

Above, Arquitect and Hotels 
sanitary ware, by Noken, and 

Square washbasins in different sizes 
to fit each space. Taps are Urban 
by Noken, and all accessories are 

Hotels. 
The mirrors, Forma by Noken. 
Next to these lines, Manhattan 

Silver wall cladding tiles,
19.3 × 180 cm and 29.4 × 180 cm. 
Opposite, a view of the illuminated 

football pitch from one 
of the common areas inside; 

and the project’s architect, 
Juan Antonio Villasante Cabañas. 

the bold decision to clad the exterior façades in yellow as 
a tribute to the legendary “yellow submarine”, to designing 
the various enlarged and renovated spaces… despite the 
big drawback of strict deadlines. Everything was done 
in record time – two months and three weeks – right in 
July and August. This project was different from all my 
previous ones because of the complexity of the work and 
the importance given to the characteristics of the building, 
its location, its uses, and its social dimension.’ The interior 
designer also appreciated the different typologies of 
products at her disposal: ‘Colours, textures and sizes for 
an updated but also timeless design, unalterable by the 
passing of time, achieving harmony and luminosity in an 
imposing iron-and-concrete building. We thus chose a 
colour range of whites and greys, with finishes that had 
concrete-like effects, plain whites and ceramic woods.’ 
Luz Lozano defined the collaboration with Porcelanosa 
Group: ‘Collaborating with Porcelanosa is always very 
rewarding: the designs, colours, finishes and sizes of all the 
products selected are excellent as are both their ceramic 
wall and floor tiles, their sanitary ware, taps, and their 
streamlined bathroom fittings.’ / 



OLIVA NOVA BEACH & GOLF RESORT 

Tailored 
to your dreams 

‘The design process at its best integrates the aspirations 
of art, science, and culture.’ This sentence, attributed to American 

illustrator Jeff Smith, describes to perfection the work that 
the CHG Group (Construcciones Hispano Germanas: Spanish-

German Constructions) has realized since the outset 
– in the early 70s – on the Costa Blanca. 

Text: INMA FLOR 

Above, dining room of a room at the resort, with Silver Hotel Air Linkfloor flooring inspired 
by wood, by L’Antic Colonial. DM aluminium-covered skirting board. 

Opposite, daybed area by the swimming pool in Par-ker Ascot Olivo, by Porcelanosa. 
Border around the swimming pool, done in Natural Newport. 
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On this page, under these lines, walk-in wardrobe in a room at the resort. 
In the bathroom, NK Concept tapware by Noken, and Snow White Krion® countertops.

The flooring is Silver Hotel Air Linkfloor inspired by wood, by L’Antic Colonial. 
Opposite, above, Earth Hotel Air Linkfloor floor tiles inspired by wood by L’Antic Colonial, countertop

and shower tray in Snow White Krion®, NK Concept tapware by Noken, 
Conic bathtub by Noken with NK Concept floor-mounted tap, 30-cm embedded shower head 

by Noken, NK Concept mixer tap, and Bela lever by Noken. 
Below, detailed view of a room. Shower tray in Krion®, Square 30-cm embedded shower head 

by Noken, NK Concept mixer tap, and Bela lever, also by Noken. 

There is no doubt that CHG is an architecture studio 
with a distinctive visual language of its own, with know-how 
and expertise derived from almost a century of experience 
and an ongoing investment in R&D&I. This is the kind of 
mindset that is behind their openness and explains their 
understanding of the holiday-hotel concept. 

Ideas put forward by CHG, who designed the Oliva 
Nova Beach & Golf Resort, are above all, ones that clearly 
encourage evolution. This is not an outdated model when it 
comes to interpreting leisure, or a seasonal model, but an 
experience that responds to the needs and dreams of each 
guest. Because Oliva Nova Beach & Golf Resort – which 
has also relied on the experience of the Valencian company 
ELO Construcciones, specialized in projects that demand 
excellence – is more than a five-star resort. It is, above all, 
a lifestyle that was created in the 70s by Spanish-German 
businessman Siegfried Borho, and it is more current than 
ever. This is confirmed by the 7,500 guests who come 
from all over Europe every year to this stunning spot on the 
Mediterranean coast: between Gandía (Valencia) and 
Denia (Alicante), the resort has a seafront location 
surrounded by olive groves and orange trees, offering the 
best combination of sun, sea and mountain. 

This exceptional space becomes, for many, their main 
or second home – indeed, a made-to-measure home. 
The range offered is wide: from the hotel and its stunning 
facilities, to the new project that will offer high-end 
apartments and lofts, and villas with all sort of magnificent 
details. All the spaces offer comfort and luxury thanks 
to an array of exclusive materials, the best designs, top 
quality and perfect finishes. Porcelanosa’s contribution 
to this fabulous resort are the state-of-the-art designs 
in sanitary ware by NK Concept, and the shower trays, 
washbasins and bathtubs in KRION®, a material that has 
revolutionized the sector with its technological properties; 
it is pore-free and has the singular quality of being an 
effective anti-bacterial material. Porcelanosa’s attention 
to detail could not be higher. This can be appreciated by 
the mixer taps by Noken that are architectural in design 
and also eco-friendly; and by the Gamadecor kitchen 
furniture, with integrated electrical appliances and the use 
of new materials like glass and KRION®, all of them 
by Porcelanosa. 

As stated by the project’s directors, Oliva Nova Beach 
& Golf Resort is ‘at the heart of an enviable climate which 
boasts the blue-flagged L’Aigua Morta, a beach with the 
most pristine dunes and white sand of our coastline. 
And the resort offers the best variety of leisure plans: the 
Severiano Ballesteros 18-hole golf course, riding, and other 
high-end sports, combined with excellent wellness options 
and treatments at its magnificent spa. Oliva Nova Beach & 
Golf Resort is a synonym of feeling, experiencing, living the 
good life’. / 
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BEACH CLUB CATTALEYA MAR 

Sur-Mer seduction 
Designing a space that conveys a different feeling is what 

interior designer Susana Lozano has achieved with this Valencian beach 
club that takes us to an elegant Mediterranean. 

Text: ROSA MARQUÉS 

W hen you enter the 2,880-m² space of the seafront 
Beach Club Cattaleya Mar, you breathe in an atmosphere 
of bright modernity and minimalist elegance. This is why it 
has become a meeting point and a benchmark in the city of 
Valencia, revitalizing the El Puig beach area, and making it 
more sophisticated. 

‘true love at first sight’ when she first visited this singular 
venue by the sea. 

Lozano gave it a Côte-d’Azur look and turned it into 
one of the coolest places for enjoying a drink in the city, 
achieving a stunning makeover that now is celebrated and 

frequented both by locals and visitors. 
This fabulous makeover is the work of The enchanting atmosphere of the 

José Paz, a businessman from Galicia French Riviera’s golden age pervades 
but based in this city and who, via public everything. The space was inspired by 
tender, got to transform this former the then new sur-Mer concept from 
nightclub that had multiple possibilities. Cannes and Monaco in the wonderful 
He relied on the insight of a Valencian 60s that defined the good life of the day. 
interior designer who works for the most The pleasure of the sea and all 
prestigious interior design magazines: the possibilities it offers enjoyed with 
Susana Lozano, who explains she felt elegance is present everywhere, from the 

From top to bottom, a detail of the interior design inspired by the Côte d’Azur style,
and entrance to the Club Cattaleya Mar. Right, swimming pool with Bali beds in black and white. In these three 

spaces, Non-Slip White Oxford floor tiles, 22 × 90 cm, by Porcelanosa, were used. 



 

From top to bottom, a beach 
club interior done in Black 

Concrete by Urbatek and 
Non-Slip White Oxford floor tiles, 

22 × 90 cm, by Porcelanosa;
Bali beds around the swimming 

pool, whose paving is also in 
Non-Slip White Oxford floor 

tiles by Porcelanosa. 
Above right, entrance to 

the bathrooms, with walls 
clad in White Retro tiles, by 

L’Antic Colonial and pergola
clad in Marmi China Line by

Porcelanosa. 
Right, interior designer

Susana Lozano. 

Open Air Club area to the lounge area by the swimming 
pool, with over-water hammocks, sun loungers, thatched 
umbrellas, Bali beds, and also a pergola with 4 bars – 
everything is in black and white with the retro feeling that is 
characteristic of this style. 

The Beach Club is the first stage of a project that will add 
other services. For the time being, the food served at its 
open-air terrace embraces classic Mediterranean dishes, 
while its cocktail list is absolutely international in spirit. 

For Susana Lozano, accustomed to designing projects 
where she has total freedom to decide the aesthetics 
with regard to materials, colours and cladding, ‘it was clear 
that both the pergola and the entrance to the bathrooms 
had to be clad in Marmi China Line by Porcelanosa’. 
No doubt at all. 

Passionate about the materials created by this firm due 
to its constant innovation – ‘it invests in R&D every year; 
this can be seen by its entire range of products’ – she 
combined black and white to endow the spaces with 
elegance and glamour, using White Oxford floor tiles, by 
Porcelanosa; White Retro cladding by L’Antic Colonial 
in the bathrooms, and Black Concrete by Urbatek for 
the fountain. In short, a winning combination of elements 
so that ‘the young and dynamic ambience prevalent at the 
El Puig beach’ welcomes the new Beach Club Cattaleya 
Mar as the place to be that is leaving its mark now and 
will continue to leave its mark in the future on the most 
enjoyable summers. / 
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PROJECTS / ENDAZE INTERNATIONAL SCHOOL 

Two models of Ston-ker 
ceramic stone surface from 
the Factory collection by
Porcelanosa were used for 
the façade: Mocha Factory,
59.6 × 120 cm, and Beige
Factory, 29.4 × 120 cm. 
Inside the building, both for
the floors and the walls, 
resilient Ston-ker Factory
by Porcelanosa ceramic 
tiles were chosen. 

Ventilated façade 
and ceramic covering,
new technologies 

The architecture studio headed by Roberto Yagüe was entrusted with the design 
of the new Endaze International British School located in Majadahonda – a project 
that reflects the modernity of this educational establishment through the use of 
cutting-edge products and constructive solutions by Porcelanosa Group. 

One of the most remarkable architectural aspects of the building is the ventilated 
façade system by Butech, compliant with DIT 530/11 (Technical Suitability Document 
which certifies this structure’s optimal results). A total of 3,000 m² of ventilated 
façade were covered with Ston-ker Factory by Porcelanosa ceramic cladding that 
looks like stone. 

In order to achieve a façade with an elegant yet modern appearance, the architects 
opted for a combination of two models of Ston-ker ceramic stone from the Factory 
by Porcelanosa collection: Mocha Factory and Beige Factory. The choice of 
different tile sizes, installed with an 8-mm join, contributed to highlighting 
the modularity of the ceramic pieces, as well as the different volumes that make 
up the building. 

Among the advantages that led to the ventilated façade system by Butech being 
chosen is the excellent thermal behaviour of its ceramic covering. This solution 
contributes to optimizing energy consumption for the heating systems and air-
conditioning in the facilities, thus reducing the school’s environmental impact and 
saving on the cost of the building’s maintenance. 

In order to endow the school with a harmonious appearance, resilient Ston-ker 
Factory by Porcelanosa ceramic tiles were used inside the building, both for the 
floors and for some wall claddings. / 
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PROJECTS / LIVANTO IN PONT DE FUSTA (VALENCIA) 

1. Façade of the Pont de Fusta 
residential building, covered in 
XLIGHT porcelain stoneware. 
2. Loft terrace overlooking
the River Turia, with 
Manhattan wall cladding,
by Porcelanosa. 1 

An ambitious 
109-home complex 

Although it is not yet built, Pont de Fusta, a project 
with 109 dwellings located in a beautiful spot close to the 
Jardines del Real, is on everyone’s lips in Valencia. Well-
served by public transport – it is a step from the Pont de 
Fusta train station – the building will be the first work by 
Promotora Livanto in this city. The 3- and 4-bedroomed 
flats with large terraces, and the 2-, 3- and 4-bedroomed 
lofts have parking space, storage rooms, a solarium and 
spacious terraces with spectacular views, in addition to 
high-end contemporary design. 

In order to offer exceptional quality, the developer, based 
in Vitoria, entrusted Porcelanosa Group to provide 
the materials. The exterior façade of these dwellings will 
become one of its hallmarks thanks to the cutting-edge 

2 



 

-
PROJECTS / LIVANTO IN PONT DE FUSTA (VALENCIA) 

3. Bathrooms in Dover 
Limestone wall cladding,
31.6 × 90 cm, by 
Porcelanosa, and 
Manhattan Cognac floor 
tiles, 19.3 × 180 cm and 
29.4 × 180 cm; Smart shower 
column, by Systempool with 
Arquitec acrylic shower tray, 
also by Systempool and 
Kole worktop in KRION®, by
Systempool. NK Concept
eco-friendly tapware by 
Noken, and Dover Modern 
Line Limestone wall 
cladding, 31.6 × 90 cm.
The toilet and bidet are from 
the Hotels range, by Noken. 
4. R3.70 / R3.10 White Snow
Residence kitchen, 
by Gamadecor. The floor 
is Manhattan Maple,
19.3 × 180 cm and 
29.4 × 180 cm. 
5. Fusion F2.80 Tortola 
Leather cupboards by 
Gamadecor combined 
with Manhattan Maple floor 
tiles, 19.3 × 180 cm 
and 29.4 × 180 cm. 3 

technology of XLIGHT porcelain stoneware. Inside, all the 
dwellings (which face two directions and whose terraces 
comply with sustainability standards) will be fully equipped: 
kitchens and cupboards by Gamadecor, security entrance 
doors, under-floor heating and cooling, home-automation 
systems and ceramic tiling, sanitary ware and taps by 
Porcelanosa Group. 

The building’s layout comprises a ground floor, six floors 
with flats and a further floor with lofts. The best quality of life 
while respecting the natural environment. / 

4 

5 



-PORCELANOSA IN THE WORLD 

1 

2 

1. The outside of the Porcelanosa Group showroom in Bordeaux (France) 2. The company’s recently inaugurated showroom in Solihull (United Kingdom) 



 

 

 

-PORCELANOSA IN THE WORLD 

AUSTRALIA 
ADELAIDE 
ITALIA CERAMICS 
55 Glynburn Road 
T: +61 8 8336 2366 -F: +61 8 8336 9016 
BRISBANE 
EARP BROTHERS 
106 Arthur Street, Fortitude Valley 
T: +61 7 3088 8999 
HOBART 
ROSSETTO TILING 
233 Murray Street 
T: +61 3 6231 2931 - F: +61 3 6231 5783 
LAUNCESTON 
ROSSETTO TILING 
80 Invermay Road 
T: +61 3 6326 4955 - F: +61 3 6326 6003 
MELBOURNE 
EARP BROS TILE - MELBOURNE 
143-149 Abbotsford St 
T: +61 3 9328 8598 - F: +61 3 9348 9996 
MARBLETREND 
22 Jersey Road Bayswater 
T: +61 3 9729 0115 - F: +61 3 9729 0115 
NEWCASTLE 
EARP BROS TILE - NEWCASTLE 
79-81 Parry St 
T: +61 2 4925 4555 - F: +61 2 4962 2926 
OSBORNE PARK 
CERAMO 
19B King Edward Rd 
T: +61 8 9445 1777 - F: +61 8 9446 3127 
SYDNEY 
EARP BROS TILE - SYDNEY 
Unit B1, 35-39 Bourke Rd, Alexandria 
T: +61 2 9410 3222 - F: +61 2 9410 2011 

CANADA 
ALBERTA 
PORCELANOSA CALGARY 
1334 11th Ave. SW, Calgary 
T: +1 (587) 349-2290 
BRITISH COLUMBIA 
FONTILE DISTRIBUTORS 
270 Terminal Avenue, Vancouver 
T: +1 604 683 9358 - F: +1 604 683 6758 
ONTARIO 
PORCELANOSA EAST CANADA 
170 Steelwell Rd, Brampton 
T: +1 905 454 1053 

INDIA 
BANGALORE 
KATTA 
HOPCOMS, Mavalli 
T: +91 11 2670 3832 - F: +91 22 2670 0377 
HYDERABAD 
SRUSHTI 
Opp G V K Mall, Road No 4 
T: +91 40 6668 2224 - F: +91 40 4220 3416 
KOLKATA 
JAIPUR MARBLE 
3, Upper wood St. (Theater Road) 
T: +91 33 2290 7755 - F: +91 33 2280 7787 
MUMBAI 
MILAGRO 
Nehru Nagar, Opp Hanuman Temple, 
Kanjurmarg (East) 
T: +91 22 2579 0686 - F: +91 22 2579 0684 
NEW DELHI 
DREAM HOME 
M-51,’M’ Block Market, Greater Kailash, 
Part 2. T: +91 11 4272 0032 
LA CERAMICA 
B- 9/12, Rajouri Garden, 
New Delhi 
T: +91 11 25176090 - F: +91 11 257176092 
MARMO HOME PVT. LTD. 
5258, Shraddhanand Marg, New Delhi 
T: +91 11 47128800 - F: +91 11 23218728 
OYSTER BATH CONCEPTS PVT. LTD. 

T: +64 33669400 - F: +6433654406 
WELLINGTON 
JACOBSEN CREATIVE SURFACES 
1/23 Marion Street, Wellington 
T: +64 95241475 

SINGAPORE 
AAMOR PTE LTD 
120 Lower Delta Road #01-13 Cendex, 
Centre, Singapore. 
T: +65 6878 0200 - F: +65 6878 0500 
FERNANDO MARTIN BENITO 
31 Kaki Bukit Road 3, 06-13 Techlink, Singapore. 
T: +65 9780 1472 - F: +65 64621620 

SOUTH AFRICA 
JOHANNESBURG 
AFRIKANO TILE & DECOR 
151 Industrial Rd 
T: +27 8392333 
CLASSIC TRADING 
Shop G1, Woodmead Commercial Park 
Waterfall, Crescent, Woodmead, 
Johannesburg 
T: +27 11 656 0400 - F: +27 11 656 0403 
DURBAN 
CLASSIC TRADING 
Unit 12, 155 Rochdale Rd, Springfield Park 
T: +27 31 577 8382 - F: +27 31 577 7056 
MAHARANI 
229 Inanda Road 
T: +27 5777860 
CAPE TOWN 
CLASSIC TRADING 
Shop 9 Roeland Square, Roeland Street, 
Cape Town 
T: +27 021 465 9277 
F: +27 021 462 0973 

UNITED KINGDOM 
ANTRIM 
BALLYCASTLE HOMECARE 
2 The Diamond, Ballycastle 
T: +44 028 2076 3302 
F: +44 028 2076 2418 
J & R KEYS 
19 Castle Street, Ballymena 
T: +44 028 2564 2971 
BEGGS & PARTNERS 
Great Patrick street, Belfast 
T: +44 028 9023 5791 
F: +44 028 9023 3273 
BEDFORDSHIRE 
MARABESE CERAMICS 
5 Windsor rd, Bedford 
T: +44 01234 324594 
F: +44 01234 266446 
BERKSHIRE 
PORCELANOSA READING 
21 Rose Kiln Lane, Reading 
T: +44 08444 818 954 
F: +44 08444 818 964 
EUROPEAN BATHROOMS 
31 King Edward Court, Windsor 
T: +44 01753 865050 
F: +44 01753 851450 
BRISTOL 
PORCELANOSA WESTERN 
Lysander Road, Cribbs Causeway, Bristol 
T: +44 0117 959 71 51 
F: +44 0117 959 71 55 
BUCKINGHAMSHIRE 
MARABESE CERAMICS -
MILTON KEYNES 
Waterside Park, Old Wolverton Road 
T: +44 01462 480716 
CAMBRIDGESHIRE 
CAMBRIDGESHIRE BATHROOMS 
Unit 12B, Sawston Park, London Road 
T: +44 01223 837939 
F: +44 01223 835481 

CUMBRIA 
ALEXANDER & SANCTO 
Kendal Business Park, Appleby Road, 
Kendal 
T: +44 01539 725255 
F: +44 17927 00900 
DEVON 
PORCELANOSA WESTERN 
20 Trusham Road, Marsh Barton Ind, 
Est Exeter 
T: +44 01392 215 552 
F: +44 01392 215 557 
DORSET 
BATHROOM ELEGANCE 
Unit 4 Nuffield Trade Centre, Dorset 
T: +44 01202 675 992 
F: +44 01202 675 993 
BATHROOM INSPIRATIONS 
The Mill House, The Grove Trading Estate, 
Millers Close, Dorchester 
T: +44 1305 259996 
F: +44 1305 259994 
GIBRALTAR 
LIFESTYLE DESIGN STUDIO LTD 
24-22 Ocean Village Promenade, Ocean 
Village, Gibraltar 
T: +35020066390 
HAMPSHIRE 
LITTLEJOHN BATHROOMS LTD 
16 Amey Industrial Estate, Petersfield 
T: +44 01730 231050 
F: +44 01730 264733 
PORCELANOSA SOUTH EAST 
101 Redbridge Road, Millbrook 
T: +44 08444 818 956 
F: +44 08444 818 966 
HERTFORDSHIRE 
PORCELANOSA SOUTH EAST 
Otterspool Way, Watford 
T: +44 08444 818 951 
F: +44 08444 818 961 
EBBERNS 
Unit 7 Frogmore Road, HP3 9RW,  Apsley 
T: +44 01442 253878 
F: + 44 01442 768481 
MARABESE CERAMICS - LETCHWORTH 
25, Woodside Industrial Par, Letchworth 
Garden City 
T: +44 01462 480716 
JERSEY ISLAND 
PASTELLA GROUP 
Rue a la Dame, St. Saviour 
T: +44 01534 870167 
F: +44 01534 723199 
LANARKSHIRE 
PORCELANOSA SCOTLAND 
2 Rocep Drive, Braehead, Glasgow 
T: +44 0141 533 1000 
F: +44 0141 533 1007 
LANCASHIRE 
PORCELANOSA NORTH WEST 
Water Street, Manchester 
T: +44 0161 817 33 00 
F: +44 0161 817 33 01 
LONDON 
PORCELANOSA SOUTH EAST 
Wandsworth Bridge Road, Fulham 
T: +44 08444 818 952 
F: +44 08444 818 962 
PORCELANOSA SOUTH EAST 
93/99 Goswell Road, Clerkenwell, London 
T: +44 08444 818 959 
F: +44 08444 818 969 
MIDLOTHIAN 
PORCELANOSA SCOTLAND 
Unit B Newbridge Industrial Estate, 
Cliftonhall Road, Edinburgh 
T: +44 0131 335 38 83 
F: +44 0131 335 38 84 
NORFOLK 
PORCELANOSA SOUTH EAST 

SOMERSET 
WESTWAVE BATHROOMS 
Oldmixon Crescent , Weston-Super-Mare 
T: +44 1934413110 
F: +44 1934310088 
SOUTH GLAMORGAN 
PORCELANOSA WESTERN 
360 Newport Road Cardiff, South 
T: +44 0292 0465 166 
F: +44 0292 0465 156 
SOUTH YORKSHIRE 
PORCELANOSA YORKSHIRE 
The Carr, Carriage Drive, Doncaster 
T: +44 01302 30 47 13 
F: +44 01302 30 47 15 
PORCELANOSA YORKSHIRE 
2 Windsor Road, Meersbrook, Sheffield 
T: +44 0114 250 01 08 
F: +44 0114 255 22 65 
STAFFORDSHIRE 
PORCELANOSA MIDLANDS 
Roman Way Retail Park Longford Island, 
Watling Street, Cannock 
T: +44 01543 223025 
F: +44 01543 462959 
SUFFOLK 
FOXWOOD CERAMICS 
36-38 Woodbridge Road, Ipswich 
T: +44 01473 622 310 
F: +44 01473 717639 
SURREY 
CERAMIC TILE WAREHOUSE 
Sampson Business Park, Bridge Road 
T: +44 01276 678 845 
PORCELANOSA SOUTH EAST 
Marshall House, 468-472 Purley Way, 
Waddon, Croydon 
T: +44 08444 818 953 
F: +44 08444 818 963 
INTER TILES & INTERIORS 
197 Kingston Road KT19 0AB, Ewell 
T: +44 0208 3942928 
F: +44 0208 3952629 
SURREY TILES 
18 Goldsworth Park Trading Estate, 
Kestrel Way, Surrey 
T: +44 01483 725 007 
F: +44 01483 720 889 
SB CONCEPTS 
45-59 Staines Road West, Sunbury on 
Thames 
T: +44 01932 785500 
WARWICKSHIRE 
PORCELANOSA MIDLANDS 
600 Stratford Road, Shirley, Solihull 
T: +44 0121 746 64 64 
F: +44 0121 746 64 65 
WEST GLAMORGAN 
TW THOMAS 
Unit 6b, Lion way, Llansamlet, Swansea 
T: +44 1792700500 
F: + 441792700900 
WEST YORKSHIRE 
PORCELANOSA YORKSHIRE 
24/26 Cross Stamford Street, 
Regent Street, Leeds 
T: +44 0113 24 44 223 
F: +44 0113 24 34 024 

USA 
CALIFORNIA 
PORCELANOSA ANAHEIM 
1301 S. State College Blvd. Suite E, Anaheim 
T: +1 714 772 3183 - F: +1 714 772 9851 
PORCELANOSA SAN DIEGO 
8996 Miramar Road, Suite 100, San Diego 
T: +1 858 322 6012 
PORCELANOSA SAN FRANCISCO 
78 Division St, San Francisco 
T: +1 415 593 7763 - F: +1 415 593 7664 
PORCELANOSA SAN JOSE 

T: +1 818 500 8505 
CONNECTICUT 
PORCELANOSA RIVERSIDE 
1063 E Putnam Ave Riverside 
T: +1 203 698 7618 - F: +1 203 698 7619 
FLORIDA 
PORCELANOSA MIAMI 
8700 N.W. 13th Terrace, Miami 
T: +1 305 715 7153 - F: +1 305 592 6999 
PORCELANOSA POMPANO BEACH 
3400 N. Powerline Road, 
Pompano Beach 
T: +1 954 968 7666 - F: +1 954 968 7699 
PORCELANOSA MIAMI DESIGN DISTRICT 
3705 Biscayne Blvd, Miami 
T: +1 786 329 6753 
GEORGIA 
PORCELANOSA ATLANTA 
Peachtree Hills Avenue 349, Atlanta 
T: +1 3057157153 
ILLINOIS 
PORCELANOSA CHICAGO 
Luxe Home at the Merchandise Mart, 222 
Merchandise Mart Plz Suite 149, Chicago 
T: +1 312 204 6220 - F: +1 312 204 6240 
MARYLAND 
PORCELANOSA ROCKVILLE 
11500 Rockville Pike, North Bethesda 
T: +1 301 294 8193 
MASSACHUSETTS 
PORCELANOSA BOSTON - BOSTON 
DESIGN CENTER 
1 Design Center Place, Suite 505, Boston 
T: +1 617-963-7666 
NEW JERSEY 
PORCELANOSA EAST BRUNSWICK 
252 Route 18 North East, Brunswick 
T: +1 732 613 1915 - F: +1 732 613 9181 
PORCELANOSA PARAMUS 
65 Route 17 South, Paramus 
T: +1 201 712 0556 - F: +1 201 599 1520 
PORCELANOSA RAMSEY 
600 Rt 17 North, Ramsey 
T: +1 201 995 1310 - F: +1 201 995 1960 
NEW YORK 
PORCELANOSA MANHATTAN FLAGSHIP 
STORE 
202 Fifth Avenue, New York City 
T: +1 646 751 1180 
PORCELANOSA WESTBURY 
775 Old Country Road, Westbury 
T: +1 516 338 0097 - F: +1 516 338 0098 
PENNSYLVANIA 
PORCELANOSA KING OF PRUSSIA 
645 W. Dekalb Pike (US Route 202), King of 
Prussia, Montgomery County 
T: +1 484 751 0050 - F: +1 484 751 0047 
TEXAS 
GILSA NORTH AMERICA 
801 E Expy 83, San Juan 
T: +1 956 223 2900 
PORCELANOSA DALLAS 
Decorative Design Center. 1617 Hi Line 
Drive Suite 415, Dallas 
T: +1 214 377 2327 - F: +1 214 234 1340 
WASHINGTON 
PORCELANOSA SEATTLE 
88 Spring Street (Suite 120), Seattle 
WASHINGTON D.C. 
PORCELANOSA WASHINGTON D.C. 
1000, Connecticut Avenue NW, 
Washington D.C. 
T: +1 202 204 1655 

WORLDWIDE 
ALBANIA Tirana 
ANGOLA Luanda 
ALGERIA Alger/ Oran 
ARGENTINA Buenos Aires/ 
Mar del Plata/ Mendoza/ Pilar/ Rosario 
ARMENIA Yerevan 

CAMBODIA Phnom Penh 
CHILE Santiago de Chile 
CHINA Beijing/ Changchun/ 
Chongquing/ Dalian/ Fuzhou/ Guangzhou/ 
Hangzhou/ Hefei/ Jiangyin/ Jiaxing/ Jin Hua/ 
Ningbo/ Qingdao/ Shanghai/ Shenyang/ 
Shenzhen/ Taiyuan/ Taizhou/ Tangshan/ 
Tianjin/ Tianjin/ Wuhan/ Xian 
COLOMBIA Bogota 
CONGO REPUBLIC Kinshasa 
COSTA RICA San José 
CROATIA Bakar/Dubrovnik/ Porec/ 
Pula/ Rijeka/ Split/ Varazdin/ Zagreb 
CYPRUS Girne/ Larnaca/ Limassol/ 
Nicosia 
CZECH REPUBLIC Brno/ Prague/ 
Uherske Hradiste/ Zlin 
DENMARK Brabrand/ Glostrup/ 
Odense 
DOMINICAN REPUBLIC 
Bávaro/ La Romana/ Santo Domingo/ 
Santiago 
ECUADOR Cuenca/ Guayaquil/ Quito 
EGYPT Cairo 
EL SALVADOR San Salvador 
ESTONIA Tallinn 
ETHIOPIA Addis Ababa 
FEDERAL REPUBLIC OF 
NIGERIA Lagos 
FINLAND Espoo (Suomenoja)/ 
Hyvinkää/ Hämeenlinna/ Joensuu/ 
Jyväskylä/ Järvenpää/ Kouvola/ Kuopio/ 
Lahti/ Lappeenranta/ Mikkeli/ Oulu/ 
Pori/ Porvoo/ Raisio/ Rovaniemi/ Salo/ 
Savonlinna/ Tampere/ Vaasa/ Vantaa 
FRANCE Ajaccio/ Andelnans/ Arcueil/ 
Aubagne/ Augny/ Beaucouzé/Besançon/ 
Biguglia/ Boulazac/ Brest/ Cabestany/ 
Chambray les Tours/ Champagne-au-Mont-
d’Or/ Chasseneuil du Poitou/ Chenôve/ 
Coignières/ Fleury les Aubrais/ Guérande/ La 
Teste-de-Buch/ La Chapelle Saint Aubin/ La 
Roche sur Yon/ Lezennes/ Lorient 
Mandelieu La Napoule/ Meaux/ Merignac 
Mondeville/ Montigny-lès-Cormeilles/ Nice/ 
Nîmes/ Orvault/ Paris/ Pérols/ Rantigny/ 
Saint Grégoire - Rennes/ Saint Herblain/ 
Saint Maur/ Saint-Etienne7 Saint-Péray/ 
Tigery/ Toulouse/ Tourville la Rivière/ Vannes/ 
Vedène/ Vendenheim/ Vert Saint Denis/ 
Wittenheim 
FRENCH GUIANA Cayenne 
GHANA Accra 
GEORGIA Tbilisi 
GERMANY Alzey/ Aschaffenburg/ 
Bad Salzuflen/ Baden baden/ Ballenstedt/ 
Bautzen/ Bergisch Gladbach/ Berlin/ 
Boffzen/ Bonn-Buschdorf/ Bottrop/ Bremen/ 
Bruchsal/ Burg/ Burgstädt/ Crailsheim/ 
Dortmund/ Düsseldorf/ Eisenberg/ Eisingen/ 
Elterlein/ Erfurt/ Erkrath/ Frankfurt/ 
Freiburg/ Fulda/ Gera/ Görlitz/ Göttingen/ 
Hamburg - Lurup/ Holzgerlingen/ Karlstadt/ 
Kehl - Rhein/ Koblenz/ Kranichfeld/ 
Leverkusen/ Löbnitz/ Lörrach/ Lübeck/ 
Mainz/ Meschede/ München/ München/ 
Münster/ Nordhausen/ Nürnberg-Hafen/ 
Offenburg/ Potsdam/ Pulheim/ Radebeul/ 
Reutlingen/ Ronnenberg - Empelde/ 
Schramberg - Sulgen/ Schriesheim/ Speyer/ 
Stuttgart/ Telgte/ Untergruppenbach/ 
VS-Schwenningen/ Völklingen/ Waiblingen/ 
Wiesbaden-Biebrich/ Würselen/ Zwethau 
GHANA 
GREECE Ática/ Athens/ Glifada/ 
Ioannina/ Kastoria/ Katerini/Kefalonia/Larisa/ 
Lefkada/ Nafpaktos/ Patra/ Rodes/ Serres/ 
Thessaloniki/ Trikala 
GUADALOUPE (WEST
INDIES) Baie Mahault/ Saint Barthelemy 
GUATEMALA Guatemala 

ITALY Andria/ Bergamo/ Corsico/ 
Milan/ Montesilvano/ Roma/ Sassuolo/ 
Treviso 
IVORY COAST Abidjan 
JAPAN Tokio 
JORDAN Amman 
KAZAKHSTAN Almaty/ Astana 
KOSOVO Pristina 
KUWAIT Safat 
LATVIA Riga 
LEBANON Beirut 
LIBYA Benghazi/ Tripoli 
LITTHUANIA Vilnius 
MACEDONIA Skopje 
MALAYSIA Alor Setar/ Kolombong-
Kota Kinabalu/ Kuala Lumpur/ Penang/ 
Petaling Jaya/ Seberang Prai Tengah 
MALTA Birkirkara 
MARTINIQUE (FRENCH
ANTILLAS) Le Lamentin 
MAURITIUS Port Louis 
MEXICO Cancún/ Ciudad de México/ 
Guadalajara/ Playa del Carmen 
MOLDAVIA Chisinau 
MONACO Monaco 
MONGOLIA Ula Anbaatar 
MONTENEGRO Podgorica 
MOROCCO Casablanca/ Tangier 
NEPAL Katmandu 
NEDERLANDS Amsterdam 
NETHERLANDS ANTILLES 
Saint Maarten 
NICARAGUA Managua 
NORWAY Ålesund/ Bergen/ Bodø/ 
Drøbak/ Elverum/ Fredrikstad/ Gjøvik/ 
Gurskøy/ Hamar/ Kløfta/ Kristiansund N/ 
Lierskogen/ Lysaker/ Molde/ Moss/ Narvik 
- Ankenesstrand/ Nesttun/ Oppdal/ Oslo/ 
Sandefjord/ Sandnes/ Skien/ Stavanger/ 
Tiller/ Tønsberg 
OMAN Muscat 
PAKISTAN Lahore 
PANAMA Panama City 
PARAGUAY Asunción 
PERU Lima/ Piura/ San Isidro 
PHILIPPINES Cebu/ Manila 
POLAND Bialystok/ Bielsko Biala/ 
Bydgoszcz/ Czestochowa/ Gliwice/ Gorzów 
Wlkp/ Kalisz/ Katowice/ Kielce/ Kolobrzeg/ 
Konin/ Kraków/ Leszno/ Lodz/ Lublin/ 
Olsztyn/ Opole/ Ostrów Wlkp/ Poznan/ 
Radom/ Rybnik/ Rzeszów/ Slupsk/ Sopot/ 
Szczecin/ Tarnobrzeg/ Warsawa, Varsovia/ 
Warszawa/ Wroclaw/ Łódź 
PORTUGAL Aveiro/
Almancil (Loulé)/ Bela -Moncao/
Bragança/ Chaves/ Coimbra/
Godim-Peso da Regua/ Guia ABF/ Lixa/
Lisboa/ Loulé/ Monção/ Ponta Delgada/
Portimao/ Porto/ Praia da Vitória/ São
João de Ver/ Terceira/ Trofa/ Viseu 
PUERTO RICO San Juan/ Guaynabo 
QATAR 
REPUBLIC OF KENYA Nairobi 
RUMANIA Brasov/ Bucarest/ 
Constanza/ Craiova/ Iasi/ Oradea/ Piatra 
Neamt/Pitesti/ Ploiesti 
RUSSIA Ekaterimburgo/ Ekaterinburg/ 
Grozny/ Irkutsk/ Kazan/ Khabarovsk/ Khimki/ 
Krasnodar/ Krasnoyarsk/ Makhachkala/ 
Moscow/ Mytischi/ Nizhny Novgorod/ 
Novorosiysk/ Novosibirsk/Pyatigorsk/ Rostov 
Na Donu/ Ryazan/ Sochi/ St. Petersburg/ 
Stavropol/ Tyumen/ Vladivostok/ Volgograd 
SAUDI ARABIA Al Ahsa/ Dammam/ 
Jeddah/ Riyadh/ 
SENEGAL Dakar 
SERBIA Belgrade/ Novi Sad 
SLOVAKIA Bratislava/ Kosice 
SLOVENIA Ljubljana/ Maribor 
SRI LANCA Colombo 

Mai/Pathumthanee/ Prachuabkirikun/ 
Samutsakon/ Surat Thani/ Udon Thani 
TUNISIA Gabes/ Hammam Sousse/ 
Hammamet/ Menzel Hayet/ Tunis/ Cedex/ 
Sfax/ Sousse 
TURKEY Istambul 
TURKMENISTAN Ashgabad 
UKRAINE Chernivtsi/Dnipropetrovsk/ 
Donetsk/ Kharkiv/ Kiev/Kyiv/ Lugansk/Lusk/ 
Lviv/ Odessa/ Rivne/ Ternopil/ 
URUGUAY Montevideo/ Punta 
del Este 
UZBEKISTAN Tashkent 
VENEZUELA Caracas/ Valencia 
VIETNAM Hanoi/ Ho Chi Minh City 
YEMEN Sanaa 
YIBUTI Djibouti 

SPAIN 
A CORUÑA 
B. FANDIÑO LADO, S.L. 
T: 981 748 003 - F: 981 748 004 
CAPELO GARCIA, MANUEL FELIPE 
T: 981 857 081 
JESUS PEDROUZO S.L. 
T: 981 701 120 
NEIRA Y ORTEGAL, S.L. 
T: 981 326 532 - F: 981 324 951 
NEIRA Y ORTEGAL, S.L. 
T: 981 400 880 - F: 981 400 883 
PÉREZ DOMÍNGUEZ PUEBLA, S.L. 
T: 981 830 214 - F: 981 279 431 
SUMINISTROS VIA-MAR, S.L. 
T: 981 279 431 - F: 981 279 431 
SUMINISTROS VIA-MAR, S.L. 
T: 981 772 190 - F: 981 774 257 
PORCELANOSA 
T: 981 509 270 - F: 981 819 334 
PORCELANOSA 
T: 981 897 595 - F: 981 530 901 
PORCELANOSA 
T: 981 569 230 - F: 981 569 230 
ÁLAVA 
JORGE FERNÁNDEZ 
T: 945 254 755 - F: 945 259 668 
JORGE FERNÁNDEZ 
T: 945 244 250 - F: 945 229 321 
ALBACETE 
OLIVARES MATERIALES DE 
CONSTRUCCIÓN 
T: 967 138 105 - F: 967 138 023 
PORCELANOSA 
T: 967 243 658 - F: 967 193 465 
ALICANTE 
AZULEJOS JAVEA 
T: 965 791 036 
ELDECO 
T: 966 874 360 - F: 966 873 543 
HIJOS DE JUAN RIBES 
T: 965 730 419 
SANEAMIENTOS COLÓN 
T: 965 331 891 - F: 965 524 210 
PORCELANOSA 
T: 966 610 676 - F: 966 610 700 
PORCELANOSA 
T: 965 656 200 - F: 965 655 644 
ALMERÍA 
PORCELANOSA 
T: 950 143 567- F: 950 142 067 
PORCELANOSA 
T: 950 325 575 - F: 950 338 651 
ASTURIAS 
PORCELANORTE S.L. 
T: 984 396 462 
PORCELANOSA 
T: 985 791 526 - F: 985 985 963 
ÁVILA 
PAVIMARSA 
T: 920 259 820 - F: 920 259 821 
BADAJOZ 
BIGMAT TEVISA S.A. 

ARQUIMATT MATERIALS
I DECORACIÓ 
T: 679 531 877 
AZULEJOS SAN ANDRÉS 
T: 933 455 102 - F: 933 461 015 
BADALONA GRES 
T: 93 395 03 11 - F: 93 465 07 58 
COMERCIAL MAESTRO CANET 
T: 938 466 568 - F: 938 409 216 
COMERCIAL SOLSAN 
T: 938 648 125 - F: 938 649 617 
COMERCIAL STC 
T: 31 593 137- F: 931 615 015 
CORRETJA 
T: 938 854 261 - F: 938 894 733 
FERRET I CASULLERAS 
T: 93 890 14 19 - 93 817 03 53 
GARRO 
T: 936 545 952 - F: 938 400 620 
J. RIERA MAGATZEM CONSTRUCCIÓ 
JODUL 
T: 938 800 800 - T: 938 126 054 
LOFT CUINA 
T: 934 743 793 - F: 934 741 305 
MA-CO 
T: 938 954 141 - F: 938 954 142 
MARESME GRES 
T: 931 615 015 
MATERIALS CASSERRES 
T: 938 213 770 
ORMAT 
T: 937 591 139 - F: 937 502 076 
PLANELL 
T: 938 698 750 - F: 938 600 181 
PLANELL 
T: 938 060 240 - F: 938 060 239 
ROSA JORDANA RABETLLAT 
T: 937 903 089 - F: 937 903 089 
SUMCO 
T: 938 933 066 - F: 938 936 004 
PORCELANOSA 
T: 932 642 500 - F: 932 007 036 
BURGOS 
BIGMAT FONTECHA 
T: 947 485 153 - F: 947 483 941 
JORGE FERNÁNDEZ 
T: 947 323 351 - F: 947 314 589 
CÁCERES 
BIGMAT CAYUELA 
T: 927 515 198 - F: 927 147 266 
GEMAT 
T: 927430597 
GEMAT 
T: 927316828 
MAGERVYSA 
T: 927 535 234 - F: 927 535 575 
PORCELANOSA 
T: 927 236 337 - F: 927 236 205 
CÁDIZ 
PORCELANOSA 
T: 956 635 282 - F: 956 635 285 
PORCELANOSA 
T: 956 540 084 - F: 956 872 464 
PORCELANOSA 
T: 956 187 160 - F: 956 302 904 
PORCELANOSA 
T: 956 592 360 - F: 956 884 677 
CANTABRIA 
PORCELANOSA 
T: 942 352 510 - F: 942 352 638 
CASTELLÓN 
BUTECH BUILDING TECHNOLOGY 
T: 964 536 200 - F: 964 530 034 
GAMA-DECOR 
T: 964 506 850 - F: 964 506 596 
L’ANTIC COLONIAL 
T: 964 534 545 - F: 964 527 130 
NOKEN DESIGN 
T: 964 506 450 - F: 964 506 790 
PORCELANOSA 
T: 964 507 100 - T: 964 507 106 

CEUTA 
BAEZA 
T: 956 511 312 - F: 956 511 309 
CIUDAD REAL 
PORCELANOSA 
T: 926 251 730 - F: 926 255 741 
LOS PEPOTES 
T: 926 63 15 80 -F:926 63 38 56 
CÓRDOBA 
ALMACENES MANOLIN Y LUIS S.L. 
T: 957 65 15 09 - F: 957 65 32 53 
PORCELANOSA 
T: 957 760 024 - F: 957 760 123 
CUENCA 
ALMACENES PAÑOS 
T: 967 498 000 - F: 967 498 000 
MATERIALES DE CONSTRUCCIÓN 
MARTÍNEZ ORTEGA 
T: 969 380 708 - F: 969 380 708 
VICENTE DE LOS RIOS 
T: 969 321 323 - F: 969 321 334 
VICOSAZ 
T: 969 233 200 - F: 969 234 475 
GIRONA 
ARC ARBUCIES CERAMIQUES 
T: 972 162 364 - F: 972 860 954 
BRECOR SL 
T: 972 336 062 - F: 972 358 482 
CARMONA 
T: 972 372 710 - F: 972 349 763 
FERRER CERVIÀ 
T: 972 173 442 - F: 972 173 456 
FRIAS MATERIALS 
T: 972 670 073 - F: 972 673 071 
GINESTA 
T: 972 320 529 - F: 972 321 616 
MATERIALES CREIXELL 
T: 972 300 628 - F: 972 610 772 
MERCAMAT 
T: 972 612 027 - F: 972 302 146 
OLIVERAS 
T: 972 594 131 - F: 972 594 552 
OLIVERAS 
T: 972 672 259 - F: 972 672 255 
OLIVERAS 
T: 972 694 704 - F: 972 693 003 
OLIVERAS 
T: 972 468 119 - F: 972 468 123 
SERVIMAT INICIATIVES 
T: 972 780 524 - F: 972 780 827 
TG NOVA ARQUITECTURA 
T: 972 312 250 - F: 972 312 249 
PORCELANOSA 
T: 972 964 141 
GRANADA 
TECMACER 
T: 958 253 081 - F: 958 183 367 
GUIPÚZCOA 
JORGE FERNÁNDEZ 
T: 943 376 966 - F: 943 376 841 
HUELVA 
PORCELANOSA 
T: 959 543 600 - F: 959 237 951 
HUESCA 
AINSA - COMERCIAL CAMPODARVE 
T: 974 500 267 - F: 974 500 865 
BERGES CENTRO COMERCIAL 
T: 974 471 439 - F: 974 471 439 
PORCELANOSA 
T: 974 242 738 - F: 974 242 676 
ILLES BALEARS 
A PALLISER S.L. 
T: 971 357 300 
MACODOR 
T: 971 658 210 
MAGATZEM SES FORQUES 
T: 971 662 114 - F: 971 662 816 
PORCELANOSA 
T: 971 507 650 - F: 971 507 656 
MAT. DE CONSTRUCCION 
GALMES S.A. 

HERNÁNDEZ GÁMEZ 
T: 953 795 168 - F: 953 795 168 
PAVIMENTOS AZUGRISA 
T: 953 582 963 
PORCELANOSA 
T: 953 280 757 - F: 953 284 035 
LA RIOJA 
RIOJACER 
T: 941 286 021 - F: 941 202 271 
LAS PALMAS 
PORCELANAS Y PAVIMENTOS CANARIOS 
T: 928 472 949 - F: 928 472 944 
LEÓN 
DISEÑARTE BIERZO, S.L. 
T: 987 455 870 
PORCELANOSA 
T: 987 801 570 - F: 987 801 475 
LLEIDA 
J. FARRÉ 
T: 973 445 765 - F: 973 445 072 
MATERIALS GERMANS MAURI 
T: 973 232 139 - F: 973 247 943 
MATERIALS JORDI VILAR 
T: 973 482 077 - F: 973 482 373 
MATERIALS PIRINEU 
T: 973 351 850 - F: 973 353 410 
PRETENSADOS RIBERA 
T: 973 690 063 - F: 973 690 400 
PRETENSADOS RIBERA . 
T: 973 641 460 - F: 973 642 271 
PROMOCION DE PREFABRICADOS SL PMP 
T: 973 603 954 - F: 973 603 950 
PROMOCION DE PREFABRICADOS 
PUJOL ELEMENTS 
T: 973 202 350 - F: 973 203 113 
TARREGA NOUMAG 
T: 607 497 330 
VISAMAT 
T: 973 801 035 
LUGO 
ARIAS NADELA, S.L. 
T: 982 221 254 
ALMACENES BAHIA, S.L. 
T: 982 140 957 - F: 982 132 065 
ARIAS NADELA, S.L. 
T: 982 245 725 
ESTABLECIMIENTOS REY, S.L. 
T: 982 592 071 
SONIA GÓMEZ GÓMEZ 
T: 982 44 12 49 - F: 982 44 03 31 
MADRID 
EL CORTE INGLÉS CASTELLANA 
T: 671708692 
PORCELANOSA 
T: 916 62 32 32 
PORCELANOSA 
T: 916 890 172 - F: 916 890 170 
PORCELANOSA 
T: 914 819 200 - F: 916 930 292 
PORCELANOSA 
T: 917 545 161 - F: 917 545 555 
PORCELANOSA 
T: 914 448 460 - F: 914 025 111 
MÁLAGA 
MATERIALES MUÑOZ PÉREZ S.L. 
T: 952 507 879 - F: 952 504 760 
PORCELANOSA 
T: 952 241 375 - F: 952 240 092 
PORCELANOSA 
T: 952 826 868 - F: 952 822 880 
MELILLA 
FERRETERIA MODERNA E HIJOS S.L. 
T: 952 671 144 - F: 952 691 285 
MURCIA 
PORCELANOSA 
T: 968 478 130 - F: 968 470 820 
PORCELANOSA 
T: 968 879 527 - F: 968 831 725 
NAVARRA 
CERÁMICAS CECILIO CHIVITE 
T: 948 811 973 - F: 948 815 249 

PONTEVEDRA 
ALMACENES CANDA, S.L. 
T: 986 780 184 - F: 986 782 301 
ARCOLAR 2000, S.L. 
T: 986 580 114 - F: 986 592 513 
PREFABRICADOS DENA, S.L. 
T: 986 743 121 - F: 986 745 131 
PREFABRICADOS DENA, S.L. 
T: 986 702 041 - F: 986 733 415 
SANEAMIENTOS ROSALES, S.L. 
T: 986 702 041 - F: 986 702 080 
SANEAMIENTOS ROSALES, S.L. 
T: 986 228 806 
SALAMANCA 
PORCELANOSA 
T: 923 243 811 - F: 923 123 414 
SANTA CRUZ DE TENERIFE 
AFELSA 
T: 922 461 112 - F: 922 461 166 
AFELSA 
T: 922 412 143 - F: 922 420 012 
PORCELANAS Y PAVIMENTOS CANARIOS 
T: 649 298 137 
PORCELANAS Y PAVIMENTOS CANARIOS 
T: 922 209 595 - F: 922 209 596 
SEGOVIA 
SEGOCER 
T: 921 172 426 - F: 921 171 828 
SEGOCER 
T: 921 444 122 
SEVILLA 
HERNÁNDEZ CARBALLO 
T: 955 800 473 - F: 955 801 439 
PORCELANOSA 
T: 954 260 540 - F: 954 528 681 
PORCELANOSA 
T: 954 152 792 - F: 954 153 188 
SORIA 
MC ODORICIO 
T: 975 233 228 - F: 975 232 188 
TARRAGONA 
COMERCIAL LLAURADO 
T: 977 400 387 - F: 977 400 052 
COMERCIAL STC 
T: 977 661 951 
COMERCIAL STC 
T: 977 312 502 - F: 977 317 211 
CONSTRUCCIONS CIURO 
T: 977 802 951 - F: 977 802 012 
EXPOMAT ALCOVER 
T: 977 760 476 
MATERIALS GISBERT 
T: 977 242 363 
MATERIALS GISBERT 
T: 977 500 306 - F: 977 501 550 
RAMON MAGRIÑA BATALLA 
T: 977 600 210 - F: 977 603 302 
TINALEX ARTE 
VIUDA DE ANTONIO FONT 
T: 977 660 794 - F: 977 662 217 
TERUEL 
GARGÓN 
T: 978 609 661 - F: 978 607 980 
TOLEDO 
PORCELANOSA 
T: 925 232 402 - F: 925 232 406 
VALENCIA 
PORCELANOSA 
T: 961 417 227 - F: 961 402 389 
PORCELANOSA 
T: 963 185 021 - F: 963 180 094 
PORCELANOSA 
T: 963 530 230 - F: 963 531 688 
VALLADOLID 
PORCELANOSA CANTALAPIEDRA 
T: 983 217 010 - F: 983 200 921 
VIZCAYA 
BILBU 
T: 946 731 158 - F: 946 733 265 
BILBU 
T: 944 218 625 - F: 944 218 879 

D-73, Okhla Industrial Area, Phase-I, Delhi 
T: +91 9811083946 

NEW ZEALAND 
AUCKLAND 
JACOBSEN CREATIVE SURFACES 
228 Orakei Road, Remuera, Auckland 
T: +64 95241475 
CANTERBURY 
JACOBSEN CREATIVE SURFACES 
2/60 Durham Street South, Christchurch 
T: +64 95241475 
NEXT DORE 
102 Montreal St, Christchurch 

PORCELANOSA SOUTH EAST 
Dukesmead, Werrington, Peterborough 
T: +44 08444 818 957 
F: +08444 818 967 
CHESHIRE 
PORCELANOSA NORTH WEST 
850 Europa Boulevard, Westbrook, 
Warrington 
T: +44 01925 237 807 
F: +44 01925 237 888 
CORNUALLES 
TILE & BATHROOM RETAILER 
3A, Treloggan Industrial Estate 
T: +44 1637 879188 

Amsterdam Way, Norwich Airport, Norwich 
T: +44 08444 818 958 
F: +44 08444 818 968w 
NORTHUMBERLAND 
PORCELANOSA SCOTLAND 
Unit 1, 259 Scotswood Road, 
Newcastle Upon Tyne 
T: +44 0191 272 5224 
F: +44 0191 272 2986 
NOTTINGHAMSHIRE 
PORCELANOSA MIDLANDS 
Nottingham Road Chilwell, Nottingham 
T: +44 0115 983 65 00 
F: +44 0115 983 65 65 

391 East Brokaw Road, San Jose 
T: +1 408 467 9400 - F: +1 408 467 9410 
PORCELANSOA WALNUT CREEK 
1401 N. Broadway, Walnut Creek 
T: +1 925 952 7430 
PORCELANOSA WEST HOLLYWOOD 
8900 Beverly Blvd, West Hollywood 
T: +1 310-300-2090 
AMIRIAN HOME 
219-221 Pacific Coast Highway, Hermosa 
Beach 
T: +1 424 390 4460 
GLENDALE TILE 
4116 San Fernando Rd, Glendale 

AUSTRIA Ansfelden/ Bruck/ Graz/ 
Hall/ Innsbruck/ Leibnitz/ Linz/ Salzburgo/ 
Viena/ Vösendorf/ Wels/ 
AZERBAIJAN Baku 
BAHRAIN Manama 
BANGLADESH Dhaka 
BELGIUM Heist-op-den-Berg 
BERMUDA Pembroke 
BOLIVIA Santa Cruz 
BOSNIA-HERZEGOVINA 
Bijeljina/ Citluk/Sarajevo 
BRAZIL Parana-Campo Largo 
BULGARIA Burgas/ Sofia/ Varna 
BYELORUSSIA Minsk 

HAITI Puerto Príncipe 
HUNGARY Békéscsaba/ Budapest/ 
Debrecen/ Eger/ Kecskemét/ Magyar/ 
Gyöngyös/ Miskolc/ Nyíregyháza 
ICELAND Reykjavik 
INDONESIA Bandung/Jakarta/ 
Semarang/ South Jakarta/Surabaya 
IRAN Tehean 
IRAQ Bagdag/ Erbil 
IRELAND Cork/ Dublin 
ISRAEL Beersheva/ Bethlehem/ Bney 
Brak/ Eilat/ Hadeera/ Haifa/ Jerusalén/ 
Kanot/ Raanana/ Ramat Gan/ Rishon le 
Zion/ Tel Aviv/ Upper Galily 

SOUTH KOREA Busan/ Seo-Gu/Seul 
SURINAME Paramaribo 
SWEDEN Bromma/ Danderyd/ Enköping/ 
Göteborg/ Hässleholm/ Katrineholm/ Malmö/ 
Mölndal/ Nyköping/ Uddevalla 
SWITZERLAND Arbon/ Aubonne/ 
Basilea/ Biel/ Crissier/ Delémont/ Ginebra/ 
Hägendorf/ Lausanne/ Lugano-Grancia/ 
Mendrisio/ Rothenburg/ Rüti b. Büren/ 
Sevelen/ Volketswil/ Yverdon-Les-Bains/ 
Zúrich 
TAIWAN Kaohsiung/ Tainan/ Taichung/ 
Taipei 
THAILAND Bangkok/ Chiang 

T: 924 277 934 - F: 924 286 410 
JUBEL 
T: 924 145 372 
MUNDO OBRAS 
T: 924 551 264 - F: 924 551 264 
PORCELANOSA 
T: 924 330 218 - F: 924 330 315 
BARCELONA 
AMARGANT 
T: 937 671 416 - F: 937 627 488 
AMARGANT 
T: 937 600 112 - F: 937 600 411 
ANTONI PONT 
T: 938 228 088 - F: 938 250 786 

PORCELANOSA GRUPO 
T: 964 507 140 - F: 964 507 147 
SYSTEM-POOL 
T: 964 506 464 - F: 964 506 481 
URBATEK 
T: 964 525 200 - F: 964 527 900 
VENIS 
T: 964 507 700 - F: 964 507 719 
PORCELANOSA 
T: 964 239 162 - F: 964 238 930 
PORCELANOSA 
T: 964 506 800 - F: 964 525 418 
PORCELANOSA 
T: 964 400 944 - F: 964 400 650 

T: 971 553 050 
PORCELANOSA 
T: 971 430 667 - F: 971 297 094 
PORCELANOSA 
T: 971 317 292 - F: 971 317 293 
PORCELANOSA 
T: 971 630 219 
TOLO FLORIT S.A. 
T: 971384500 
LANDINO BERMAN S.A. 
T: 971360264 
JAÉN 
HERNÁNDEZ GÁMEZ 
T: 953 693 423 - F: 953 693 444 

MONTEJO CERÁMICAS 
T: 948 239 065 - F: 948 230 503 
MONTEJO CERÁMICAS 
T: 948 224 000 - F: 948 226 424 
MONTEJO CERÁMICAS 
T: 948 848 365 - F: 948 848 573 
OURENSE 
BLANCO QUINTAS 
T: 988 391 114 - F: 988 250 413 
JOSE R. PITEIRA, S.L. 
T: 988 271 071 - F: 988 274 780 
PALENCIA 
CANTALAPIEDRA 
T: 979 706 421 - F: 979 702 652 

BILBU 
T: 944 113 018 - F: 944 128 637 
ZAMORA 
GONZALEZ Y GONZALEZ BERMAR S.L 
T: 980 633 484 - F: 980 637 552 
PAVIREMA, S.L. 
T: 980 690 772 
PORCELANOSA 
T: 980 519 283 - F: 980 529 404 
ESSEN 
T: 980 521 779 
ZARAGOZA 
PORCELANOSA 
T: 976 930 800 - F: 976 930 603 



 

 

-
TALKING ABOUT.. .  Caleido, Madrid’s fifth tower 

Construction has now begun on one of the most interesting projects by Fenwick 
Iribarren Architects (fenwickiribarren.com). The fifth tower of Madrid’s Cuatro Torres 
[Four Towers] Business Area, a work by Inmobiliaria Espacio, has received the name of 
Caleido; it is an ambitious architectural commitment overseen by the above-mentioned 
Madrid-based studio in collaboration with Serrano-Suñer Arquitectura. 

With a budget of around €84 millions, the architectural and social scale of the 
fifth skyscraper in the financial city has aroused interest from other sectors such 
as education, health and tourism. During its official presentation, Juan Villar-Mir de 
Fuentes, President of Inmobiliaria Espacio, claimed: ‘This is a clear example of public-
private collaboration.’ 

Caleido will be home to the campus of the prestigious business school Instituto 
de Empresa (IE). It will take up 36 floors, cover a total area surface of 50,000 square 
metres and accommodate 6,000 students. The building will also be home to the new 
Madrid main office of the Quirón group, a leading company in sports medicine. The 
project also envisions multi-use commercial spaces. 

The massive building located on Castellana 259 will be a large screened vertical 
structure 180 metres high and surrounded by premises of 180,000 square metres. 
More numbers: the project will generate 1,559 jobs during the building’s construction. 
The countdown has begun: Caleido’s developers estimate that the work will be 
completed in 2019. / 
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Different infographics of 
Madrid’s fifth tower, the 
Caleido project by the 
Fenwick Iribarren studio. 
It will be the new star 
whose glow we will see
on the skyline of Spain’s 
capital city. 

http:fenwickiribarren.com



