


PORCELANOSA SETTLES ON FIFTH AVENUE

PORCELANOSA Grupo is now present in the heart of the world’s leading shopping district, in its main 
shopping street: New York’s Fifth Avenue. The venue that was chosen for its flagship store in the Big 
Apple is the emblematic Commodore Criterion Building. A high rise dating back to the early 20th 
century, it has now been transformed into a world reference in architecture and interior design by 
prestigious architects’ studio Foster + Partners.

PORCELANOSA Grupo’s new New York flagship store is strategically located on the corner of 
Broadway. A six-storey building occupying a surface area of almost 2,000 m2, the lower floors contain 
the showrooms of the eight companies that make up the group, while the upper ones house the 
offices, meeting rooms and a spacious area for conferences, seminars and displays.

The interiors of no. 202 Fifth Avenue were completely revamped to meet the group’s needs. Meanwhile, 
its exteriors were carefully renovated in order to conserve the façade’s original features, thus meeting 
the approval of the New York authorities and local society. In few days, the building will be reopened 
as Porcelanosa Building, after a deep renovation process by architecture study Foster and Partners.

This is PORCELANOSA Grupo’s 25th store in the USA, where it has over 500 authorized distributors 
and a business history of over three decades. The new Fifth Avenue showroom, close to Madison 
Square Park and opposite the Flatiron Building, is a commercial and architectural symbol, bearing the 
personal hallmark of Norman Foster.





Named after the unique Flatiron building, the area housing 
Porcelanosa’s new flagship store is located in the heart of the 
Big Apple. 

Bordered by Union Square, with its famous local market, 30th 
Street, Sixth Avenue and Park Avenue, the Flatiron district 
is a lively area, where New Yorkers and tourists mingle in the 
numerous shops, enjoy the outdoors in the various parks or 
visit one of its famous restaurants.

Flatiron district, Porcelanosa’s new neighbourhood in Manhattan



The current building was constructed during the First World War and for an extended period was the 
headquarters of the General Outdoor Advertising Company.  Later, it was renamed the Gilbert Hall of 
Science and became the premises of the toy company, A,C, Gilbert. 

This company was manufacturer of the first model construction kits, popularly known as Meccano, 
together with chemistry sets and telescopes.  Hundreds of onlookers were attracted to the building’s 
row of circular windows overlooking 25th Street, to watch the model trains which ran inside.

The remarkable story of the new PORCELANOSA’s building in Manhattan

The 1,500 square metres, six storey building was designed by the architects Ely Jacques Kahn and 
Albert Buchman in 1918. Previously the site was occupied by a brownstone built in 1857 which 
variously housed the headquarters of the New York Club, the Madison Square Bank, the fledgling 
Cosmopolitan magazine and the Berlitz reputable language school.

Its founder became a legend when 
he managed to convince the Council 
of National Defence not to halt 
manufacture of educational games at 
Christmastime during the Second World 
War. Faced with the request from the 
Council to concentrate all production 
on manufacturing arms during the War, 
Albert Gilbert argued that the children 
playing with the toys were their future 
engineers and architects - even getting 
members of the Council itself to try out 
the model construction kits, which was 
the inspiration behind the film “The man 
who saved Christmas”.

In later years, the building was occupied 
by various toy and Christmas decoration 
companies.



The dramatic makeover of the Porcelanosa’s Building in New York

Restoration of the original facade
 
In line with the protected status of 
the building, Foster and Partners have 
refurbished the façade, reinstating the 
original design, relocating the main 
entrance on Fifth Avenue and restoring 
the old openings to allow natural light to 
flood the interior.

The architectural practice Foster + Partners completes the superb refurbishment of the new Porcelanosa 
Building in Manhattan.

The early twentieth century, neoclassical façade of the new Porcelanosa flagship store in New York 
conceals the extensive refurbishment which has completely transformed the interior. The work by 
one of the most outstanding architects  of our times, winner of the 1999 Pritzker Award and 2009 
‘Príncipe de Asturias’ Award for Art, has created a contemporary contrast typical of more avant-garde 
buildings. 

Interior metamorphosis
The transformation of the building’s  interior 
has created a fluid scheme, opening up 
the different floors to ensure a dynamic 
interrelation between the different levels. 
The building’s six floors will accommodate 
exhibition areas and offices, in addition to 
flexible expansive areas for conferences, 
presentations and workshops.

EFFICIENCY AND SUSTAINABILITY
During the entire refurbishment process, the 
British architects have put particular emphasis 
on maximising efficiency and sustainability 
of the building, which aspires to LEED Gold 
sustainability certification.

In addition to recycling much of the 
construction waste, a highly insulating 
external envelope has been devised which 
will reduce carbon emissions by 50%. Systems 
for natural cooling and 40% reduction of 
water consumption have also been installed.



202  FIFTH  AVENUE

PORCELANOSA Grupo is today a major reference in both the Spanish and the International market. 
Its consolidated position has been built up on values such as innovation and quality, but specially the 
trust placed in its large human capital, made up of almost 5,000 skilled professionals, and its concern 
for its stakeholders and the environment.

With over 40 years of experience, PORCELANOSA Grupo is present in almost 150 countries worldwide. 
This success is the result of a unique business model based on a strong corporate strategy and a 
worldwide distribution network including Porcelanosa showrooms and authorised distributors. 

Diversifying production has played a key role in the growth of a business group that started off 
manufacturing a single product: ceramic tiles. Today, the Group’s eight firms offer a vast selection of 
products ranging from kitchen and bathroom equipment to high-tech materials and state-of-the-art 
building solutions for contemporary architecture.

About Porcelanosa Grupo



More information:
info@porcelanosa-usa.com


