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Bright, open-plan, spectacular:
we are in an area of a
Porcelanosa Group factory.
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Big success
in Almería
The opening of a new Porcelanosa Group
shop in Almería yesterday was attended by over 1,500 people,
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including some executives of the firm and many outstanding people, like
Isabel Preysler, who came in the company of her children Tamara Falcó
and Julio Iglesias Jr., and the latter’s girlfriend, the Belgian model Charisse
Verhaert. A social event to advertise the over 12,000 square metres that
make up these facilities located in the VíaPark Bahía industrial park, a few
kilometres from the capital of Almería. With this new space, the firm intends to
consolidate itself even further in a province
where it has been present for more than
20 years, and in which it has, apart from the
shops in the centre of Almería, two further
spaces in El Ejido and Huércal-Overa. With
more than 2,000 square metres devoted
to the exhibition and sale of the products
from the eight companies comprising
the Group, the building incorporates the
latest advances in energy efficiency and
consumption reduction and, thanks to its
logistics centre, it centralises the distribution
network of the province. /

ABOVE. Façade of the
new Porcelanosa Group
facilities in Almería, with
over 12,000 square
metres – 2,000 metres are
devoted to the sale and
exhibition of the products
from the eight companies
in the firm. LEFT. Abdel
el Koutbi (Porcelanosa
Manager in Melilla) and
his wife pose with Isabel
Preysler. BELOW. The
Porcelanosa team in
Almería. RIGHT. Isabel
with her children Tamara
Falcó and Julio Iglesias Jr.,
and the latter’s girlfriend,
Belgian model Charisse
Verhaert.
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CLOCKWISE. Interior
of the Hotel Vapor Gran;
its rounded façade with
no sharp edges was
designed to soften the
building’s impact on the
surroundings; the original
ground floor of the

Juli Capella

Hotel Diagonal Barcelona,
which is one of the Silken
Hoteles chain, in which
materials from Porcelanosa
Group (Osaka Anthracite,
from Porcelanosa)
have been used; and the
swimming pool.

He is a restless soul who
carries out his activity as
an architect in addition to
his regular contributions in
printed media. Most of his
works are found in Catalonia,
and his designs are novel, and
not less original, solutions,
in which functionality and
aesthetics take precedence.
As an illustration, the ground
ﬂoor of the Hotel Diagonal
Barcelona, simulating a
spectacular aquarium.
Text: SUKEINA AALI-TALEB
Photos: RAFAEL VARGAS
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“On the façade of
the Hotel Vapor Gran we
installed two windows
together, but at two
different heights: one for
when you are standing,
and another for when
you are lying on the bed
of your room”

Born in Barcelona, he lives and works in this city.
While architecture is his profession, he confesses
that as a young man he considered such diverse
occupations as missionary, inventor, and he even
dreamt of being a singer-songwriter. His studies
led him to the world of architecture and design, in
which he has revealed his creativity since his early
years. He has also been an editor of books and
other publications specialising in architecture, like
the journals De Diseño and Ardi. Today, he is a regular contributor to the
newspapers El País and El Periódico de Catalunya, in which he writes about
design. From 1982 to 1997 he performed his work in partnership with his
colleague Quim Larrea. When this close collaboration ended, he started
his solo career and opened a new studio, Capella Arquitectura & Design.
It was in 2001 when he set up Capella García Arquitectura to carry out
architectural projects. In addition, he often delivers lectures and teaches in
several schools and universities all over the world. He has mounted a good
number of events and exhibitions, like “Spain Loves Japan” (Tokyo, 2005)
and “300% Spanish Design”, on the occasion of the Expo 2005 Aichi in
Japan. An honourable mention in the 2000 National Design Prizes is one of
the awards he has won. Finally, since January 2009, he has been a member
of the Council for Culture & Arts of the Catalonian Regional Government.
Capella is a restless, very active man. He embraces hands-on creative
projects in graphic design, industrial design, interior design and town
planning as well as the more theoretical side of these fields. When he
embarks on a new project, he carefully studies the characteristics of the
environment, its idiosyncrasies, the location, the materials and how to
use clean energies. Juli Capella’s studio is engaged in many outstanding
architectural projects. Among his most emblematic buildings, the Hotel
Vapor Gran in the heart of Terrassa stands out. It is a building that further
develops the natural extension of Terrassa’s historical commercial centre,
acting as a great door to the area – and this only highlights its singularity.
Remarkable in this four-star hotel with an immense personality is the natural
stone used in the façade. “When designing a skin for the Hotel Vapor Gran,
its façade, we duly had the interior always in mind. It wasn’t an aesthetical
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OPPOSITE. The single
family home Casa Celma,
and an interior of Las
Liras Terrassa Centre, a
104-apartment residential
building for senior citizens
that Juli Capella designed
in a three-storey building
in the town of Terrassa.
Materials from Porcelanosa
Group have been used in
its bathrooms. ABOVE.
Restaurant Moo at the Hotel
Omm. LEFT. Infography of
the Hotel Natura in Lleida,
whose construction
works are pending, and
Heaven, an ephemeral
installation created for 2008
Casa Decor.
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whim, but the expression of an internal will: we
fully imaginative solutions. In the Hotel Diagonal
“Many people who walk
wanted to install two windows together, but at
the ground floor is decorated with an
past Casa Celma stop, look Barcelona,
different heights: one for when you are standing,
undulating ceiling full of circumferences. “The
at it, and ask whether
and another for when you’re lying on the bed of
ground floor is inspired by a large aquarium
it
is
for sale, but I think that – a glass box in which all necessary utilities are
your room,” comments Capella. Thus, the façade
forms a sort of jigsaw puzzle made from pieces
arranged,” he explains. The undulating ceiling is
it would only be sold with
of pre-manufactured concrete. “People have
the aquatic surface, and the floor is like a sea of
its dwellers inside”
already dubbed it The Tetris,” adds the architect,
corals, anemones, rocks and conches in which
alluding to the popular game based on arranging
the reception area, the bars and the restaurant
pieces without leaving any blank spaces.
Piano are submerged. These volumes are each covered with a different
Still talking about hotel creations, the Hotel Omm in the urban environment
material: copper, wood, glassy mosaic and pebbles that take on sinuous
of Barcelona is also remarkable. Starting from the premise that guests
shapes. The roof is another of the hotel’s big attractions. The large terrace
should feel comfortable and in a laid-back atmosphere, several spaces were
covered with wood on the building’s tenth floor has a solarium, a swimming
created. Thus, comfort has prevailed against luxury in this project, as warmth
pool, a shower and a bar for cocktails and appetizers. On the roof, there is a
against ostentation. Regarding the restaurant Moo located on the ground
light pergola-like metallic structure in which a battery of 90 solar panels has
floor of the hotel, it is fitted with a light well that enriches the hall and has
been fitted to supply hot water: this way, the panels are smoothly integrated
bamboo and mirrors all over that, hanging from different angles, bathe the
into the whole.
interior in the reflections of multiple patches of sky and light. Capella has
The Hotel Natura is still a project with no specified schedule. It is the
also worked out the design of the restaurant lounge, opting for an openresult of a tender organised by Eizasa, a developer, with the aim of providing
plan space without any pillars in-between.
Lleida with a state-of-the-art hotel. The building will be modelled on a sort
Many projects designed by this architect from Barcelona are original and
of natural leaf. “When you enter a tender and you don’t know the customer,

you have two options: create a conventional project so as to satisfy the
average taste, or take radical risks and bet on whatever you consider the
best for the case in question.” Here, Capella went for the second option, and
he took advantage of the plot’s pointed shape: the curvilinear volume slips
towards the rest of the ground, simulating a leaf or a teardrop. Technical
criteria of sustainability have been considered for its design, as is usual with
Capella’s projects: use of non-polluting materials, thorough care of energy
efficiency and isolation, and use of retrieval systems and solar panels for
the hot water supply.
Single-family homes have also been included among his interests. One
highlight is Casa Celma, a project that the architect much enjoyed thanks
to his full understanding with the developers. “What a pleasure it is when
you build a house for someone who already knows what they want, and
in addition, coincides with your tastes,” remarks the architect. The house
stands on a woody hillside in a village near Barcelona. The result, according

to him, is a house proud of being the way it is,
happy of being where it is: in harmony with its
dwellers and the environment, in an ongoing
adjustment process. “Many people who walk by
the housing development stop, look at it and ask
whether it is for sale, but I think that it would only
be sold with the people inside,” he adds.
As to the ephemeral installations designed by Capella, one of the most
noteworthy is “Heaven”, a space created for 2008 Casa Decor, in Barcelona
– about 90 square metres that show the merits of the plastic construction
system developed by the company Resyrok. In this annual show of avantgarde interior architecture and decoration, Capella made his stand fully
in plastic – a vinyl carried to the limit of its strength. He attained a play
of singular organic forms, with various decorating possibilities and visual
effects. As he himself puts it: “‘Heaven’ suggests a trip through a tunnel
in which you can see the different possibilities of this material.” Once
dismounted, the whole installation fits in a small and light packaging.
Also outstanding among his other architecture and urban design projects
are the Promenade of La Pineda beach, in Vila-seca, Tarragona; the leisure
centres Zig Zag, in Murcia, and Heron City, in Barcelona; and Las Liras, a
residential apartment building for senior citizens in Terrassa. /
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FRANCESCO TRAPANI
He is the Managing Director of the Bvlgari Group, and a
nephew of Paolo Bulgari and Nicola Bulgari, the company’s
President and Vice President (both grandchildren of the
creator of this entrepreneurial success). Bvlgari celebrates
in 2009 its 125th anniversary. It was born in the city of
Rome in 1844 thanks to its founder, a Greek jeweller named
Sotirios Bulgari, who settled there and started the business.

Bali

BVLGARI

STYLE
One of the most exclusive
jewellery ﬁrms in the world has
endorsed two super-select hotels
with its signature. Milan and
Bali are the fortunate resorts. In
this feature, we show the Hotel
Bvlgari in Bali and interview
Francesco Trapani, the group’s
Managing Director.
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Text: BLANCA JIMÉNEZ DE LA HOZ

CLOCKWISE. The sunset
bathes the Hotel Bvlgari
Bali, located on a cliff;
panoramic views of Bvlgari
Villa, with 1,300 square
metres; hammock area
with an infinity edge pool
in Bvlgari Villa, whose blue
water seems to merge with
the sky. The paving around
the swimming pool is made
in a model similar to Marble
Cream Greece, 40x60x1.2
cm, from L’Antic Colonial.

Here we have a familiar label for luxury that,
not happy with just turning 125 years old in a very
well-kept condition, today rejuvenates, grows and
multiplies itself even in the hotelier sector. Bvlgari,
the mythical firm for the most stunning jewellery,
was born in Rome in 1844, when its founder, the
Greek jeweller Sotirios Bulgari, settled there for
good. Now the company boasts two magnificent
hotels with unparalleled glamour: one in Milan
and the other in Bali.
“Both represent a combination of modern and
luxurious style, extraordinary sites, magnificent
attention to detail and excellent unpretentious
service,” claims Francesco Trapani, the company’s
Managing Director and the nephew of Paolo
Bulgari and Nicola Bulgari, President and Vice
President, respectively (and the creator of the
company’s grandchildren).
For when it comes to transforming a stay into
a memorable event, Bvlgari has always held the
winning side. Not in vain his first (and mythical)
shop in the Via Condotti (1905) was a meeting
point for celebrities in the 50s and for big
fortunes addicted to its fabulous pieces, which
already had the exquisite hallmark of the house.
The 70s witnessed its international landing. New
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CLOCKWISE. A lounge in
Villa Bvlgari (floor made in
a model similar to parquet
Jatoba Dune, 14x220x1.4
cm, from L’Antic Colonial),
which has also three
bedrooms, a large dining
room, a home cinema and
rooms for the service;
outdoor terrace besides
the meditation pavilion,
surrounded by a paving
similar to the Marble Cream
Greece model, 40x60x1.2
cm, from L’Antic Colonial;
Il Ristorante, an Italian
restaurant influenced by the
local cuisine, with a view
of the swimming pool and
a seductive candle-light
ambience; detail of one
of the swimming pools
at night (paving similar to
Marble Cream Greece,
40x60x1.2 cm, from L’Antic
Colonial); and a view of
the spa, whose pavilion
entry is in handmade teak
carved wood brought from
the city of Kudus, in the
northeast of the island of
Java. The corridor floor is
made in a model similar to
Multiformato Caliza Sahara,
from L’Antic Colonial.

“Our goal is that our customers
create an emotional connection with the hotel”
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York, Paris, Geneva and Monte Carlo surrendered
to the undeniable charms of its well-rounded
designs. The year 1992 saw its expansion to the
world of fragrances, a real unstoppable success,
and 1995, its listing on the Stock Exchange.
Nowadays, its watches (among the top ten
in the world), glasses, handbags and cosmetics
are synonyms with prestige, but in terms of
innovation, the company still had an ace up its
sleeve. In 2004, Milan witnessed the opening of
its first hotel in the middle of the Brera district
with a really novel concept of spa. It was a joint
venture with the Ritz-Carlton. Two years later,
Bvlgari opened a hotel in Bali, on a spectacular
spot at 160 metres above the sea and near the

village of Pecatu; this time it was a joint venture
with Marriott International Luxury Group. But
both projects had the unmistakable stamp of the
renowned architecture studio Antonio Citterio &
Partners.
Passing the doors of the latter – a five-star
hotel – one not only comes across the marvels of
its environs, but also a new and intelligent way of
understanding luxury.
“We have found an innovative and real way
of enhancing our name and brand awareness
by offering our customers a thorough lifestyle
experience,” states Francesco Trapani.
“Our goal is that our customers create an
emotional connection with the hotel”. And he adds:
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CLOCKWISE. A
panoramic view of the
hotel’s swimming pool; an
area for hammocks and
palapas by the swimming
pool. Paving similar to
exterior platform Teka
Mumbai model, 10.5x2.2
cm, from L’Antic Colonial;
one of the six treatment
rooms in the spa, where
customers receive the
different outdoor massages
surrounded by vegetation
(coverings in a model
similar to protected Natural
Marble Travertino Albero
15x15x1.2 cm, 15x30x1.2
cm, 30x30x1.2 cm, from
L’Antic Colonial) and the
swimming pools of the spa,
designed for relaxation on
the verge of the cliff, which
enhances its beauty.

“We have found a really
innovative way to offer our guests customised
service and a thorough lifestyle experience”
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“We should not forget attention to customised
sheets and towels for habitual guests.” The hotel,
with its incomparable scenery and contemporary
interpretation of the traditional Balinese style, “is
an exclusive destination, an intimate place for
customers who value privacy and luxury services,”
underlines Trapani.
Yes, the fact that Bali was chosen helps. At first
sight, the charm of the hotel lies in its location:
a breathtaking cliff over an intense blue Indian
Ocean and with a beach one and a half kilometres
long at its foot whose only access is the lift of
the resort. Those who let their eyes wander over
the horizon can see dolphins playing in the sea.
Further surprises wait for us in the interior: 59
villas, including the 1,300 square-metre Bvlgari
Villa, with and a swimming pool 17 metres long.
Here, natural lava stone, antiquities, exotic
pieces of art and furniture, ceramics and fabrics
designed by local artists in collaboration with
architect Antonio Citterio’s team turn interior

decoration into a benchmark.
The restaurants are two: Il Ristorante, with chef
Diego Martinelli at the head and handmade pasta,
like its tagliatelle with lobster, as the star; and
the Sangkar, in which Andrew Skinner delights
customers with Asian dishes and Indonesian
specialities. You should not leave without trying
its kari rebung dangan nasi kuning, that is to say,
finely chopped vegetables and bamboo with curry
and curcuma-scented rice. Lovers of organic food
must taste its mango honey or the extra-virgin
coconut oil. In the bar, also a must are cocktails,
energy juices and its original natural brews.
However, the hotel’s real treasure is certainly
the spa. Its facilities, including a yoga pavilion
and a relaxation room, are unforgettable. There
are also outdoor showers and a treatment list, all
most tempting. Every ritual starts with a Balinese
foot massage and finishes with a tamarind juice
or a hibiscus tea. Our favourite, the unforgettable
double Bvlgari Royal Lulur.
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CLOCKWISE. Bar by
the swimming pool which
serves cocktails, energy
juices and original natural
brews; one of the 59 villas
in the Hotel Bvlgari Bali,
whose glazed room allows
a view of the garden, the
private swimming pool
(paving in a model similar
to Marble Cream Greece,
40x60x1.2 cm, from L’Antic
Colonial) and the sea;
a hotel room inspired in
the style of old traditional
Balinese houses, with straw
ceilings and wooden floor
(a model similar to parquet
Jatoba Dune, 14x220x1.4
cm, from L’Antic Colonial);
and a bathroom with glazed
walls in one of the villas.

A synchronized four-hand massage rich in
oils and exotic herbs: luxury and pleasure. The
chances of never forgetting this resort multiply
thanks to its butler service, called banjar, as well
as to its idyllic trips to other islands, tours through
local markets and, of course, its wedding service.
Saying ‘Yes, I do’ with four different places in the
hotel at your disposal is certainly one of the most
romantic beginnings one can imagine.
But what is it that distinguishes this Bvlgari
hotel from its competitors? “It has strong energy
and a modern feeling. It’s a new concept of
luxury, not ostentatious or dramatic. We seek the
maximum quality, authenticity and painstaking
care in everything. The materials and finishes are
rich and all details are carefully made to measure.
Our service is very attentive, qualified, efficient,
but laid-back and genuine. Not a bit of pomp or
rigidity,” says Francesco Trapani calmly. /
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“It’s a very new concept of luxury, not
ostentatious or dramatic. We seek the maximum quality and
authenticity. Not a bit of pomp”
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PORCELANOSA WORLD OPENS UP UNDER
THE ATTENTIVE GAZE OF A GROUP OF PROFESSIONALS

OPEN DAYS

The group at Porcelanosa
Headquarters.
Clockwise: Teresa Sapey
(architect), Montse Cuesta
(Editor of the magazine
AD), María Eugenia
Castellanos (interior
designer), Sandra del
Río (Editor of Lifestyle
by Porcelanosa), Loreto
López-Quesada (stylist
for AD), Ricardo Labougle
(interior photographer)
and Cristina Colonques
(Communication and
Marketing for the
Porcelanosa Group).
An exterior view and
the central lobby of
Porcelanosa Group’s
Headquarters, and some
atmospheres recreated
within the building so as
to display the novelties in
coverings, ceramic floors,
bathrooms and fittings.
A brilliant job in research,
design and finishes can
be seen.

Two days of intense work
at the facilities of the
Group’s eight brands.
Montse Cuesta, Teresa
Sapey, Tomás Alía, María
Eugenia Castellanos,
Loreto López-Quesada and
Ricardo Labougle got to
know all the novelties in this
exceptional visit.
22

Text: SANDRA DEL RÍO
Photos: DANIEL BALDA
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Clearly, experience through knowledge
provides a double advantage. This is how this
group of six great professionals of the sector
lived it. They had been invited by the Group
to see, touch and feel each and every novelty
and excellence in the eight brands that make
up Porcelanosa Group. And this is how the
emblematic Editor of the reputed magazine AD,
Montse Cuesta, expressed it: “Outside, from the
car, and not having entered yet, Porcelanosa
appears like a city of colossal dimensions: orderly,
impeccable, European. Those grey cubical
pavilions are almost monumental – unforeseeable
amid a landscape of vegetable gardens and
small villages. That first impression is reinforced
as the visit progresses.” The visit started off in
the Porcelanosa Group Headquarters, where
Cristina Colonques and the directors of each
Group brand receive their guests. A world in itself,
complete with the latest novelties, imposing and
with surprising diversity. Interior designer María
Eugenia Castellanos described her experience

MONTSE CUESTA
“The staging is unbeatable. In
each module, the reception and
display areas, the explanations
given by the directors and, of
course, the products”
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in accurate terms: “I was surprised by the
world that is inside these facilities. It cannot
be imagined from outside. This is the case, for
instance, of the magnificent collection by L’Antic
Colonial. Also of its technological advances, with
Kryon at the forefront, that indeed impressed us
a great deal.”
They were two really busy days, but these
six professionals, highly respected in their
respective sectors, agreed on the relevance of
the explanations given by the directors of each
brand, who showed them the scale of the work
lately carried out by Porcelanosa. According
to Tomás Alía, one of the most reputed interior
architects: “Porcelanosa is the most important

At a break in L’Antic
Colonial’s Headquarters
while talking about the
excellence of the brand’s
natural woods, stones and
elements. Some of the
most striking things for
the visitors were the wall
coverings for bedrooms
and bathrooms, as well
as the ceramic floors,
whose original and elegant
designs were praised.
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company for ceramic products in the international
arena, and it has been an honour for me to come
visit it. The exactness of their presentations and
the brilliant creative period that they are going
through is very useful for interior architects,
and those who want to be at the avant-garde in
ceramic design cannot ignore Porcelanosa’s
splendid creations: ceramic floors and walls,
bathroom fittings, tap gear...” It was both a
qualitative and a quantitative experience. So
many atmospheres recreated with the latest
novelties and trends, so many masterpieces
that give shape to the Porcelanosa world, its
brands and its factory. Montse Cuesta defines
it thus: “The factory is extremely neat and
accurate. Rather than a factory, it seems like a
cathedral: luminous, beautiful, pleasant.” Ricardo
Labougle, an interior design photographer who
works regularly for the magazines AD and World

The most “technical”
brands, Ceranco and
Butech, offered additional
surprises. ON THE LEFT.
Details of the Ceranco
exhibition and, on the
right, acoustic ceilings and
thermal pavements from
Butech.

TOMÁS ALÍA
“Porcelanosa is the most important
ceramics company in the international
arena. Those who want to be at
the avant-garde of ceramic design
cannot ignore its creations”
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of Interiors, says: “I was very impressed by the
facilities. Above all, the factory’s modernity
captured my attention. It is like a large stage on
which to create magnificent artistic photographs.
The products are also surprising and high-quality
items; I discovered some that I didn’t know were
used by Porcelanosa, like those made of
wood and other new elements, of an incredible
technology, like Kryon, which could be seen in a
wonderful System-Pool swimming pool.” Order,
balance, good taste, research, and powerful
reliability were some of the most repeated words
as the group went from one headquarters to the
next. Teresa Sapey, an architect who adds her
undisputable hallmark to each work, summarized
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No better room for a chat
than the kitchen. The new
GamaDecor models stress
the use of glass and the
automation of auxiliary
furniture. The new kitchen
models underpin the
importance of comfort and
the enlargement of useful
spaces.

Mª EUGENIA CASTELLANOS
“I knew beforehand that Porcelanosa is a huge
and very powerful group. Even so, it takes
you by surprise for the exquisite taste of its
products. Also for its technological advances”

28

it brilliantly: “It is an exciting visit. Ceramic has a
great future, and a touch of joy should be added
to it. It is a safe bet for my future projects.” In two
days, they visited Porcelanosa, L’Antic Colonial,
GamaDecor, Venis, Butech, Ceranco, SystemPool and Noken, and in each headquarters they
verified that a combination of matter and talent
is what makes for the strength of the brands
and positions them. “I knew beforehand that
Porcelanosa is a huge and very powerful group.
Even so, the exquisite taste of its products took
me by surprise. I have worked with some materials
from Porcelanosa, those more closely connected
with hotel building, but from now onwards, I will
consider its products for spaces of a certain
standing,” said María Eugenia Castellanos. AD
Editor Montse Cuesta, a journalist with years of
experience behind her, added: “The staging is
unbeatable: in each module, the reception and

29

TERESA SAPEY
“I felt it was an exciting visit.
I know that ceramic has
a brilliant future, and a touch
of joy should be added
to it. It is a safe bet for my
future projects”
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display areas, the explanations by the directors
accompanying us and, of course, the products.
I have discovered magnificent L’Antic Colonial,
with its stones and natural woods. Porcelanosa
and Venis, with models and finishes that I did not
know of and which have surprised me by their
modernity, elegance and beauty. Contemporary
design bathroom fittings and tap gear, and a
perfect purity of lines suitable for all today’s
homes. Also that new element which competes
with Corian, Kryon: whiter, more resistant, more
mouldable, for which I have felt love at first
sight. Porcelanosa is a giant, a must. However,
what I perceive at the end of our tour is that
we don’t have a wholly accurate perception of
Porcelanosa. We have realised the extent to
which its brands have evolved, turning it into one
of the sector’s most avant-garde companies in
the world.”

Loreto López-Quesada added: “This visit
has been very important for me, as I have been
impressed by the order, space and magnitude.
And above all, because my opinion has
completely changed after seeing all the novelties,
both in materials and in brands. It has been very
useful for me as a stylist, and I feel grateful
for the kindness and the generosity of all the
Porcelanosa directors.”
The directors of this House felt proud of
showing it to these six experts who, with their
work, have managed to reinforce and revitalise a
sector of the utmost importance for the economy
of our country. “I want to congratulate you, I’ll
keep very interesting and didactic memories
of all that I’ve found here, and I hope that our
paths will meet in different projects, as it will be a
pleasure to use your products,” was Tomás Alía’s
goodbye. /

All that they wanted to
know about spas for private
homes or public spaces
was found in SystemPool. Highly valued, the
Blue Spa, and there was
professional admiration
for the elements made
in Kryon, a material very
present in this Group
brand.
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AMSTERDAM

La vie en loft
De Falckstudio is the name of this avant-garde loft.
Originally a garage, and after a renovation
that has incorporated products from Porcelanosa Group, it
has become an up-to-date and certainly
unconventional work space.
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Text: SUKEINA AALI-TALEB

This large and open-plan apartment at just a
few metres from Frederiksplein Square, in the
city of Amsterdam, has been designed as a
smooth sequence of neat spaces. When visitors
enter its walls, they can perceive the whole of
it as a rectangular space in which the different
rooms are presented in an orderly way.
Designer Tommy Kleerekoper is the author
and owner of this versatile space devised as a
work place. Its interior holds informal meetings,
presentations or photographic sessions, all in a
relaxed, warm atmosphere that exudes modernity.
Its creator has also directed the design company
IDing since 1999, in close collaboration with his

LEFT. The different
rooms of this modern
loft are arranged on a
rectangular plane. ABOVE.
A spacious lounge fitted
with a U-shaped sofa is
the undisputed star of this
space designed for work
meetings. The prevailing
colour, white, is broken by
the dark tones chosen for
the furniture. The lounge
floor is made in the Factory
Steel, 59.6x120, from
Porcelanosa.

partner Sanne Schenk. As can be seen in the
interior spaces of this modern loft, the company,
also located in Amsterdam, devotes itself to
the creation of modern spaces within storied,
monumental buildings. IDing embraces a wide
range of projects in the field of interior design.
Among its works are futuristic lofts, hotel suites,
clubs, restaurants or shops. Its understanding of
interior design can be appreciated in the hotel
Arena, Lola’s or NAP, all in the Dutch capital. The
firm also produces original pieces of furniture.
As regards this loft, little has been preserved of
the original garage – just the brick wall painted
in white that helps maintain the industrial look
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typical of this kind of building. The studio has
masterfully transformed the old garage into a
place in which open spaces prevail. The dividing
elements play a versatile role within the house.
The warm colour of fire, with flames emerging
from three fireplaces, acts as a dividing element
between the dining room and the lounge, and is a
disturbing and original solution so as to separate
spaces in a visual way. The feeling is intensified
by the different levels of floors and ceilings, and
the pillars and glass walls, as can be seen in the
kitchen and the way out to the terrace.
The bright and neat white in walls, ceilings and
columns contrasts with the wealth of textures
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ABOVE. The material
used for the floors and
the worktop and hob in
the kitchen is Factory
Steel, 59.6x120, from
Porcelanosa. On the
worktop three fireplaces
have been installed that
act as a dividing element
between the dining room
and the lounge. RIGHT.
The indirect light gives
warmth to the dining room.
OPPOSITE. The stairs lead
to the private rooms. The
lamp Paper Chandelier by
the Belgian-Dutch duet Job
Smeets and Nynke Tynagel,
better known as Studio
Job, is a highlight in the
common area.

provided by the few pieces of furniture in dark
tones. The furniture has also been chosen with
special care concerning the quality of the materials
and design. In the lounge and in the kitchen, for
instance, materials from Porcelanosa Group
have been incorporated, and the work space
becomes thus a place to enjoy in harmony with
the rest of the rooms. As to furniture, the piece
that presides the dining area can be highlighted.
For this room, a majestic and sculptural lamp
signed by Studio Job for the Dutch firm Moooi: a
piece that reviews classical lamps, betting on an
innovative material like cardboard with a finish in
immaculate white paper. /
35

“Hotels as a form of real estate
have the potential to be the
most creative and people-centered
form of real estate”

Chip
Conley
Joie de
Vivre

The reception, swimming
pool and a room in the
Phoenix Hotel, which has
served as the launching
platform for some renowned
bands like Red Hot Chili
Peppers, Pearl Jam and
The Killers.

Creativity leads Chip Conley, the founder
of a boutique hotel chain,
to discover the joys of the good life
Text: RONDA PROTHRO

At age 26, Chip Conley raised a cool $1 million and bought his first hotel.
That was more than 22 years ago. Even then, the money didn’t yield much
in San Francisco’s real estate market. But it was enough to buy an old, rundown property in the heart of the city’s Tenderloin district. That transformed
property – now a hip, iconoclastic rock n’ roll hotel known as the Phoenix
– was just the beginning of California’s largest collection of unique boutique
hotels called Joie de Vivre.
Chip’s induction into the hotel business came the unconventional way.
Fresh out of grad school at Stanford where he earned an MBA, Chip
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A terrace of the Hotel
Vitale, whose remarkable
“circular rooms” allow you
– thanks to their limitless
views – to enjoy the San
Francisco Bay from your
bed or your bath tub.

launched his career as a commercial real estate developer. For Chip, the
art of the real estate deal was too negotiations-driven and lacked the
creativity that he longed. So he began looking at acquiring hotels. “Hotels as
a form of real estate have the potential to be the most creative and peoplecentered form of real estate,” he explains. With this new-found inspiration,
Chip launched his second stint as a commercial developer—but this time,
with a twist.
Chip was always a visionary. Growing up in Long Beach, just miles from
Disneyland, he was intrigued early on with visiting immersive environments
that created long-lasting experiences. “The Disney way of thinking its theme
parks had a huge impact on me,” he says. Chip has effectively merged
this fascination into virtually every element of his Joie de Vivre properties
by developing accommodation concepts aimed at specific niche markets.
The goal is to merge the property and the location in a way that creates a
discovery-rich experience for guests.
Joie de Vivre uses a proprietary approach to create these accommodation
concepts that enable guests to discover something new with every stay.
Each transformation begins with Chip and his staff crafting a psychographic
personality that reflects what they aspire in the property. The result is a
frame with imagery and adjectives used to guide discussions with interior
designers. “We are creating a set design with multi layers of design elements,
service elements and discovery experiences so that customers who come
in a third or fourth time might see things they didn’t see the first time,” he
explains. “The process allows us to create a product with sole.”
And sole is just the beginning. Spanning California, from up in the wine
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CLOCKWISE: A room
in the Avante Hotel
(Silicon Valley); one of
the courtyards in the Wild
Palms Hotel, decorated in a
Mediterranean style; Hotel
Tomo (San Francisco),
which draws inspiration
from Japanese pop culture,
and the Citizen Hotel
(Sacramento), decorated in
the style of the 20s.

TOP PHOTOGRAPH
BLOCK: Façade, reception,
cocktail and restaurant
in Hotel Angeleno, with
a circular design and a
very relaxed, new-luxury
atmosphere.
BOTTOM PHOTOGRAPH
BLOCK: Street sign,
lounge and one dish in
Midi Restaurant – in San
Francisco’s financial district
– decorated by Michael
Guthrie & Company, who
have fused the building’s
classical architectural
elements with a very
modern atmosphere.

country through Silicon Valley and down the
coast to Los Angeles, each of Joie de Vivre’s 38
unique hotels, restaurants and spas possesses
its own dynamic personality that caters to the
psychographic – not demographic – profile of
every guest.
For example, San Francisco’s Good Hotel,
billed as the hotel with a
conscience, reinforces a
philanthropic and positive
approach designed to inspire
the “good in us all.” The ecofriendly hotel décor features
reclaimed and recycled
construction materials, and
lobby vending machines are
stocked with wallets made
from FedEx envelopes.
Humorous touches, like “Be Good” are written
on the walls of the rooms. Averaging just $79 per
night, the Good Hotel has received tremendous
media attention with stories on Good Morning
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America and in the New York Times Sunday
Travel Section.
Hotel Rex, also in San Francisco, is inspired
by the city’s art and literary salons of the 1920s
and 30s. The clubby lobby surrounds guests
with distinctive period furnishings, walls of
antiquarian books, exotic objects and original
portraits and murals.

ABOVE: Lounge and room
in the Good Hotel, with a
philanthropic and positive
approach; and Hotel Rex,
modeled on the city’s
literary salons of the
20s and 30s (both in
San Francisco).

And rising above the west side
of Los Angeles, at the crossroads
of Southern California’s Brentwood
and Bel Air, is Hotel Angeleno. The
landmark circular designed hotel
–formerly a Holiday Inn – sets the
tone for this dramatic modern era
icon. The property seamlessly blends
an understated, handsome design with a relaxed
ambience to create a new kind of casual luxury.
Because each hotel represents a true
psychographic personality, finding the hotel that
fits each guest’s style is vital. The world’s first hotel
matchmaking service, called Yvette, with smart
functionality to anticipate the individual tastes and
preferences of guests, is the company’s solution to
ensuring the right fit. “We needed to create a tool that made sure our guests
were matched to the hotel that best fit them,” Chip explains. “We’re making
it more interactive and more customized for them.”
It’s clear that Chip’s vision and creativity is at the forefront of Joie de
Vivre’s success. With more than 3,000 employees, the company was
named #2 on “Best Places to Work in the Bay Area,” a list created by
the San Francisco Business Journal. Internally, Chip forges a dynamic
and vibrant corporate culture and sets the tone – both in and out of the
office – with his leadership style. Personally, Chip is an author, speaker and

philanthropist. He has written three
business and leadership books
and is contemplating three more.
He is a frequent keynote speaker
to executive groups representing
a myriad of industries. He is the
founder of San Francisco’s Annual
Celebrity Pool Toss, an event raising
over $3 million for inner city youth programs located in
the neighborhood where the Phoenix now stands. He
created the Hotel Heroes program, an annual event
that recognizes the many selfless service providers
throughout San Francisco’s hospitality community.
And for the last 17 years, he has been the father
figure of a foster son, now age 32, who he first met
through a mentoring program. Chip’s daily activities
and ongoing commitments reflect his true passion: creating an environment
within his company and community that’s both full of life and exudes joy.
“We create a culture of recognition,” he says. “Joie de Vivre means Joy
of Life and it has a lot to do with who we are as a company and what we
try to create for our customers and our employees. Creating joy is what
we’re built on.” /
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KRION
A material
Porcelanosa Group presents an innovative
product: KRYON®, the artiﬁcial stone
that – thanks to its versatility, hardness,
thickness and strength – brings about a
revolution in the market.
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KRYON®, from System-Pool, is born as a
result of Porcelanosa Group’s research,
design and experience. A thick solid-surface, very
hard and compact material, pore-free and with a
uniform composition, nonetheless it can take on
complex shapes and volumes. Putting aside more
technical language, it is an ultra-versatile material,
so strong that even if you put out a cigarette on
it, it would not be damaged in the least! This is
due to the fact that KRYON® surfaces can be
subjected to very high temperatures: because of
the kind of mineral charge used to manufacture
it, and its high mineral concentration, it is a highly

ABOVE. A detail of a
counter made in this highly
versatile material, which
can take on curved and
pure shapes creating an
elegant surface, pleasant to
the touch.
LEFT. A detail of the
Sun shower, from SystemPool, which proves that
thanks to the purity and
thickness of KRYON®,
it is the perfect artificial
stone for bathrooms and
sanitary wear.
OPPOSITE. A detail of
the Illa overflowing bathtub
(190x100), from SystemPool, in which the ultrawhite colour – the
purest on the market –
is remarkable.
With a tap column in white
KRYON®, it incorporates
teleshower and cascade
in chromed steel.

for the 21 century
st
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fire-resistant and thermally stable material.
Its solid surface is ideal for sanitary wear and
bathrooms. In addition, it can be injected, cut,
mechanised and stuck, and the resulting joints
are invisible – a feature that differentiates it from
other products exclusively made out of natural
stone. Such versatility allows for limitless shapes,
therefore it can be used to design any surface
and product, and can be very easily combined
with any other kind of material: ceramic, glass,
metal, wood, etc.
Its purity of forms, its avant-garde aesthetics
and warm, pleasant to the touch surface, makes
of KRYON® the state-of-the-art artificial stone
of Porcelanosa Group. Moreover, its nuclear
white colour is the purest on the market. In
contrast with other natural products, its poreless
surface minimises liquid absorption and prevents
the proliferation of germs and bacteria. In addition,
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it is highly shock- and heat-resistant, and has an
excellent chemical resistance, allowing the use of
any cleaning product for sanitary fittings.
This set of qualities make of KRYON® a very
special product: the winner of the Equip’Innove
Award delivered by the Equip’Hotel Fair in Paris
to the most innovative material of the year in the
hotel sector. /

TOP. A detail of Blank
basin, 90x55, and Ras
shower tray (120x80-5 h;
140x80-5 h; 150x90-5
h; 90x90-5 h; 52 mm /
90x90-5 h 52 mm), from
System-Pool, made in
KRYON®: as it is poreless,
it prevents germs from
adhering to it.
ABOVE. A detail of the
SP Concept bathtub, from
System-Pool, with rounded

and ergonomic shapes
(180x85). As an accessory,
Concept tower rack, made
in lacquered steel and
with the base in KRYON®.
RIGHT. Experimental spa,
from System-Pool.
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2
Photos:
JAVIER FERRER

GREAT
CHOICES

The Principality of Andorra is
well-known for its ski slopes,
its shops and the wealth of its
landscapes. Now, interior design,
with the help of Porcelanosa
Group; architecture and
gastronomy arrive on the scene.
Good taste is served.
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TOP. Entry to the Hotel
Plaza Andorra, in Andorra
la Vella. ABOVE. Hall of
the Hotel Plaza, whose
gallery structure provides
it with spaciousness and
verticality. Floor designed
in fretwork: laminated
floor similar to the Natural
Wood Jatoba Olive with
bevel model, from L’Antic
Colonial, 19.3x195x0.8, apt
for highly-transited spaces;
Steel Factory, 43.5x65.9
grounded Ston-Ker, from
Porcelanosa, and Factory
Moka, 43.5x65.9, grounded
Ston-Ker, from Porcelanosa.
OPPOSITE. The lounge
of the Hotel Plaza. Overall
floor: Factory Moka,
43.5x65.9, grounded StonKer, from Porcelanosa.
CLOCKWISE FROM
LEFT. Façade of the Sport
Hotel Hermitage, in Soldeu
(Andorra); the swimming
pool and treatment cabin
in its spa, designed with
products from Porcelanosa
Group.
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Sometimes, the memories we bring back with us
from a destination are fully related to the spaces
and establishments we have visited there. For
this reason, there is no better way to get to know
a country than a first-hand discovery of two of
its most exclusive hotels (both five-star lodgings)
and one of its avant-garde restaurants.
The Principality of Andorra is associated in the
collective imagination with a privileged natural
environment, first-class ski slopes and select
shops that have delighted visitors for years. But
this Pyrenean country is now much more: design,
architecture and gastronomy have added to its
recipe for success and placed it at the head of
innovation.
To start off this tour through the new merits
now outstanding in Andorra, the first stop on
our way is the Hotel Plaza, wholly renovated
to satisfy the needs of the most demanding
travellers. Right in the centre of Andorra la Vella,
next to Galerías Square and the central Meritxell
Avenue, its privileged situation may be one of its
greatest lures, although the truth is that once
you enter its impressive hall, anything outside its
doors seems to fade away.
Elegance and comfort are the chief features
of this five-star hotel. And in this point, the
interior design team has had much to do with
– a great deal to do indeed – headed by Óscar
Domínguez, who has redesigned all common
spaces providing warm environs with quality
finishes. The fine English-style furniture, the
Chester-type Edwardian sofas, Jaume Plensa’s
sculptures and paintings and the carpets by Paul
Smith have given the last touch of personality
to a hotel in which materials from Porcelanosa
Group have been used, for instance, in the floors
of its really large lounge.
Outstanding is its large hall with
panoramic interior lifts enabling a
view of the hotel as a whole. Also
its restaurants, its café – a meeting
point for many Andorran “beautiful
people” – and, above all, its rooms:
out of a total of 90, 47 are deluxe
suites, all of them fitted with the
most modern technologies.
And if there is a place inside the
hotel certainly worthy of all our
attention, that is the Spa Plaza,
an exclusive centre that invites to
relaxation. Here visitors will have
the chance to enjoy a thoroughly
heated thermal circuit, complete
with w a t e r f a l l s a n d s e v e r a l
massage benches and beds. It
also contains an ice fountain and a
sauna. And a hammam whose scrub massages
are one of the biggest attractions. A tour
through the “Temple of sensorial showers”, with
tropical-scented showers, revitalising showers,
chromatic showers and Scottish showers, is
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ABOVE. Spa Plaza, in the
Hotel Plaza Andorra, which
has a heated water circuit
with massage benches and
beds, waterfalls, massage
area with a jacuzzi, and
where the importance
of chromotherapy for
treatments can be
appreciated. Spa similar
to Blue Spa System-pool.
LEFT. One of the 47 deluxe
rooms in the Hotel Plaza.
The floor has been covered
in natural parquet similar to
Natural Wood Jatoba with
bevel, 19.3x195x0.8, from
L’Antic Colonial apt
for highly-transited floors.

the perfect complement to any treatment.
And if health is important for guests in Hotel
Plaza Andorra, beauty is not left behind in the
ranking: there is a fitness room equipped by
Technogym and a solid range of wellness and
beauty programmes. These are available in the
exclusive private area called Space Soin, in which

only major-brand treatments are used: Bulgari,
Cellcosmet, Alqvimia and La Sultane de Saba.
Wellness and lifestyle activities range from
yoga and Pilates classes to gastronomic courses
for those who love good food.

ABOVE. Another
perspective of the spa,
which has an exclusive
private area, the Space
Soin, in which beauty and
wellness treatments are
applied with products from
the best brands. Floor:
similar to anti-slip Durango
Stone Ston-Ker, 43.5x65.9,
from Porcelanosa.
LEFT. Three-level private
cabin in the spa for
body massages. Wall
mosaic similar to the Noohn
series, Fashion B Tobacco
model, 2x2, from L’Antic
Colonial, and another
image of the Hotel Plaza
Andorra’s spa.
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A bit to the north, in the beautiful village of
Soldeu – connected through two funiculars
with the Pla d’Espiolets (Grandvalira ski station)
and whose Old Town deserves a visit – is the
five-star Sport Hotel Hermitage & Spa, lodging
remarkable for a combination of styles in which
tradition and avant-garde are intermingled. The
interior decoration focuses on comfort (don’t
forget that most customers are skiers who come
back exhausted from the slopes), without leaving
out design and the most contemporary details.
Here the ambience invites to relaxation and
envelops visitors in a warm and cosy atmosphere
with all the trappings and advantages standard in
a hotel of this category.
Wood is the star element in the environs, and
it is present in structures, ceilings, floors and
windows, harmonising with the leather of chairs
and armchairs and with the brown and ochre
tones of the fabrics used in the rooms.
However, perhaps the most impressive part
of the hotel is the Sport Wellness Mountain
Spa, the largest wellness & spa centre in
Europe, wholly equipped with materials from
Porcelanosa Group. It does not come as a
surprise when we discover that it has been
designed in five floors and occupies a total of
4,500 square metres. An open-plan space in
which guests enjoy the healing benefits and
properties of water through treatments and
programmes including balneotherapy, Vichy
showers, body wrappings, shiatsu and volcanic
stone massages. /

LEFT. A room in the
Sport Hotel Hermitage.
Wall covering: similar to
Natural Wood Jatoba Dune
model, 14x220x1.4, from
L’Antic Colonial. BELOW.
Treatment bath tube in the
Sport Wellness Mountain

Fusion architecture

ABOVE. Glazed structure in
the Sport Hotel Hermitage,
devised to see through the
Sport Wellness Mountain
Spa. Outdoor platform
similar to the IPE model,
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Spa. Covering in Natural
Marble Travertino Perseo,
15x15 cm, and floor in
Natural Marble Travertino
Moka, 15x30 cm and
Natural Marble Travertino
Perseo, 15x15, from
L’Antic Colonial.

from L’Antic Colonial. LEFT.
The hotel lounge. Floor:
Natural Slate Nepal model,
60x90 cm, L’Antic Colonial.
FAR LEFT. Lounge floor in
protected Natural Marble
Travertino Albero, 5x15
cm, combined with Natural
Marble Travertino Perseo,

15x30 cm, Natural Marble
Travertino Moka, Natural
Marble Travertino Beige,
30x30 cm and Natural
Slate Nepal model, 60x90
cm, from L’Antic Colonial.

Our last stop in the Principate of Andorra is the remarkable Restaurant Buda Espai
Andorra, which combines a traditional structure – a renovated Andorran-stone borda
(traditional dwelling) – with an interior design in Eastern and cool style (Moroccan furniture, golden buddhas and handmade woodcuts and carvings): a real example of fusion
architecture. It is divided into several areas, and we must highlight the one devoted to
restaurants (don’t leave without trying its thematic Japanese menu). It has a Lounge
Club to dance and have a drink, and its Red Room holds private parties and celebrations. It also has a beautiful Japanese garden in which the Vip Terrasse is the novelty
of the year in Andorra (32 Salou Avenue, basement 2, Andorra la Vella; tel. +376 720
777; budaespaiandorra.com).
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Content & Shape

LONDON
Porcelanosa Group has
been involved with
its coverings and ﬂoors in
the renovation project
of a basement newly
turned into one of the most
modern and well-ﬁtted
gyms in London: the Fitness
First Baker Street Gym
(Black Label Club).
Text: MARTA SAHELICES

The Fitness First, one of the most important
gym groups in the world, has recently opened
in London’s 55 Baker Street a new venue
devoted to sport and health. With an investment
of over two million euros, WFC Contractor was
commissioned the renovation of the premises,
whereas Ant Architecture, in turn, has been in
charge of the interior design of the Fitness
First Baker Street Gym (Black Label Club).
The first company has 30 years of experience
in renovation works related to the leisure
industry, whereas the latter is specialised in
the design of fashion boutiques, restaurants
and even assignments from private clients

CLOCKWISE. Entry to the
Fitness First Baker Street
Gym (Black Label Club), on
the underground floor of 55
de Baker Street, London;
common space devoted to
spinning. Floor: Carpatia
Grey Antislip, from Venis;
weight room; boxing ring,
the first in the area, and the
stairs to the gym.
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– with an updated hallmark characterised by
neat lines, open-plan spaces and painstaking
care of all small details. An improvement
project that has entrusted Porcelanosa
Group all that referred to coverings and
floors. Because a gym is something more
than a highly-transited business: it is a space
that should offer comfort, an environment that
should invite one to enjoy sports. And the
design of pavements and wall coverings has
a lot to do here, apart from fulfilling strength
and high-quality requirements. Thus, around
the 20-metre swimming pool – which can be
seen through a glazier from the cardiovascular
area – a mosaic covering was chosen which
affords a sense of motion, rhythm and, above
all, spaciousness, as well as an anti-slip floor
specifically designed for wet areas.
As regards the cardio area, it has a series
of devices fitted with a Cardio Theatre
Programme, which allows watching television
or listening to one’s favourite music while
doing the exercises. In the fitness area – with
endurance training devices, weights, and so
on – the floor is high-resistant and shockabsorbent to provide protection against any
potential falling of gym bars or other specific
elements.
On the other hand, the Fitness First Baker
Street Gym has two exercise studios: one for
collective spinning classes and another one for
group Pilates, body pump, body combat and body
balance classes. On the other hand, in view of
the growing popularity of boxing (both amateur
and professional), the club has been completed
with a boxing ring of over four metres – the first
one in the area.
Club partners will be allowed to enjoy an
additional series of free privileges: access to
a DVD library, national newspapers and the
possibility of going to any of the 177 clubs
belonging to the group in the United Kingdom. /

CLOCKWISE. Area of
the 20-metre swimming
pool, whose pavement has
been made in Carpatia
Grey Antislip model, from
Venis, and a covering in
Multicolour Steel, from
Porcelanosa; glazed wall
separating the cardio
area from the swimming
pool; changing rooms
(Steel Glass and Acid
Glass, from Porcelanosa)
and cardiovascular area,
fitted with Cardio Theatre
Programme. Covering,
Multicolour Steel, from
Porcelanosa.
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PROJECTS

The love for design
and tradition

“It is located in a place where
tradition is deep-rooted to the land, where

54

man lives in harmony with it, where people see the
fruit of their labour, time and love, as is the case of
the Casanova family”. This is how Jose Casaubon
Soriano, at the head of the ARQING architecture
and engineering studio and the creator of Salones
Casanova, in Fraga (Huesca), starts describing
his project. A two-level terraced project organised
from the outside towards the interior. In the upper
level, with a total of 3,000 square metres, the
finest part of the house is found: the hall, a lounge
that can be divided into five spaces through a
system of movable wall panels, and the kitchen
(inaugurated by Arzak, who claimed: “These are
the most beautiful lounges of this size that I’ve
seen in my life.”) The hall is the largest space, and
it connects directly with the ground floor, which
lodges the disco, a day nursery, a restaurant that
serves à la carte, offices and a versatile room for
newly married couples. Casaubon highlights the
application of “a double skin, which enabled the
chromatism of the façade in order to increase the
heating system’s performance in the lounges to
reduce energy costs”. /

The exterior garden has
an extension of 10,000
square metres, and it
boasts lakes and cascades.
In the interior, both levels
are directly connected
from the hall area, which
can be accessed from the
different planes. Pavement
and tiling in the hall: Tissue
Gold, 59.6x59.6, from
Venis. The floor in the
lounges is Tissue Black,
59.6x59.6, from Venis; and
the coverings in the baths
are Cosmos, 60x60, from
L’Antic Colonial, Nepal
Pulpis, 31.6x90, and Ceilan,
59.5x59.6, both from
Porcelanosa.

GOLF DOUBLE
BENCH THIS

RINGO TREE
GUARD

BENCH, ALSO
AVAILABLE IN SIMPLE
VERSION, HAS AN
ANCHORAGE SYSTEM
OF CORRUGATED BARS
INSERTED IN RESINFILLED CAVITIES. THE
LEGS ARE SCREWON RUBBER LEGS.
GENERAL SIZES:
2,000X1,046X892 MM.
MATERIAL: AISI 304L
/ 316L – ABS WHITE.
SURFACE FINISH:
BRUSHED.

AVAILABLE WITH OR
WITHOUT A TREE
CORSET. GENERAL
SIZES: Ø1,600X1,500
MM, Ø1,200X1,500
MM. MATERIAL:
AISI 304L / 316L.
SURFACE FINISH:
ELECTROSTATIC
APPLICATION OF
POWDER POLYESTER
PAINT.

OH CONTINUOUS
TREE GUARD
COMPLETELY MODULAR
ELEMENTS. GENERAL
SIZES: 805X805X40 MM.
EACH COMPLEMENT
SIZE: 407X814X10 MM.
MATERIAL: AISI 304L
/ 316L. FINISH: SHOT
BLASTED.

KONE LITTER BIN

SUNK
INTO THE GROUND. GENERAL
SIZES: 450X800MM. CAPACITY
FOR 50 L. MATERIAL: AISI
304L / 316L. SURFACE FINISH:
STAINLESS STEEL.

HELIOS LITTER BIN

WITH
AN ANTI-VANDALISM LOCK.
GENERAL SIZES: 747X322X1,263
MM. CAPACITY FOR 30 L. MATERIAL:
CARBONATED STEEL. SURFACE
FINISH: WHITE LACQUERED.

TOP
STREET

FURNITURE

AMOREBIETA SHELTER

OPTION OF DUAL-FACED BACKLIT CLOCK OR 32’’
INTERACTIVE TV SCREEN. THE SHELTER BASE IS PLACED ANCHOR-MOUNTED THROUGH
RODS SCREWED IN A CONCRETE BASE. GENERAL SIZES: 1,700X4,750X2,599 MM. MATERIAL:
AISI 304L / 316L. SURFACE FINISH: BRUSHED.

TUBBO BENCH

SCREW-ON
RUBBER LEGS. ANCHORAGE SYSTEM
OF CORRUGATED BARS. GENERAL
SIZES: 2,294X576X726 MM. EXTERNAL
PIPE DIAMETER: 43 MM. MATERIAL:
AISI 304L / 316L. SURFACE FINISH:
BRUSHED / SHOT BLASTED.
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TRAMA BOLLARD
CORRUGATED BARS INSERTED
IN RESIN-FILLED CAVITIES.
GENERAL SIZES: 381X381X879
MM. MATERIAL: AISI 304L / 316L.
SURFACE FINISH: SHOT
BLASTED.

BIKE LOCKING
RACK GROUND- OR
WALL-ANCHORED.
THREE-BIKES RACK
CAPACITY. GENERAL
SIZES: 480X480X590
MM. MATERIAL: AISI 304L
/ 316L. FINISH: SHOT
BLASTED.

VANGARDE BENCH
UBE & LARRUA STREET LAMPS
GENERAL SIZES: 114X114X3,227 MM.
MATERIAL: AISI 304L / 316L. SURFACE FINISH:
SHOT BLASTED. SIZES: 110X110X2,965 MM.
MATERIAL: AISI 304L / 316L. FINISH: BRUSHED
AND WHITE TRANSLUCENT POLYCARBONATE.

IN WOOD OR DRILLED METAL.
ANCHORED TO THE GROUND
WITH BOLTS. GENERAL SIZES:
1,850X555X440 MM. MATERIAL:
AISI 304L / 316L – PINE WOOD /
JATOBA WOOD. SURFACE FINISH:
ELECTROSTATIC APPLICATION
OF POWDER POLYESTER PAINT
– NATURAL WOOD.
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The great innovation of Ston-Ker® Ecologic is that it is Fine Porcelain Stoneware
obtained from recycled material.

natural
Ston-ker® Ecologic

True to its commitment with the environment,
Porcelanosa has developed Ston-Ker® Ecologic, a collection
of tiles made with recycled material.
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The need to respect the environment and save
energy as priorities compelled Porcelanosa
Group to unite time, effort and technology in its
search for materials in which recycling contribute
to bring about a world ruled by values which bring
industry and nature closer together. In this line
of research and business, Porcelanosa Group
has created the range Ston-Ker® Ecologic,
the result of 30 years of improvements in the

LEFT. The pavement of the swimming-pool
has been made in the model Silver Trafic (measures:
43.5x43.5 cm). ABOVE. Hotel façade covering in
Anthracite Trafic, 120x59.6 cm, and paving in the Sand
Trafic model. Both materials are included in Trafic,
the new range of Ston-Ker® Ecologic.

productive system of Porcelanosa Group, always
concerned with and involved in the care of the
natural environment. Ston-Ker® Ecologic is
made from pre-consumption recycled materials
that are reincorporated into the production

process. This makes for a substantial reduction in
raw material consumption and a significant energy
savings. Thus, the manufacturing process of
these tiles draws on practically all first-generation,
untreated shard (both neutral and coloured), as
well as the dust emissions from the pumping of
depuration systems, so as not to generate waste
products which would have to be subsequently
treated and managed. Ston-Ker® Ecologic has
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The four models comprising the Ston-Ker® Ecologic series are ideal for both
interior and exterior coverings, including those in highly-transited areas.

Ston-Ker® Ecologic Sand Trafic

Ston-Ker® Ecologic Steel Trafic

Ston-Ker® Ecologic Silver Trafic

Ston-Ker® Ecologic Anthracite Trafic
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the Green USA Building, Ecotech Porcelanosa
Group and Network Riba Providers certificates.
This initiative is not merely a market strategy,
since it has intensified a search of technologically
state-of-the-art products combined with the
most innovative designs and the reliability of the
Porcelanosa Group’s business philosophy.
Ston-Ker® Ecologic, in its four models
of the Trafic series, is one of the Group’s great
novelties. Like the rest of the series, Sand Trafic,
highly resistant, offers quality. These ceramic tiles

The four colours in the series are available
in these sizes: 43.5x43.5 cm, 59.6x59.6 cm, 43.5x65.9 cm,
and 59.6x120 cm. There is an anti-slip
version in three of them, for the 59.6x120-cm size
is only used in façades.

are ideal for both interior and exterior coverings,
including those in highly-transited areas. Anthracite
Trafic brings out a refreshing contrast in spaces,
and it has, as the rest of the models in this series,
an anti-slip version suitable for wet areas. Silver
Trafic and Steel Trafic reflect in their colours the
high precision, strength and modernity of a brand
linked to environmental values. It is noticeable that
all the water used in the manufacture process of
Ston-Ker® Ecologic comes from Porcelanosa’s
water depuration systems. /

PROJECTS

A masterly lesson
The building that lodges the Catering
Section of Secondary Education Institute
“San Isidro”, in Talavera de la Reina (Toledo), is the culmination

Photos: JUAN CARLOS RAMOS CUESTA

of StudioSpac’s winning project concerning an extension tender called by
the Council for Education & Science of Castilla La Mancha. With a budget
of �1,720,842, the studio, directed by architects Silvia Navarro Pérez and
Francisco Carrasco Muñoz, designed a threestorey building with a rectangular ground floor
in which pure lines prevail. The ground floor has
been assigned to the kitchen, pastry-making
and bakery workshops, whereas the first floor
is arranged in several spaces: changing-rooms,
multi-use classrooms and catering workshops.
On the other hand, in the second floor we find
two multi-use classrooms and an exterior roof
area designed in case a vegetable garden is
subsequently created. /
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The classrooms and catering workshops are made in Carpatia Grey 33x66, Ston-Ker, from
Venis. The material has been applied vertically in these areas. In the kitchen,
pastry-making and bakery workshops, the model used has been Carpatia Grey Anti-slip 33x66,
Ston-Ker, from Venis. The covering is Oxon White 20x31.6, from Porcelanosa, with a
Duo Grey 20x31.6 three-piece band from Porcelanosa in the changing-rooms.

PORCELANOSA IN THE WORLD
■ A CORUÑA
SUMINISTROS VIA-MAR, S.L.
A CORUÑA Avda. Finisterre, 11b.
Tel. 981 279 431
BETANZOS Avda. Fraga
Iribarne, 56.
Tel. 981 772 190
NEIRA & ORTEGAL, S.L.
FERROL Ctra. Catabois, 258.
Tel. 981 326 532
Fax 981 324 951
ORTIGUEIRA Cuiña.
Ctra. C-642, s/n.
Tel. 981 400 880
Fax 981 400 883
PORCELANOSA
SANTIAGO DE COMPOSTELA General
Pardiñas, 13-bajo.
Tel. 981 569 230
Lg. Alto del Montouto. Carretera de la
Estrada, Km. 3.
Tel. 981 509 270
Pol. Comercial Casta Vella, s/n.
Tel. 981 897 595
■ ÁLAVA
JORGE FERNÁNDEZ CERÁMICAS
VITORIA Los Herrán, 30.
Tel. 945 254 755
Fax 945 259 698
Paduleta, 53. Polígono Jundiz.
Tel. 945 244 250
Fax 945 200 730
■ ALBACETE
PORCELANOSA
Pol. Campollano, calle B, nº3.
Tel. 967 243 658
Fax 967 193 465
OLIVARES MATERIALES DE
CONSTRUCCIÓN
VILLAROBLEDO Avda. Reyes
Católicos, 168.
Tel. 967 138 105
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■ ALICANTE
PORCELANOSA
ALCOY Carretera de Valencia, 27.
Tel. 965 333 758
Fax 965 333 767
ALICANTE Calle del Franco.
Pol. Las Atalayas, parcela VI.
Tel. 965 109 561
Fax 965 106 966
CALPE Avda. Ejércitos Españoles,
Apolo VII, Local 10.
Tel. 965 839 105
Fax. 965 839 105
ELCHE Avda. Alicante, 105.
Tel. 966 610 676
Fax 966 610 700
ELDA Avda. Mediterráneo, 20-22.
Tel. 966 981 594
Fax 966 981 285
SAN JUAN Ctra. AlicanteValencia, Km. 88.
Tel. 965 656 200
Fax 965 655 644
TORREVIEJA Avda. Cortes
Valencianas, 58.
Tel. 966 708 445
Fax 965 718 722
ROCA MATERIALES Y
HERRAMIENTAS
ALTEA Bon Repós, s/n.
Edif. Glorieta I.
Tel. 965 841 507
Fax 965 842 013
HIJOS DE JUAN RIBES
BENISSA Avda. de la Estación, 2.
Tel. 965 730 419
Fax 965 731 127
ELDECO
BENIDORM Ctra. BenidormLa Nuncia, Km. 9.
Tel. 966 874 360
Fax 966 874 392
LLACER INSTALACIONES Y
SERVICIOS
DENIA Pedreguer, 10-12
Tel. 965 781 635
Fax 965 789 821
AZULEJOS JAVEA
JAVEA Liverpool, 4.

Tel. 965 791 036
Fax 966 461 802

Tel. 938 915 988
Fax 938 906 110

■ ALMERÍA
PORCELANOSA
ALMERÍA Avda. Mediterráneo, 2º
tramo.
Tel. 950 143 567
Fax 950 142 067
EL EJIDO Ctra. N-340, Km. 411.
Tel. 950 483 285
Fax 950 486 500
HUERCAL OVERA Pza. Almería, 8.
Tel. 950 470 199
Fax 950 616 023
VICAR Centro Comercial Viapark,
sector S-CT1.
Tel. 950 325 575
Fax 950 338 651

■ BURGOS
LAS MERINDADES
MEDINA DE POMAR Avda. Bilbao, 11.
Tel. 947 192 081
Fax 947 192 082
JFC
MIRANDA DE EBRO Camino Fuente
Basilio, s/n.
Tel. 947 323 351
Fax 947 314 589

■ ASTURIAS
GARCÍA MILLÁN
OVIEDO Cerdeño, 29.
Tel. 985 113 696
Fax 985 110 279
■ ÁVILA
PAVIMARSA
ÁVILA Pol. Ind. Vicolozano, p. 2.
Tel. 920 259 820
Fax 920 259 821
■ BADAJOZ
BIGMAT GALLERY
BADAJOZ N-V Madrid-Lisboa, Km. 399.
Tel. 924 229 144
Fax 924 229 143
PORCELANOSA
MÉRIDA Avda. Princesa Sofía, s/n.
Tel. 924 330 218
Fax 924 330 315
■ BARCELONA
MAESTRO CANET
CANOVELLES Pol. Can Castells,
nau 7-8.
Tel. 938 466 568
Fax 938 409 216
PORCELANOSA
L’HOSPITALET Ciències, 65. Gran Vía
l’Hospitalet.
Tel. 932 642 500
Fax 932 007 036
PRAT MAT. I MAQUINARIA
MANRESA Mossen Jacint
Verdaguer, 26.
Tel. 938 770 016
Fax 938 741 903
NAVAS De Mujar, 52.
Tel. 938 204 033
Fax 938 204 098
CASANOVA
SABADELL Avda. Rafael Casanova, 24.
Tel. 937 481 015
Fax 937 274 834
ST. FRUITOS DE BAGÉS Ctra. De
Manresa a Berga, Km. 1. Naus 2-7.
Tel. 938 770 625
Fax 938 776 530
TERRASA Avda Can Jofresa, nau 4-5.
Cant Ptge. Marie Curie.
Tel. 902 934 094
Fax 902 934 099
GARRO
ST. BOI DE LLOBREGAT Ctra. Sta. Creu
de Calafell, km. 10,7.
Tel. 936 545 952
Fax 938 400 620
SUMCO
ST. PERE DE RIBES Ctra. De
Barcelona C-246, Km, 42,4.
Tel. 938 933 016
Fax 938 741 066
JODUL
TARRADELL Ctra. de Vic, Km 5,8.
Tel. 938 800 800
Fax 938 126 054
JOAN DOT
TORELLÓ Ter, 50.
Tel. 938 504 646
Fax 938 504 646
SUMCO
VILLAFRANCA Pol. Ind. Domenys II.
Avda. Tarragona, 136.

■ CÁCERES
PORCELANOSA
CÁCERES Ctra. Cáceres-Mérida, Km. 0.5.
Tel. 927 236 337
Fax 927 236 254
HNOS. CAYUELA
MORALEJA Pol. Ind. la Cañada. Arroyo
de la Colmena s/n.
Tel. 927 515 980
Fax 927 147 266
AZULEJOS ROMU, SA
PLASENCIA Tornavaca, 33.
Tel. 927 426 493
Fax 927 426 495
■ CÁDIZ
PORCELANOSA
ALGECIRAS Ctra. de Málaga-Cádiz,
Km. 107. Acebuchal bajo.
Tel. 956 635 282
Fax 956 635 285
CÁDIZ Avda. José León de Carranza,
esq. Plaza Jeréz.
Tel. 956 206 622
Fax 956 266 362
EL PUERTO DE SANTA MARÍA
Pol. El Palmar. Carretera Madrid-Cádiz
s/n, Km. 653,2.
Tel. 956 540 084
Fax 956 540 318
JEREZ DE LA FRONTERA Carretera
N-IV. Parque Empresarial, parcela D1.
Tel. 956 187 160
Fax 956 302 904
SAN FERNANDO Polígono Tres
Caminos, s/n.
Tel. 956 592 360
Fax 956 884 667
GRAVIGRES S.L.
CHICLANA Pol. Ind. Urbisur. Severo
Ochoa, 57.
Tel. 956 400 108
Fax 956 400 650
DOCURRI S.L.
UBRIQUE Paseo del Prado 34-40.
Tel. 956 462 263
Fax 956 463 101
MARQUEZ BOCANEGRA, JOSE
VILLAMARTIN Rosario, 9.
Tel. 956 370 687
Fax 956 730 911

■ CANTABRIA
PORCELANOSA
SANTANDER Avda. Parayas, s/n.
Tel. 942 352 510
Fax 942 352 638
TORRELAVEGA Boulevard Demetrio
Herrero, 1.
Tel. 942 835 026
Fax 942 881 787
■ CASTELLÓN
PORCELANOSA COCINAS
CASTELLÓN DE LA PLANA Temprado,
14, Bajo.
Tel. 964 722 599
Fax 964 236 107
PORCELANOSA
CASTELLÓN DE LA PLANA Asensi, 9.
Tel. 964 239 162
VILLARREAL Ctra. VillarrealOnda, Km. 3.
Tel. 964 506 800
Fax 964 525 418
VINAROZ Ctra. N-340, Km. 1.050,1.
Tel. 964 400 944
Fax 964 400 650
■ CEUTA
COMERCIAL BAEZA S.A.
CEUTA C/ Real 74.
Tel. 956 511 312
Fax 956 511 309
■ CIUDAD REAL
PORCELANOSA
ALCAZAR DE SAN JUAN
Corredera, 56.
Tel./Fax 926 546 727
CIUDAD REAL
Ctra. de Carrión, Km. 11.
Tel. 926 251 730
Fax 926 255 741
■ CÓRDOBA
PORCELANOSA
CÓRDOBA Ctra. Nacional IV, Km. 404.
Tel. 957 760 024
Fax 957 760123
INM. FRAPECO S.L.
LUCENA Ejido Plaza de Toros, 35.
Tel. 957 509 334
Fax 957 509 166
ANTONIO HIDALGO SALIDO
MONTILLA Avda. Andalucía, 36.
Tel. 957 651 726
JUAN PRIETO E HIJOS S.L.
VILLA DEL RIO Carretera
Bujalance, s/n.
Tel. 957 177 693
Fax 957 177 335
■ CUENCA
VICOSAZ S.L.
CUENCA Hermanos Becerril, 6 bajo.
Tel. 969 233 200

Fax 969 234 475
MAT. CONST. MARTÍNEZ ORTEGA
CASAS DE HARO Dos de Mayo, 28.
Tel. 969 380 708
Fax 969 380 708
VICENTE DE LOS RIOS S.A.
TARANCÓN Ctra. MadridValencia, 81.
Tel. 969 321 323
Fax 969 321 334
ALMACENES PAÑOS S.L.
VILLANUEVA DE LA JARA
Camino de Rubielos, 8.
Tel. 969 498 000
Fax 969 498 000
■ GIRONA
OLIVERAS
ANGLES Verneda, 5.
Tel. 972 423 018
Fax 972 423 051
CORNELLA DEL TERRI Ctra. De Girona
a Banyoles, Km. 12,8.
Tel. 972 594 131
Fax 972 594 552
FIGUERES Ctra. N-II Km. 759.
Tel. 972 672 259
Fax 972 672 255
LES PRESSES Pol. Ind. Les Presses.
Parcella 12.
Tel. 972 694 704
Fax 972 693 003
PALOL D’ONYAR-QUART Ctra.
Comarcal C-250, Km. 4,3.
Tel. 972 468 119
Fax 972 468 123
BRECOR S.L.
BLANES Ctra. Tordera, 79.
Tel. 972 336 062
Fax 972 358 482
MAT. CREIXELL
ESCLANYAR-BEGUR Palafrugel
Regencos P.I. Riera Esclanya, 1.
Tel. 972 300 628
Fax 972 610 772
■ GRANADA
TECMACER-CEBALLOS
ARMILLA Avda. San Rafael.
Tel. 958 253 081
Fax 958 183 367
■ GUIPÚZCOA
JORGE FERNÁNDEZ
CERÁMICAS
SAN SEBASTIÁN Pol. Belartza.
Fernando Múgica, 15.
Tel. 943 376 966
Fax 943 376 841
■ HUELVA
PORCELANOSA
HUELVA Pol. La Paz. Naves 1-5.
Tel. 959 543 600
Fax 959 237 951

LEPE Ctra. Circunvalación, s/n.
Tel. 959 645 011
Fax 959 384 200
■ HUESCA
BERGES CENTRO COMERCIAL
FRAGA Hermana Andresa, s/n.
Tel. 974 471 439
Fax 974 472 220
PORCELANOSA
HUESCA Pol. Sepes. Ronda la Industria
1-3. Nave C.
Tel. 974 242 738
Fax 974 242 676
■ ISLAS BALEARES
PORCELANOSA
IBIZA San Antoni.
Pol. Montecristo, s/n.
Tel. 971 317 292
Fax 971 317 293
INCA Pagesos, s/n
Pol. Ind. Inca.
Tel. 971 507 650
Fax 971 507 656
PALMA DE MALLORCA Avda. Alexandre
Rosselló, 34.
Tel. 971 775 696
Fax 971 466 093
Gran Vía Asima, 21.
Pol. Son Castelló.
Tel. 971 433 796
Fax 971 297 094
■ JAÉN
HNOS. MESA QUESADA
CAMPILLOS DE ARENAS Ctra.
Casablanca, Km 323.
Tel. 953 309 523
Fax 953 309 523
VIFERSAN S.L.
HUELMA Virgen de la
Fuensanta, 61.
Tel. 953 390 430
Fax 953 391 112
PORCELANOSA
JAÉN Polígono Olivares. Carretera
Bailén-Motril, Km 323.
Tel. 953 280 757
Fax 953 284 035
HERNÁNDEZ GÁMEZ S.L.
LINARES Ctra. Torreblascopedro.
Tel. 953 693 423
Fax 953 693 423
ÚBEDA Avda. de la Libertad, 88.
Tel. 953 795 168
■ LA RIOJA
RIOJACER
LOGROÑO Avda. de Burgos, 43-45.
Tel. 941 286 021
Fax 941 202 271
■ LAS PALMAS
PORC. Y PAV. CANARIOS
LAS PALMAS DE GRAN CANARIA Avda.
Mesa y López, 63.
Tel. 928 472 949
Fax 928 478 944
■ LEÓN
PORCELANOSA
SAN ANDRÉS DEL RABANEDO Ctra.
León-Astorga, Km. 3,5.
Tel. 987 801 570
Fax 987 801 475
PONFERRADA Pol. del Bierzo, p. 5.
Tel. 987 456 410
Fax 987 402 155
■ LLEIDA
COMERCIAL RIBERA
EL PONT DE SUERT Ctra. N-230
Km. 124,5.
Tel. 973 690 063
Fax 973 690 400
VIELHA Ctra. França, 40.
Tel. 973 641 460
Fax 973 642 271
MATERIALS PIRINEU
LA SEU D’URGEL Ctra. de Lleida,
28-30.
Tel. 973 351 850
Fax 973 353 410

EXCLUSIVAS DE HORMIGÓN
PREFABRICADO
LLEIDA Ctra. Tarragona, Km. 40. Tel.
973 202 350
Fax 973 203 113
RAMON MEDA
TÀRREGA Avda. Tarragona s/n.
Tel. 973 312 900
Fax 973 310 200
■ LUGO
ALMACENES BAHÍA S.L.
FOZ Maestro Lugilde, 6.
Tel. 982 140 957
ARIAS NADELA
LUGO Tolda de Castilla, s/n.
Tel. 982 245 725
■ MADRID
PORCELANOSA
ALCOBENDAS Parque Río Norte.
Tel. 916 623 232
Fax 916 624 607
ALCORCÓN Ctra. N-V, Km. 15,5.
Parque Oeste de Alcorcón.
Tel. 916 890 172
Fax 916 890 170
LEGANÉS Avda. Recomba, 13. Pol. La
Laguna. salida 53-M50.
Tel. 914 819 202
Fax 916 930 292
MADRID Ortega y Gasset, 62.
Tel. 914 448 460
Fax 914 025 111
Alcalá, 514.
Tel. 917 545 161
Fax 917 545 555
■ MÁLAGA
PORCELANOSA
ANTEQUERA Río de la Villa, 3.
Tel. 952 701 819
Fax 952 843 751
MARBELLA Avda. Ricardo Soriano, 65.
Tel. 952 826 868
Fax 952 822 880
MÁLAGA Avda. Velázquez, 77.
Tel. 952 241 375
Fax 952 240 092
JUAN ALARCÓN MORENO S.L.
MIJAS COSTA San Bernardo, 6.
Tel. 952 471 293
Fax 952 587 107
PAVISER NERJA S.A.
NERJA Pol. Punto Limpio. Manzana 3.
Parcela 12.
Tel. 952 524 223
Fax 952 523 529
PROVIAL S.L.
RONDA Avda. Victoria, 4. Esq. Calle
Sevilla.
Tel. 952 878 545
Fax 952 878 545
CIAL HERPOLUCSA S.A.
SIERRA DE YEGUAS Rodríguez de la
fuente, 6.
Tel. 952 725 188
Fax 952 746 216
CALA MARINA 2000
TORROX COSTA Castillo Bajo, 22.
Tel. 952 532 844
Fax 952 532 844
MATERIALES MUÑOZ PÉREZ S.L.
VÉLEZ MÁLAGA Explanada Plaza de
Toros, s/n.
Tel. 952 504 760
Fax 952 504 760
RINCÓN DE LA VICTORIA
Cr. Benagalbon, km.1.
Tel. 952 401 698
■ MELILLA
MELIRIF S.L.
MELILLA Paseo Marítimo Mir Berlanga,
23. Edificio Athena. Local 1.
Tel. 952 696 174
Fax 952 696 331
■ MURCIA
PORCELANOSA
CARAVACA DE LA CRUZ Avda. Ctra.
Granada, 20.
Tel. 968 705 647
Fax 968 705 648

CARTAGENA Belgrado. Parcela 81.
Pol. Industrial Cabezo Beaza.
Tel. 968 529 302
Fax 968 528 362
MURCIA Avda. Juan de Borbón, s/n.
Parque Comercial Thader.
Tel. 968 879 527
Fax 981 831 725
LORCA Ctra. de Granada, 127.
Pol. Ind. Los Peñones.
Tel. 968 478 130
Fax 968 470 820
YECLA Avda. de la Paz, 195.
Tel./Fax 968 718 048
■ NAVARRA
MONTEJO CERÁMICAS
MUTILVA BAJA Pol. Ind. Multiva
Baja-A2-A4.
Tel. 948 239 065
Fax 948 230 503
PAMPLONA Navas de Tolosa, s/n.
Tel. 948 224 000
Fax 948 226 424
TUDELA Ctra. Tudela-Tarazona.
Pol. Ctro. de Servicios de Tudela.
Tel. 948 848 365
Fax 948 848 573
■ OURENSE
GREMASA MNL ABAD SABUCEDO
S.L.
OURENSE Nosa Señora da Sainza, 48.
Tel. 988 391 114
■ PALENCIA
CANTALAPIEDRA
PALENCIA Juan Ramón
Jiménez, 4-6.
Tel. 979 706 421
Fax 979 702 652
■ PONTEVEDRA
GREMASA MOS
VIGO Urzaiz, 13.
Tel. 986 224 100
Fax 986 220 249
SANEAMIENTOS ROSALES
SEIXO-MARÍN Doctor Otero
Ulloa, 1.
Tel. 986 702 041
Fax 986 702 080
VIGO García Barbón, 139-B.
Tel. 986 228 806
PREFABRICADOS DENA, S.L.
DENA-MEAÑO Rua de Galicia, 24. Tel.
986 743 121
Fax 986 745 131
■ SALAMANCA
PORCELANOSA
SALAMANCA Pol. Villares. Ctra.
Salamanca-Valladolid, Km. 2,5.
Tel. 923 243 811
Fax 923 123 414
■ SEGOVIA
SEGOCER
EL ESPINAR Ctra. MadridA Coruña, Km. 64.
Tel. 921 172 426
Fax 921 171 828
SEGOVIA José Zorrilla, 134.
Tel. 921 444 122
■ SEVILLA
PORCELANOSA
DOS HERMANAS Parque Cial., Zona 2.
Doctor Fleming, 45.
Tel. 955 661 368
Fax 955 661 368
SEVILLA Pol. La Negrilla.
Tipografía s/n.
Tel. 954 260 540
Fax 954 528 681
TOMARES San Roque, s/n. Polígono
El Manchón.
Tel. 954 152 792
Fax 954 153 188
UTRERA Écija-Jerez s/n.
Doña Juana Gonzalez, 2.
Tel. 955 867 612
Fax 954 862 045
HERNÁNDEZ CARBALLO S.L.

LORA DEL RÍO Betis s/n.
Tel. 955 800 473
Fax 955 801 439
■ SORIA
MAT. CONSTRUCCIÓN ODORICIO
S.L.
SORIA Pol. Las Casas-II. Calles A y J,
parcela 201.
Tel. 975 233 228
Fax 975 232 188
■ TARRAGONA
MONSERRATE ESTIL CERAMIC
S.L.
CAMBRILS Pol. Ind. Belianes nau 5.
Ctra. Cambrils-Montbrio.
Tel. 977 364 900
Fax 977 364 953
SEGURA DISSENY S.L.
REUS Plz. Del Nen de les Oques, 8.
Tel. 977 312 502
Fax 977 317 211
■ TERUEL
GARGÓN
TERUEL Pol. La Paz, p. 143-144.
Tel. 978 609 661
Fax 978 607 980
■ TENERIFE
PORC. Y PAV. CANARIOS
STA. CRUZ DE TENERIFE Avd. Tres
de Mayo, 18.
Tel. 922 209 595
Fax 922 209 596
AFELSA
LA PALMA, SANTA CRUZ DE LA PALMA
Abenguaremes, 3.
Tel. 922 410 192
Fax 922 420 012
LOS LLANOS DE ARIDANE
Las Rosas, s/n.
Tel. 922 461 122
Fax 922 461 166
■ VALENCIA
PORCELANOSA
ALBUIXECH Avda. Mediterráneo, 6. Pol.
Ind. Mediterráneo.
Tel. 961 400 561
Fax 961 401 078
GANDÍA Camí Vell de Daimus. Pol.
Rafalcaid-zona Cial. La Vital.
Tel. 962 954 105
Fax 962 965 980
PATERNA Zona Cial. Heron City, Pista
Ademuz, S. 6-7 - Calle V-1. Parc.1
Sec.14.
Tel. 963 160 348
Fax 963 160 599
SEDAVÍ Avenida Mediterráneo, 28.
Zona Cial. de Sedaví.
Tel. 963 185 021
Fax 963 180 094
VALENCIA Colón, 56.
Tel. 963 530 230
Fax 963 531 688
Prolongación Paseo Alameda, 51.
Tel. 963 319 098
Fax 963 306 722

■ VALLADOLID
CANTALAPIEDRA
VALLADOLID Don Sancho, 5.
Tel. 983 217 925
Fax 983 308 292
(Cocinas) Ctra. de Soria A-24, Km. 5.
Tel. 983 217 010
Fax 983 200 921
■ VIZCAYA
BILBU
AMOREBIETA Barrio Boroa, s/n.
Tel. 946 731 158
Fax 946 733 265
BILBAO Iturriaga, 78.
Tel. 944 113 018
Fax 944 128 637
Alameda Recalde, 39-41.
Tel. 944 218 625
Fax 944 218 879
■ ZAMORA
PORCELANOSA
ZAMORA Avda. Cardenal
Cisneros, s/n.
Tel. 980 519 283
Fax 980 529 404
■ ZARAGOZA
PORCELANOSA
ZARAGOZA Autovía de
Logroño, Km. 2.
Tel. 976 403 131
Fax 976 300 094
Plataforma Logística. Taormina, 2.
Tel. 876 269 500
Fax 876 269 388
Parque Comercial Puerto Venecia.
Tel. 976 930 800
Fax 976 930 806

INTERNATIONAL
ALBANIA Tirana
ALGERIA Oran
ARGENTINA Buenos Aires/ Mar
del Plata/ Mendoza
ARMENIA Yerevan
AUSTRALIA Adelaida/
Brisbane/ Launceston/ Melbourne/
Newcastle/ Perth/ Sydney/
AUSTRIA Götzis/ Graz/ Imst/
Innsbruck/ Linz/ Salzburgo/ Viena/
AZERBAIJAN Baku
BAHRAIN Manamah
BELGIUM Heist-op-den-berg
BERMUDA Pembroke
BOLIVIA Santa Cruz
BOSNIA-HERZEGOVINA
Sarajevo/ Banja Luka/ Citluk
BRAZIL Parana
BULGARIA Petric/ Sofia
BYELORUSSIA Homel/ Minsk
CHANNEL ISLANDS Jersey
CHILE Santiago de Chile/ Viña
del Mar
CHINA Fuzhou/ Guangzhou/ Hong
Kong/ Shanghai/ Shenzhen
CYPRUS Limassol
CAMEROON Douala

CANADA Mississauga/ Moncton/
Montreal/ Vancouver
COLOMBIA Armenia/
Barranquilla/Bogota/ Bucaramanga/
Cali/ Medellin/ Monteria/ Pereira/
Valledupar
CONGO REPUBLIC
Kinshasa
COSTA RICA San José/ Liberia
CROATIA Dubrovnik/ Split/
Zagreb/ Porec/ Pula/ Rijeka/ Rovinj/
Varazdin
CZECH REPUBLIC Liberec/
Prague/ Brno
DENMARK Glostrup
DOMINICAN REPUBLIC
Santo Domingo
DUBAI Al-Karama
ECUADOR Guayaquil/ Quito
EGYPT Cairo
EL SALVADOR San Salvador
ESTONIA Tallinn
FRANCE Ajaccio/ Angers/
Arcueil/ Bastia/ Besançon/ Brest/
Bordeaux/ Caen/ Coignières/ Dijon/
La Baule/ La Roche-sur-Yon/ Le
Mans/ Lille/ Lyon/ Lorient/ Marseilles/
Melun/ Montigny/ Montpellier/
Mulhouse/ Nantes/ Nîmes/ Orleans/
Périgueux/ Plan de Campagne/
Poitiers/ Rennes/ Strasbourg/
Toulouse/ Tours/ Vannes
FRENCH GUIANA Cayenne
GEORGIA Tbilisi
GERMANY Aachen/
Aschaffenburg/ Bergisch-Gladbach/
Fahrland/ Boffzen/ Bottrop/ Bruchsal/
Burgstädt/ Crailsheim/ Dortmund/
Elterlein/ Eningen/ Erkrath/ Frankfurt/
Fulda/ Gladbach/ Görlitz/ Greiz/
Hamburg/ Ilsfeld/ Karlstadt/ Kehl/
Koblenz/ Kranichfeld/ Lichtenfelds/
Löbnitz/ Mainz/ Meschede/
Moordrecht/ Munich/ Münster/
Nordhausen/ Nuremberg/ Oberkotzau/
Radebeul/ Ronnenberg/ Schwabach/
Schwenningen/ Stuhr-Moordrecht/
Stuttgart/ Schramberg-Sulgen/
Völklinger/ Zwethau
GHANA Accra
GREECE Attica/ Thessalonica
GUATEMALA Guatemala City
HAITI Puerto Príncipe
HONDURAS San Pedro Sula/
Tegucigalpa
HUNGARY Budapest/ Debrecen/
Eger/ Miskolc
ICELAND Reykjavik
INDIA New Delhi
INDONESIA Jakarta
IRAN Teheran
IRELAND Bangor/ Cork/ Dublin/
Navan/ Killarney/ Waterford
ISRAEL Haifa/ Jerusalem/ Tel Aviv
ITALY Andria/ Bologna/ Milan/
Rocca Priora/ Rome/ Sassuolo
IVORY COAST Abidjan
JAPAN Osaka
JORDAN Amman
KAZAKHSTAN Almaty
KOSOVO Pristina

KUWAIT Safat
LATVIA Riga
LEBANON Beirut
LITHUANIA Alytus
MACEDONIA Skopje
MALAYSIA Kuala Lumpur
MALTA B’Kara
MOROCCO Casablanca/ Tangier
MEXICO Cuautitlán Izcalli
MOLDAVIA Chisinau
MONTENEGRO
REPUBLIC Bar
NETHERLANDS Venlo
NETHERLANDS
ANTILLES Saint Martin
NICARAGUA Managua
NIGERIA Lagos
NORWAY Alesund/ Kristiansand/
Minde/ Mjondalen/ Moss/ Oslo/
Rolvsoya/ Sandnes/ Skien/ Stavanger
NEW ZEALAND
Auckland
PAKISTAN Rawalpindi
PANAMA Panamá City
PARAGUAY Asunción
PERU Lima/ Trujillo
PHILIPPINES Cebu/ Manila
POLAND Bialystok/ Bielsko-Biala/
Bydgoszcz/ Czestochowa/ Gdansk/
Gliwice/ Gorzów/ Jelenia Góra/
Katowice/ Krakow/ Lodz (Fumino)/
Olsztyn/ Opole/ Poznan/ Szczecin/
Torun/ Varsaw/ Wroclaw
PORTUGAL Aveiro/ Mealhada/
Porto/ Viseu
PUERTO RICO San Juan
QATAR
REUNION Saint Denis
RUMANIA Bacau/ Bucharest/
Constanta/ Craiova/
RUSSIA Ekaterinburg/
Kazan/ Krasnodar/ Moscow/
Novosibirsk/ Rostov-na-Donu/ Samara/
Petersburg/ Stavropol/ Tyumen/
SAUDI ARABIA Jeddah/ Raid
SENEGAL Dakar
SERBIA Belgrade/ Novi Sad
SINGAPORE Singapore
SLOVENIA Ljubljana/
Maribor
SOUTH AFRICA Durban/
Port Elizabeth
SOUTH KOREA Seoul
SWEDEN Danderyd/ Enköping/
Hässleholm/ Malmö/ Mölndal/
Sollentuna
SWITZERLAND Basel/ Bern/
Cressier/ Geneva/ Gravesano/ Kriens/
Lanquart/ Losone/ Lucerne/ Lugano/
Schlieren
TAIWAN Kaohsiung
THAILAND Bangkok
TOGO Lome
TUNISIA Tunis
TURKEY Istanbul
UNITED KINGDOM Bristol/
Cardiff/ Colchester/ Crayford/
Croydon/ Doncaster/ Edinburgh/
Exeter/ Fulham/ Glasgow/ Leeds/
Leicester/ Liverpool/ Manchester/
New Watford/ Northampton/
Norwich/ Nottingham/ Old/ Watford/
Peterborough/ Reading/ Sheffield/
Solihull/ Southampton/ Truro/
Warrington
UKRAINE Kiev/ Kharkov/
Odessa/ Donetsk
URUGUAY Montevideo
USA Anaheim/ Cordoba/ Corona/
East Brunswick/ Farmingdale/
Huntington/ Miami/ Paramus/
Pompano Beach/ Port Jefferson
Station/ Rockville/ Sacramento/
Saddle Brooke/ San José/ Westbury
PORCELANOSA NYC
New York Design Center
200 Lexington Ave, suite 609
New York, NY 10016
Tel. 212 252 7370
Fax 212 252 879
VENEZUELA Caracas/
Maracaibo
WEST INDIES Guadeloupe/
Martinique/ Saint Bartholomew
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WE’LL BE TALKING ABOUT...

Icon Brickell
(Miami)

YOO BY PHILIPPE STARCK
The clue to this project, that
which makes it so peculiar and
exclusive, is Yoo by Philippe
Starck, where the company Yoo
adds value to the building thanks to
the proposals by this French industrial
designer who, with his visionary spirit,
has created an imaginative interior in
which quality materials and dreamed-of
finishes inhabit each space.
The possibility to customise each
apartment has been left
open.

A new icon for Florida The result of the visionary union
between Jorge M. Pérez, the founder and President of the important
building group The Related Group of Florida & Architect (under its
renowned architecture firm Developer & Architect) and the creative and
innovative industrial designer Philippe Starck, one of the most emblematic
projects of South Florida is born: the Icon Brickell Miami. A sumptuous glass
and concrete building structured
around three skyscrapers and
that will have a spectacular
swimming pool, more than
1,500 apartments, a boutique
hotel and several restaurants.
With a contemporary style, its
design has had materials from
Porcelanosa Group for the
swimming pool and the exterior
area. The Icon Brickell has views
to Biscayne Bay and it is adjacent
to the famous Miami River Circle
– the reason why it is intended
to become a new referent for the
city’s downtown. /
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FROM TOP TO BOTTOM. An infographic of the finished
project; an infographic of one of the kitchens; outdoor
swimming pool area and a gigantic chessboard, made with
Technic Nieve & Technic Antracita model, from Porcelanosa,
and exterior area of the building. Covering and paving: Assur
Pulpis, from Venis.

