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On March 19, ChopChop Kids, the publisher of ChopChop, The Fun Cooking Magazine for Families 

celebrated the opening of their new test kitchen in Belmont, MA. Designed by Deborah Berke Partners, 

the space is used for photoshoots, cooking classes, and recipe development for the non-profit magazine 

devoted to teaching children about nutrition and wellness through food. As an organization, ChopChop 

believes that cooking and eating together as a family is a vital step in resolving the obesity and hunger 

epidemics.  

“The new kitchen is clean, simple, and elegant—nothing clashes with it,” said Sally Sampson, President 

of ChopChop Kids. “The magazine’s aesthetic is colorful, so this space is the ideal canvas for us. It’s like 

a perfect little black dress.” 

The facility also allows the magazine to consolidate its recipe testing, photoshoots, and editorial 

operations in one location. “Having everything under one roof allows us more time to focus on our 

mission, which is getting kids and families to cook real food together,” Sampson said.  

Deborah Berke Partners designed the kitchen with four cooking areas arranged in a U-shape with a 

kitchen island in the center. The kitchen uses several different material palettes to create varied surfaces 

for photoshoots. Adjacent to the kitchen is a window seat that traces the storefront windows. Here, 

parents and children can gather to learn to cook or be photographed for the magazine. The space is filled 

with natural light in keeping with the cheerful and bright feeling of the magazine.   

“When I heard that they were raising money in hopes of building a test kitchen, I called Sally and told 

her, ‘We believe in what you’re doing, so we’re going to design your kitchen for free,’” said Stephen 

Brockman, senior principal at Deborah Berke Partners. “We couldn’t have been happier to lend a hand.” 

For this pro-bono project, Deborah Berke Partners garnered donations of materials from many of our 

trusted suppliers. The design team is grateful to Accuserve Lighting, Bosch, Cosentino, Nemo Tile, 

Porcelanosa, and Signature Floors for their contributions to the success of the project and their support of 

ChopChop’s mission. 

As a part of the opening celebration, Deborah Berke Partners designed an “Architecture Fun Sheet” with 

word games and coloring book drawings to teach children about architecture, construction, and design 

thinking.  

ChopChop has won the support and accolades of the food and health worlds, including Michelle Obama 

who graced the magazine’s cover and the James Beard Foundation, which named it Publication of the 

Year in 2013.  

About Deborah Berke Partners 

Deborah Berke Partners designs buildings of lasting value that enhance the lives of their users. The 60-

person firm’s work is known for its simplicity, clarity, thoughtful use of materials, and a sensitivity to the 

landscapes and the local contexts in which we build. Based in New York City, the firm’s current and 

recent work includes the distribution headquarters for Cummins Inc. in downtown Indianapolis, Indiana, 

the122 Community Arts Center in New York, and new residences on the East and West Coasts and in the 

Midwest. Deborah Berke leads the firm with two partners and eight principals. 



About ChopChop  

ChopChop Kids, Inc., a 501(c)(3), mission is to inspire and teach children and families to cook and eat 

real food together. ChopChop is the nonprofit publisher of ChopChop: The Fun Cooking Magazine for 

Families, an award-winning quarterly food magazine. ChopChop was named the 2013 Publication of the 

Year by the James Beard Foundation, and is the only nonprofit publication to win the award. ChopChop 

is also the recipient of a coveted gold award from the Parents’ Choice Foundation, the nation’s oldest 

nonprofit guide to quality children’s media and toys — the only cooking magazine ever to win this 

designation. ChopChop also publishes ChopChop’s WIC Edition, a special-edition quarterly magazine for 

low-income pregnant and post-partum women and their infants and children up to five years old. Most 

recently, ChopChop publishes Seasoned: Real Food for Healthy Living at 50+, a cooking magazine for 

older adults. To learn more about ChopChop's mission, please visit www.chopchopmag.org. Follow 

ChopChop on Twitter at @ChopChopMag, on Facebook at facebook.com/ChopChopMagazine or on 

Pinterest at pinterest/ChopChopMag. 
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